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Welcome

SO, I AM now a Mrs! The day was blissful, and big thanks go to the team
at Brinsop Court in Herefordshire. I loved the opportunity to gather
friends and family in one beautiful place, I loved the fizz and food, and
I loved my dress and all the fun girlie bits I got to indulge in – nails, hair
etc. But more that all that, I loved the opportunity to get creative.
The space was already amazing but we added our spin with pink
neon, ferns, pre-loved plastic animal favours and Regular Show themed
table names. It was definitely unique, and all the bespoke stuff we didn’t make ourself was
sourced through Etsy – the homemade marketplace, one of my favourite places on the internet.
How wonderful that in the outdoor hospitality industry so many of you embrace the unique
and the bespoke – from décor to infrastructure, glampsites, function venues and events are
creating all the time – it’s just such a joy to see.
There are some fantastic examples of creativity in this issue. In the Function Venues case
study, sisters Rachel and Sarah have had great fun with their Norfolk site, the Fire Pit Camp
– check out their warehouse and eco bridal suite (pages 17-20). Trellyn Woodland Camping
in Pembrokeshire is our Glampsite case study, and boasts tents adorned with a local artists’
fantastical paintings and a hobbit hole (pages 30-34). In Events, we feature Bournemouth 7s, a
sports/music festival with 15 themed arenas and fancy dress to spread the creative love (pages
48-50).
Bold and unusual offerings are also emerging in the business event sector. Board rooms and
conference centres move over, quirky and flexible spaces are here to stay! Read about Heart of
England’s decision to invest in domes to service their forward thinking event planners on pages
22-23.
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The Luna Bell Tent from Boutique Camping reaches
3m at the highest point and has a wall height of 2m
with three large round windows. Available in 4m and
5m versions, both benefit from more usable space than
similarly sized traditional bell tents.
www.boutiquecamping.com
WWW.OPENAIRBUSINESS.COM
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The latest news from the world of outdoor hospitality

New glamping
facilities for
Isle of Man
HAVING BEEN out of action since 2014, the
demolition of a former inn called Glen Helen
on the Isle of Man will soon begin after plans
for a luxurious glamping site were accepted.
The site is to undergo a considerable
transformation in the coming months, with
plans to demolish the current public house
in favour of 12 family glamping pods, which
will house four adults or two adults and
three children, together with a single story
welcome centre that can also double up as
an events space hosting up to 60 people.
The 6x4 metre pods are being built by
Isle of Man company, James Fennel Micro
Lodges, and feature en-suite bathrooms
and underfloor heating as well as being fully
wheelchair accessible.

Located almost 10 miles into the famous
TT motorcycle race course, the site is a
focal point during race events, with a
commentary point there, and it’s hoped the
new glamping facilities will make it a tourist
hotspot.
“Having sat unused for around four

years, our aim is to create a space that
fits perfectly within the Glen environment
and can be used by anyone – from family
getaways to events, conferences and
weddings – all year round. We’re aiming
to have the site open by March 2019,” said
Stuart Owens of Glen Helen Glamping.

Dales glamping site scoops
Green Tourism Award

Eco pods proposed
for disused quarry
FOUNDER AND CEO of UKFast, Lawrence
Jones, has unveiled plans to invest £10m
into creating an “iconic” boutique hotel and
glamping site next to Llyn Cwellyn reservoir in
Snowdonia to help boost the already
booming tourism industry in North Wales.
A planning application will be submitted
to knock down dilapidated parts of Castell
Cidwm, a property currently owned by Jones,
to create a small hotel, which along with extra
accommodation in the outbuildings will be
supported by a development of 50 eco pods at
the nearby 36 acre Hafod y Wern quarry.
Jones told the Daily Post: “People have so
many memories about the Castell Cidwm site,
which was a restaurant and B&B, and we want
to again create somewhere people can come
and stay or enjoy a drink or meal on the edge
of the lake.”

4
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LESS THAN a year after opening for business, glamping site Peaks and
Pods has been awarded Green Tourism’s Gold Award for its commitment to
sustainability and the environment.
The site at Boustagill Farm near Settle, on the borders of the Yorkshire Dales
and Forest of Bowland, uses a 50kW wind turbine and 31kW photovoltaic
panels to provide renewable electricity, while well-insulated pods, modern
appliances and LED lamps keep running costs low. This is all supported with
eco cleaning products.
Peaks and Pods is a farm diversification business, developed by Joanne
and her husband, John, and opened in August last year. “We saw a gap in
the market for a really high-quality glamping site but before we even opened
we were very keen to make sure that we considered the impact on the local
environment. We have five luxury pods, each sleeping up to four people, all
with kitchens and private bathrooms – two of the pods have their own private
wood-fired hot tubs. We’re so pleased that our efforts have been recognised by
Green Tourism.”

World’s most expensive festival ticket
THE SECRET Solstice in Iceland presented
the world’s most expensive festival ticket for
its four-day event at the end of June.
For €827,205 (£725,847), it allows six
people to fly by private chartered business
jet to the festival, where they will enjoy
sightseeing, high-end gastronomy, luxury
accommodation and private parties with
artists. They will also get their own fully
stocked and serviced boutique festival tent
on-site, including Wi-Fi, electricity and a
complimentary weather pack to enjoy the
festival in complete comfort. There were
two other luxury packages on offer priced at
€12,242 (£10,741) and €1,542 (£1,353), which
included some of the benefits from what is
now referred to as the $1m ticket.
The news comes off the back of research
from Lastminute.com, who revealed that
47 per cent of Brits have admitted they will
happily hop on a plane to Europe to attend
festivals, highlighting the growing trend
for people looking further afield when it
comes to getting their music fix. And with
fans expecting a mix of options and more
personalised experiences nowadays, many

promoters have been generating bigger
audiences and extra revenue by offering
one or more levels of VIP packages. In fact,
Eventbrite estimates that VIP experiences
account for 10 per cent of ticket sales

and generate approximately 25 per cent
of revenue, so it’s no wonder The Secret
Solstice is offering its $1m ticket (and two
more luxury ticket tiers) for a second year
running.

OPAS QUALITY
Since 1889 we’ve been
keeping things looped, clipped,
stuck, pinned, strapped, sewn,
riveted, hooked, zipped or
popped together.
A comprehensive range of top value quality
textile and marine fasteners, marquee and
exhibition stand materials are backed with old
fashioned service and free technical support.
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and rings, Duraflex plastic buckles, snaps plus
much, much more. Call 01903 239 955
Authorized VELCRO® Brand Distributor
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free fastener catalogue
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CREATE A UNIQUE
ATMOSPHERE!

Lune Valley Pods

Find your inspiration
at the Glamping Show
Crown & Canopy
Celtic Escapes at Noble Court
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20th – 22nd
September 2018
NAEC, Warwickshire
REGISTER NOW TO VISIT

www.theglampingshow.com
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The latest news from the world of outdoor hospitality

NOEA AWARDS
OPEN FOR ENTRY

THE THEME for this year’s National
Outdoor Events Association (NOEA)
Awards has been announced and
entries are now open. The Awards,
which take place on the evening of
the NOEA Convention in Bath (21
November), will follow the theme of ‘It
Could Never Happen to Me’, and judges
will be looking for examples of diligent
business.
There is no fee for entering and
businesses and individuals have until 24
August to submit their entry into a choice
of 18 different categories, including a
new ‘Best New Outdoor Event’ option.
Each category will recognise different
sectors of the outdoor events industry
and will also include a Judge’s Award
and a President’s Award for outstanding
achievements throughout the year.
There will also be the return of the ‘I’
award, launched two years ago for
Michael Eavis and recognising high levels
of innovation that have shaped the
events industry.
“The standard of entries continues
to get better every year and we’re
expecting some really great competition
from some exceptional events and event
businesses,” commented Alistair Turner,
chair of the judging committee. “Many
of the winners have gone on to achieve
even more extraordinary things in the
last year, and our ‘I’ award for the City
of Manchester was exceptionally well
received in the aftermath of the One
Love concert.”

Prince's Foundation submits plans to
build outdoor luxury wedding venue
ACCORDING TO plans
being led by Prince Charles,
Dumfries House near
Cumnock in East Ayrshire
is to have a state-of-theart facility that will allow
parties of up to 200 guests
to attend weddings of the
“highest quality”.
The 18th century
property, designed by
Robert Adam, was put up
for sale by its previous
owner, former F1 racing
driver Johnny Dumfries,
in 2007. In a deal that cost
£45 million, Charles’ own
charitable foundation

contributing £20m, the
intention, together with the
Scottish government, was
to save the listed mansion
house and its collection of
rare Chippendale furniture.
Following intensive
restoration work, it opened
to the public in the summer
of 2008. With the Prince’s
Foundation intent on
maximising commercial
opportunities, a decision on
the planning application for
a luxury wedding venue will
come before East Ayrshire
Council at the end of June.
Documents lodged

with the local planning
authority propose an oak
pavilion, clad in larch and
cedar shingles designed
to complement the
surrounding woodland.
Weddings are currently
held at the estate, where its
Tapestry Room is licensed
for ceremonies hosting up
to 120 guests. However,
the main celebrations
currently take place in a
temporary marquee, which
is thought to detract from
the character of Dumfries
House. It is hoped the
facility will open by 2020.

MATT EACHUS

wins Accessibility Award
THIS YEAR’S Download festival was not only noted
for its star-studded line up, but it also won an award
for its commitment to accessibility. Organisers added
viewing platforms to each stage and increased shuttle
bus services to and from the campsite for disabled fans.
18 performances were also interpreted in British Sign
Language and an on request service was available. These
commitments did not go unnoticed, and Download was
awarded the gold standard of Attitude is Everything’s
Charter of Best Practice.
Download’s achievement makes it only the third festival
with an over 80,000 capacity be recognised. Glastonbury
Festival was the first, while Reading Festival was second.
2018 also saw the launch of the festival’s first eco
campsite, sponsored by Greenpeace, which meant
campers had to take all of their rubbish and camping
equipment home, as well as an incentive scheme, where
fans could earn cash rewards for recycling their plastic.
WWW.OPENAIRBUSINESS.COM
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The latest news from the world of outdoor hospitality

Glamping
Business
Workshop
GLAMPING CONSULTANT Kate
Morel is running another of her
popular workshops on 21 July in
Northamptonshire.
“Aimed at those considering
setting up a glamping business,
the day provides inside
tips, profitability charts and
professional input,” said Kate.
“The day starts with an overview
of the glamping industry so you
understand how it is developing
and where your project might fit
in and succeed.”
Co-presented by Jenna
Turnham, glampsite owner
and creator of Earth Closet
washrooms, topics include
business models, planning
permission, structures, facilities,
developing a USP, operations,
and marketing.
For more information, search
‘Glamping Business Workshop’
at www.eventbrite.co.uk

Mortimer and Whitehouse: Gone Glamping
ROUND THE Woods’ luxury
yurts was featured in
episode 1 of the new series:
Mortimer and Whitehouse:
Gone Fishing on BBC2.
According to the BBC
“Lifelong friends and
comedic royalty Paul
Whitehouse and Bob
Mortimer have more in
common than just their
love of laughter - on a more
serious note, they have
both suffered complex
heart disease. Paul is an
experienced fisherman,
Bob a complete novice.
Paul thought a tour of the
country's finest fishing spots
might help Bob's recovery,
and along the way maybe
they would learn something
about each other.”
Bob took control of
providing heart healthy
food, having recovered from
a triple heart bypass, as
well as selecting interesting
accommodation and they
chose to stay in luxury yurts
at Round the Woods during
their Norfolk adventure.

“Bob and Paul stayed for
two nights in October last
year and were wonderful
guests,” said Kate Symonds,
partner at Round the
Woods. “We were honoured
to have them stay and try
out a spot of glamping in
our slice of beautiful Norfolk
countryside. They were
so friendly and funny and
seemed quite excited to
stay in yurts.”

Round the Woods is a
small family-run glampsite
located near Weston Longville
in Mid Norfolk and has two
fully furnished luxury yurts
set in 18 acres of meadow
and woodland. It was set up
in 2015 by Kate and Seb and
their two young boys, Elliot
and Dylan.
The six episode series can
be seen on Wednesdays at
10pm - catch the first episode
on BBC iPlayer.

Festout returns
with a focus on
key industry
training
THE FESTIVAL and Outdoor Events Show
(Festout) will take place at Sandown
Park on 26-27 September for its second
year. Launched in 2017, Festout is
aimed at bringing the outdoor events
market together to learn, network and
be inspired on how to create amazing
outdoor events and experiences for
2019.
Following a positive launch and
feedback from exhibitors and visitors,
the organisers have launched
registration for the 2018 event with a
focus on core industry training.
Event director Duncan Siegle said: “We
are talking to the industry every day via
our portfolio of Access All Areas, Event
Production Show and now Festout, and
one area that continues to be flagged is
the lack of accessible training and just
8
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how important it is, particularly in an age
where rules and regulations are growing
alongside heightened concerns for safety
and security. We have teamed up with
Storm4Events to deliver a programme
of dedicated training sessions aimed at
crowd management, safety and security,
and emergency planning. With so many

new outdoor events in the market each
year it is essential that organisers are up
to date in these areas and a visit to Festout
will give them access to essential bite
sized sessions they can really learn and
develop from.”
Visitors can register for the show at
www.festivalandoutdoorshow.co.uk

SI008

BUILD YOUR OWN SHEPHERD HUTS
VISIT WWW.SHEPHERD-HUTS.COM
AND CLICK ON THE ‘SELF BUILD’ PAGE

BUILD TO A SIZE
THAT SUITS YOU!
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Swinging Day Beds,
Bespoke Swing Seats,
Benches & Pergolas
Visit us at The Glamping Show

Our stand no. 145

Telephone 01297 443084 or visit
www.sittingspiritually.co.uk

The only bespoke swing & bench maker
licensed by the RHS
Swinging Day Bed

©The Royal Horticultural Society. Licensed by the Royal Horticultural Society.
Registered Charity No 222879/SC038262

PRODUCT
Drive In Cinema with
Superior Sound
SCHEDULED TO deliver over 300 screenings in 2018, to more than
200,000 people, Skylight has added wireless speakers to its unique
‘drive in’ package by investing £12,000 in Bluetooth technology.
The speakers are provided to the audience upon arrival to put in
their cars, and give a far superior audio experience compared to
traditionally tuning in via the stereo.
“We are keen to stay ahead of the game while delivering the best
possible experience to our customers. Investing in these speakers
saves our customers over £800 on the license, hours of paperwork
and months of application lead time,” said managing director
Warwick Royden. www.skylightcinema.co.uk

New Side Entry Pod
THE SIDE Entry Pod
from Lune Valley Timber
Buildings is the latest
in the Lancashire
manufacturer's range
of zero maintenance
glamping units.
Showcased for the first
time at the Royal Highland
Show in June, the 23m2
pod (7m x 3.3m) features a
bathroom, fully equipped
kitchen, low energy
underfloor heating,
and the luxury of space rarely found in traditional
glamping structures
The double glazed unit features a multi-point
locking system for added security, 100mm of
insulation (including the floor and roof), and a
galvanised steel base. External timber is either
Siberian larch or western red cedar for zero
maintenance, and LED lights, sockets and a heater are
included as standard.
The Side Entry Pod is one of a comprehensive range,
with pods starting at £5,995. Make sure to ask about
the off-grid options too. www.lunevalleypods.co.uk
10
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Introducing Wild Hart
THE CLASSIC Pod Company is expanding and has
become Wild Hart. Set up in 2016 by carpenter
Nick Sneller, the company was originally formed to
design and manufacture cabins and pods but has
since diversified into other areas.
Based in the South West of England, Wild Hart’s
ethos remains to use sustainably sourced timber and
to work collaboratively to support local business but
has expanded its range of products to incorporate
naturalistic playgrounds and furniture.
With 25 years' woodworking experience and a
love of nature, designer/maker Nick Sneller worked
as lead carpenter in the triple gold medal winning
Zoflora and Caudwell Children’s Wild Garden at
the RHS Hampton Court Palace Flower Show. He
has collaborated to produce timber playgrounds,
including that at the Museum of Welsh Life, and
has produced catapults for Caerphilly Castle. Also a
maker of home furniture, from kitchen to garden, the
new Wild Hart brand includes Wild Hart Cabins, Wild
Hart Play and Wild Hart Home. www.wild-hart.co.uk

Glamping Shelter

New structures launching
at the Glamping Show

Distinctive Bell Tent Design
BOUTIQUE CAMPING has drawn on
its knowledge of the traditional bell
tent design to now offer its own range
of exclusive designed glamping tents.
Within the last 12 months, founders
Ollie and Fiaz have introduced three
new beautiful designs: the Star Bell
Tent, the Emperor Star Bell Tent, and
the Luna Bell Tent, each with their
own unique features and distinctive
look.
The company began in 2010,
manufacturing its own collection
of bell tents in a range of colours
and sizes. Following early success,
patterned canvas, multi-door tents,
and a choice of sizes were added to

the ever expanding range.
With growing demand for cheaper
and lighter alternatives, a lot of
time and research was invested into
providing a product that would fit
the ever growing popular glamping
market. Boutique Camping was the
first company to offer the larger
6m and 7m bell tents, and having
researched an array of suitable
outdoor fabrics, that would be
suitable for camping, the lightweight
polyester bell tent and its best selling
Oxford bell tent were introduced.
Check out the website for the new
models. www.boutiquecamping.com

Universal
Glamping
Pods’ UN
Project in
Pakistan

THE NEW Garden Snug from Devonshire
joiners Woodscott will be on show at the
Glamping Show in September. Offering a
stylish covered area for outdoor activities, it
will house existing garden furniture, hot tubs,
BBQs or dining areas. Ideal for glampsites and
wedding venues, we can imagine it filled with
flowers, lovely lighting and comfy cushions,
and it doesn't matter if it rains! Make sure to
ask about the Glamping Shelter too - perfect for
alfresco dining or sleeping out under the stars,
it can be provided with clear panels in the roof.
There are a range of sizes available to
accommodate large or small spaces and
plenty of add ons for complete customisation.
The website is coming soon but you can
check out the quality of work on Woodscott’s
other projects at www.woodscott.co.uk or
see for yourself at the Glamping Show, 20-22
September, NAEC, Warwickshire.

Inflatable Event Bubble
CASABUBBLE HAS developed the Bubble Bell, a new type of
inflatable bubble specifically designed for the events market.
The dome has no floor and can be dropped down anywhere
and set up in minutes. Available from 10 feet up to 33 feet
and shipped from France. www.casabubble.com

UNIVERSAL GLAMPING
PODS has been
awarded a contract to
supply the Pakistan
government with state
of art insulated flat pack
pods to help families
in remote areas create
income from tourism.
Project managed by
the United Nations
Development Program, families will be supplied with two pods and
an amenity unit enabling them to start micro economies in some of
the most beautiful yet remote areas of Pakistan.
If successful, the program will be expanded into more areas.
Universal Glamping Pod’s director Trevor Richardson said: “As a
campsite owner and pod manufacturer I’m so happy to work on
this project to help families start their own little economies, which
will benefit poor communities.” www.universalglampingpods.co.uk
WWW.OPENAIRBUSINESS.COM
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Avoid a messy
situation with
Metro Rod
One of the UK’s
leading commercial
drainage specialists

Metro Rod is a leading strategic partner for
organisations across the UK. We provide
drain cleaning and maintenance services,
creating value through utilising an innovative
approach and use of technologies to provide
exceptional service 24 hours a day, every
single day of the year.

Clearing
blocked
drains

Tanker
services

Drain surveys
and sewer
inspection

Drain
repair

Gutter
clearance

Plumbing
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maintenance

Septic tank
management

Call our drainage experts today for a FREE site check!
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Visit our website metrorod.co.uk
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INDUSTRY NEWS

The Glamping Show 2018
Whatever stage you are at with your glamping business, this year’s Glamping Show
has something for you, writes Alice Moore

IF YOU ARE in the business of glamping
you will know it is no longer a niche
getaway in which guests enjoy a night
under the stars in the great outdoors; it is
now a multimillion-pound industry fuelled
by the modern traveller who is constantly
seeking unique experiential getaways
that leave a lasting impression. It’s not
just about a bed, clean sheets and a mini
bar any more; glamping offers tourism
business owners around the world a
chance to create a truly exceptional travel
experience that makes them stand out
from the crowd.
The Glamping Show has evolved to offer
attendees a one-stop-shop to creating
that luxurious glamping experience
for guests. Much like the industry it
serves, the Glamping Show has grown
significantly since its inception providing
visitors year on year with a comprehensive
showcase of suppliers from all corners of
the sector. Not only can visitors experience
a wide-range of different types of

glamping structures, including yurts, tipis,
pods, shepherd huts and safari tents plus
a range of other quirky accommodation,
they will also find a wealth of products
and services required to complete the
glamping experience.
Paul Booker, who owns The Barn at
South Milton in Devon, said: “My wife
and I first visited the show in 2015
and then again last year, and we were
very impressed with how much it has
grown. We were looking to enhance our
barn wedding venue with alternative
accommodation to the bell tents we
currently have and were amazed at
how much variety the show offered in

terms of different
types of glamping
accommodation.”
The Glamping
Show is also
an important
information source
for all glamping
business owners, no
matter what stage
their business is at.
This year visitors will
experience a totally
new show plan that
will guide them to
the information they need most no matter
where they are in their glamping journey.
In addition to the ‘Meet the Experts’ oneto-one sessions and seminar programme,
visitors will be able to take advantage of
mini courses delivered by industry experts
and designed to help visitors capitalise
on the next steps and make the right
decisions for their business.
Whatever your glamping vision, you will
find the products and services you need to
bring it to life at the Glamping Show. Make
a date to join other like-minded business
owners at the NAEC, Stoneleigh Park from
Thursday 20 to Saturday 22 September
2018.
WWW.OPENAIRBUSINESS.COM
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INDUSTRY NEWS

The Glamping Show 2018 continued

OAB’S TOP PICKS
BCT Outdoors – Stand TBC

Quality Unearthed – Stand 185

›

From just £9,612+vat (some at 5%), these eye catching
structures have a simple beauty, with clean lines
and a signature circular glazed frontage creating
the illusion of space inside. Proudly made in Wales,
Quality Pods fall within the definition of ‘caravan’ for
the purposes of planning, and have been designed to
fit into ‘permitted development’.
Each unit is ‘plug and play’ and carries a 10 year
warranty, although with a steel base (no need for
concrete), double glazing and a clever vented rib
construction - rows of timber arches with 120mm of
solid core insulation – the design team expects them
to last for decades.
www.qualitypodswales.co.uk

Born from a love of quirky accommodation, and a successful
accommodation letting business established in 1961, the family run
Quality Unearthed provides risk free agency services to glamping providers
offering something a little different. With no upfront costs, QU only charges
commission on bookings achieved. Sites are marketed to an extensive
database of existing customers as well as through the national press and
other influential media.
QU’s telephone based sales team operates 12 hours a day, seven days
a week, and is on hand to take bookings and optimise conversions.
Make sure to ask about the site appraisals and advice service too! www.
qualityunearthed.co.uk

TruDomes - Stand OSA127

›

Quality Pods – Stand OSA37

›

Ever since Lord Baden Powell created the Scout movement
back in 1908, BCT has been producing tents of excellence. It
invests heavily in R&D and uses traditional skills, manufacturing
everything at its factory in Bradford. Visit the stand for a range
of canvas glamping accommodation and marquees including
premium bell tents in four sizes, safari tents and the Nomadic
Yurt along with prototype models new for 2019. Most structures
come in canvas or ‘Super All Season’ polyester.
BCT also offers a wash, proof and repair service for any tents,
with the washing facility capable of handling up to 90kg.
www.bctshop.co.uk

British made glamping domes, TruDomes’ parent
company has been a UK manufacturer for over 30
years. Domes are constructed from aircraft grade
aluminium so are lightweight and strong. There
are three sizes, each lending itself to a glamping
application. The small dome, at a 2.2m diameter,
is a perfect cover for a hot tub, and the 5.8m
structure is big enough for a couple, small family
or group of friends to glamp in comfort. At the
upper end is the colossal 10m diameter dome, big
enough for families or party groups. When fitted
out for glamping this dome provides three private
bedrooms and a spacious living and lounging
area. www.trudomes.com
14
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These handcrafted Scandinavian wood fired hot tubs
and saunas are natural, low cost and sustainable,
offering a great off-grid solution for glampsites. Check
out the fun ‘LuvTub’ - perfect for two, it takes just one
hour to heat – and the range of pod and barrel saunas
that start at £3,995.
New for this year is an outdoor covered space
created with Garden Room Masters. Perfect as a
shelter for hot tubs, hanging beds or as a lounge
space, this striking ‘C’ shape structure will be
officially launched at the show. Make sure to ask
about finance options and specialist advice for
glampsites. www.nakedtubs.com

Sitting Spiritually - Stand 145

›

Naked Flame Eco-Tubs – Stand 32

There is something very evocative about a swing seat; somewhere to sit, relax
and contemplate the beauty of your surroundings. Born from a frustration
that nothing of quality was available in the UK, carpenter Martin Young
created his first garden swing in 2004. 14 years on and he has completed over
1,000 commissions, is a regular exhibitor at Chelsea Flower Show, and in 2012
became the only bespoke swing and bench maker licensed by the RHS.
The Sitting Spiritually range includes swing seats, pergolas, day beds,
benches and rope swings. Customise your order with carvings, a drinks shelf,
aged finishes or even embedded ammonites! www.sittingspiritually.co.uk

HOLIDAY PARK INSURANCE

Covering your park and your business
Bespoke policies based on your holiday park
requirements including new markets such
as Glamping.
Specialists in caravan, lodge and leisure home insurance..
As well as insuring against damage to the material
aspects of your business, Towergate can also provide
Business Interruption cover, should your business
be left unable to resume normal operations.

Call 0344 892 1721

to discuss your requirements and get a quote
Towergate Insurance is a trading name of Towergate Underwriting Group Limited. Registered in England with company number 4043759. VAT Registration Number: 447284724. Registered Address: Towergate House, Eclipse Park, Sittingbourne
Rd, Maidstone, Kent ME14 3EN. Authorised and regulated by the Financial Conduct Authority.

1069NS090817 - TOW4044 TID Holiday Parks A5 advert.indd 1

21/08/2017 10:24
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Design Your Great Escape!

TruDomes.com

From cosy to colossal together we create beautiful, customisable,
spaces for a ‘home from home’ your guests will love.
Curtains

Contact us today to design
your own great escape
experience in time for the
upcoming peak season.
Our home-grown experts in
the field of British designed,

Solar Vent

engineered and manufactured
geodesic domes are ready to
help businesses like yours
create beautiful, customisable,
profitable spaces that your
guests will love.

Coated Aluminium

W. TruDomes.com
T. 02476 326585
E. Hello@TruDomes.com

Insulation

FUNCTION VENUES

CASE STUDY

The Fire
Pit Camp

An eclectic mix of spaces creates an
intriguing venue centered around a
‘warehouse’ with a 10m long bar

We talk to sisters Rachel Hughes-Green and Sarah Hughes-Wade about their ‘not a barn’
venue that features a double decker bus named Lelia, a woven hazel bridal suite dome
and enough magic and mystery to create unforgettable events for guests.

When did you start your venue
business and what is its history?
The Firs is a seven acre small
holding in the heart of Norfolk. It
has been a family home for nearly
20 years. We have managed our
home-grown glamping business
for several years and are now fully
licensed for weddings and civil
ceremonies onsite.
Tell us about your location
and site
We are nestled between two lovely
market towns, Dereham and

“OUR VENUE
IS TRULY
UNIQUE WITH
WE BELIEVE
THE ONLY
WAREHOUSE
VENUE IN
NORFOLK –
IT IS NOT A
BARN!”

Swaffham, 40 minutes from the
beautiful North Norfolk coast and
both half an hour from Kings Lynn
and the fab city of Norwich.
Our venue is truly unique with,
we believe, the only warehouse
venue in Norfolk – it is not a barn!
Inside the warehouse you will
find a 10 metre long cocktail bar,
hand made out of pallets with a
black high gloss finish, polished
concrete floor and industrial metal
walls; the festoon lights which
hang from the ceiling reflect very
nicely! Our outside ceremony

room has beautiful lighting too
with hundreds of tiny fairy lights
hanging from the rustic timber
frame building out in the camping
meadow, which we often style
with beautiful boho candlesticks,
macramé, dreamcatchers, vases of
flowers and grasses.
Our retro 1970s double decker
bus is a great hit as a chill out
area or karaoke station, and our
very cute mini glen caravan works
fantastically well as a DIY photo
booth. The only challenge really
is for clients to decide which
space they want to use for their
ceremony or event! All the rustic,
vintage tables and benches come
with the site.
What facilities for outdoor
functions do you offer?
There is our outside ceremony
room with bench seating for 120
guests, our lean-to space next
to the warehouse which is an
undercover outside space for
a little bit of extra shelter, and
our incredible warehouse space
including the cocktail bar and
vintage American pool table with
wheel barrow lighting and lounge
WWW.OPENAIRBUSINESS.COM
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seating plus rustic table and chairs
for 120 guests. Oh, and Lelia the
bus.
The accommodation on site is
our stunning eco bridal suite The
Wren’s Nest - a handmade wooden
dome created by weaving copiced
hazel branches together, complete
with mezzanine floor, real beds,
wood-burning stove, dressing area
and kitchen area. We also have six
fully furnished 5m bell tents for
guests.

How do you work with your
customers to make their event
unique?
Once the bridal couple has visited
the venue and decided this is the
perfect place, they then have two
additional wedding meetings
at camp to plan the day to
perfection. The couple and their
guests, especially the overnight
guests, can contact us via email
to ask lots of questions and get as
much help as they feel they need.

What services do you offer?
As event planners and creative
stylists, we can help with all venue
elements – production scheduling,
set-up assistance, on-the-day
overseeing and running, styling,
and prop-lending.

How do you publicise yourself?
Lots of social media as well as a
limited amount of more traditional
magazine advertising, depending
on our budget!

Describe how you researched
and sourced your structures
Matt, Sarah’s husband and in
house carpenter and builder,
takes the lead in this department
and carefully looks into being
as environmentally friendly as
possible, making our structures
with care and ending up with
beautiful results.

How would you describe your
‘style’ or unique selling point?
Our style is a gorgeous mix of
classy Scandi interior styling

CHRIS TAYLOR PHOTOGRAPHY

CAMILLA ANDREA PHOTOGRAPHY
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with a fun, creative festival feel.
We can create beautiful boho
weddings, festival weddings, or
more minimal parties; we strongly
believe that each wedding must
be as individual as possible and
reflect exactly what each couple
wants for their perfect day. We
like to be really flexible, and hope
the creative visions are as unique
as our venue with freedom given
to the bride and groom to have
the exact day they dream of. Each
wedding has to encapsulate the
uniqueness of the couple’s love.

we will want to be part of local
wedding shows and events.
We will also increase business
in our corporate hires and away
days, and introduce wellbeing
retreats, incorporating the Yoga
Yurt here on site. We’ll bring hen
and stag packages too. All with a
big focus on green and mindful
events. It’s very common to see a
lot of waste and plastic used due
to convenience and the supposed
disposable nature of camping so
we wish to continue challenging
this and to lead a way of change;
this is in harmony with our slowliving ethos.

What challenges have you faced?
As the location is rural this can
be considered a challenge but we
always try to turn the challenges
into a positive thing and work
with people who find getting away
from the madding crowd just the
thing they need! Communication
and getting our venue out there in
to the wedding industry is also a
challenge but we work with the fab
team of ladies who run the Most
Curious Wedding Fair.

after exhibiting at their Norfolk
and London shows for years.
Wedding shows have been great!

Have you worked with any
industry bodies or consultants?
It is great to work with other
people in the industry and we
hope to continue to do this lots
more. We work a lot with wedding
planners and suppliers, supporting
each other at shows and on social
media. We also are big supporters
of any photographers or stylists
wishing to use our location for a
photoshoot - it’s a great way to
collaborate and share our creative
visions and work. We work with
wedding magazines and luckily
became the venue to host The
Most Curious Wedding Fair in 2018

What are your plans for next
season?
We will continue to grow the
wedding side of things now
that we are fully licensed. We’ve
made the transition to phase out
individual camping, which was
quite hard to do, but we know
the site works best, being fairly
small, when all the campers know
each other. We continually update
the site to improve the venue in
terms of planting, design, trends
and keeping the facilities in great
shape. We will also explore adding
accommodation, with a drive to
increasing bookings. Naturally

“WE
CONTINUALLY
UPDATE
THE SITE TO
IMPROVE
THE VENUE
IN TERMS OF
PLANTING,
DESIGN,
TRENDS AND
KEEPING THE
FACILITIES IN
GREAT SHAPE”

Describe your average day midseason
This depends on whether it’s
a weekday, a set up day or a
wedding day!
For a wedding that takes
place over a weekend (our most
common booking) we spend
Thursday on our own prep and
getting the site ready. We plan and
have meetings with the team to
make sure everything is in place
and everyone is aware of the
weekend’s schedule - we may take
deliveries too that begin arriving
for the wedding. Friday is also
a set-up day, when the couple
arrives and the styling happens
- table dressing, arbour building,
setting out benches etc.
We will also have a last-minute
run through meeting with the
WWW.OPENAIRBUSINESS.COM

19

FUNCTION VENUES

Why do you enjoy the business?
It’s a wonderful extension of
our family home, so it’s flexible,
creative work with loved ones.
We can get creative, experiment
and be outdoors in beautiful rural
Norfolk a lot! We absolutely love
seeing how guests will create their
dream event; the blank canvas and
nature of our venue means we get
some pretty stunning celebrations
20
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What advice could you give
to someone coming into the
industry?
Go with your ideas, research as
much as possible, and build up
a wonderful network of local
suppliers - those relationships will
be the foundations for successful
business all round. Do as many
trade supporting events as
possible and be open. Be ready
for the 24/7 juggle of quiet times,
hard work and full blown show
days!

HONEY & THE MOON PHOTOGRAPHY

couple to make sure everything
runs smoothly. Music set-up and
practice probably happens too, it’s
a full rehearsal and dressing day
really as well as welcoming guests
who arrive to help or camp.
The wedding day starts with
the team in full show mode, bar
prep, welcome drinks, PA checks,
final styling, florals, laces out on
benches, fire set, food prep… We
greet guests, serve drinks, we’ll
meet the registrars and guide
people to the ceremony when the
time is right, we’ll set the PA and
make sure everything is running
smoothly. We then work with the
caterers on the food being served,
cleared, dance floors created,
table change, charging glasses for
speeches, and rock the bar with an
awesome team!
This typical set-up and show
day is very similar for a corporate
hire, but instead of a marriage
happening, we’ll assist with
presentations, work-stations, WiFi, deliveries and team-building
activities!
The departure day is always the
same - a catch up with guests, a
lot of coffees and a full clear up to
return the site to how it was with
a big focus on recycling and waste
management.

that are so creative… and
weddings are so full of love and
joy, who doesn’t love a wedding!
What other outdoor hospitality
sectors do you operate in?
We’ve hosted ‘slow food’ festivals,
well-being events, Christmas
events and family friendly events
like ‘baby raves’ and sling group
meetings. These festivals are very
local community events which
are great to introduce the venue
to local families and to meet
suppliers. We work together on
events based on what the event
organiser is looking for, be it more
dry hire or full collaboration.
What are you most proud of?
Creating a venue that we’ve been
told has a very special family,
loving feel and that people really
connect with. We’ve done so much
of the work ourselves without
bank loans or investment, which
feels pretty major!

ADDRESS BOOK
MARQUEES
Magical Camping (giant
marquee tipi styles)
www.magicaleventsltd.co.uk
Norfolk Bells
www.norfolkbells.co.uk

DIRECTORY SITES
Rock My Wedding
www.rockmywedding.co.uk
Coco Wedding Venues
www.cocoweddingvenues.co.uk

2Posh2Pitch (for tents)
www.2posh2pitch.co.uk

Most Curious Wedding Fair
www.amostcuriousweddingfair.
co.uk

FURNITURE
Rustic Hire
www.rustichire.co.uk

INSURANCE
Flint Insurance
www.flintinsurance.co.uk

Banqueting Hire
www.banquetinghire.co.uk

PROPS / STYLING
The Little Lending Co
www.thelittlelending
company.com

White China
www.white-china.co.uk
POWER AND LIGHTING
Emotive Sound & Lighting
www.emotivesound.co.uk
PA Hire Norwich
www.pahirenorwich.co.uk
Simply Sound Diss
www.simplysoundandlighting.co.uk

A Little Hire
www.alittlehire.com
DETAILS
The Fire Pit Camp
Wendling
Norfolk NR19 2LT
07917 406953
www.thefirepitcamp.co.uk

Fabric Engineering at its Best

Buy from a UK company with over 100 years experience

• Own your own marquee – ideal for function
venues and event organisers

• Our Pole Marquee range comprises the
Celeste, Petal and Traditional

• Designed to meet UK and EC standards, with fire
retardant materials and structural engineering
reports

• Free training on construction, de-rigging and
maintenance upon collection from our
workshop (near Junction 6, M25)

• Hand crafted in the UK, with full customer support

Need a chill out
structure? Try the
Tea Rose Marquee

IMAGES COURTESY OF: HOUSE OF HUD, FLORIDA MARQUEES, SPACE INTENSE, GARSINGTON OPERA

BARKER Marquees

Designer and Manufacture of Traditional and
Modern Marquees, Linings and Accessories

Call us on 01883 337099 • Email sales@barkersmarquees.co.uk

www.barkersmarquees.co.uk

S2T

GRASS
REINFORCEMENT

PERFO

Silent Power

for every event and off grid venue
EasyGrid is an
innovative power
system, incorporating
renewable energy
that brings silent
power to every event,
in any location.

interlocking tiles - effective
protection for soft ground

3, 5, 10, 30 & 45kVA

Ideal for the reinforcement of
parking areas, access tracks,
pitches etc. at:
- camping & glamping sites
- open air event venues
- country & leisure parks

Contact us today for a quote 01634

290772

Tel. 01992 522797

www.perfo.co.uk

sales@energy-solutions.co.uk

www.energy-solutions.co.uk
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Flexible
and Funky
A Q&A with Ema Townsend about the addition of
two unusual contemporary structures at the Heart
of England Conference and Events Centre, and how
they are appealing to event planners
What spaces do you offer for business
events?
We are nestled in 160 acres of Warwickshire
Countryside and are close to main transport
links. We have a wide variety of both indoor
and outdoor space including various
meeting rooms and conference spaces.
Indoors, our flagship Birchley Suite
offers space for up to 650 delegates with
dedicated high capacity free Wi-Fi. We have
the giant Lakeview Marquee, perfect for
catering or in combination with the centre
as exhibition space. We’re well known for
being an extremely versatile venue with
oodles of outdoor space including lake,
park and woodland areas which are perfect
for team building events, corporate fun
days, product launches, obstacle races and
festivals.
Our newest features are ‘The Domes’. We
have a wealth of marquees and outdoor
temporary structures and our domes
complement these perfectly.
‘The Dome’ is the smaller of the two
domes and is 9.5m in diameter and 5m tall,
and used predominantly for quirky break

22
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out space, although it is also perfect for
the smaller conference, product launch or
event. We have had baby showers, meetings
and parties in there and have a coffee house
product launch booked this summer; the
acoustics are phenomenal.
The ‘Big Dome’ is a whopping 24m
inflatable with a ceiling height of 7m. It is
an impressive space recently used for a
Lamborghini launch with the cars on show
inside and space to spare for catering and
visitors. We have conferences booked
already this summer with it taking 484
delegates theatre style. Both domes are
versatile and flexible and can be used
either as stand-alone or adjoining, making
for a perfect temporary village. The ‘Big
Dome’ is booked for a festival themed fun
day and is going to be the central meeting
point of the event, used for registration and
catering, and will be filled with games and
entertainment.
What made you include domes and an
inflatable structure into the mix?
We try and move with the times and keep

a keen eye on shifting trends. Over recent
years we’ve seen an upturn in festival
themed bookings whether it be an actual
festival or a corporate event that wants to
be more relaxed, flexible and fun.
The domes offer that level of flexibility
while building on the wow factor offered
by Heart of England. They are perfect for
when the weather isn’t good too as they are
large enough to offer protection from the
elements and are spectacular centrepieces
for any event.
Which types of events are particularly
suited to these structures?
The domes are great for conferences,
meetings, product launches, and the
smaller one in particular is great as a break
out area. Beyond corporates, the smaller
one can be used for private dining and
parties while the larger one can be used for
big parties and weddings. The possibilities
are endless… our motto at Heart has
always been ‘dream big as everything is
possible!’

How does your decision to offer these
spaces reflect the core ethos of your
venue?
We keep on top of trend changes within
the industry and in particular with what
modern event buyers are looking for. More
and more they seem to be attracted to
flexible, quirky space which fits in with
us perfectly. We push the boundaries
and offer something different, something
for everyone and every eventuality. The
quirkier the better - we like to offer the
unusual.
What research into the market did you
do before selecting your structures?
We looked around the marketplace for
suitable structures to decide on what
we wanted. We always go through Open
Air Business too to see what’s new and
fresh. We bought from local suppliers
that we’ve worked with for many
years. For the smaller dome we bought
through www.trudomes.com, and the
larger one was sourced through www.
contemporaryeventstructures.com
How did you find and vet your suppliers?
We’ve worked with both companies
for some years and trust their expert
judgement. They know our ethos and the
way we work so understand completely
what we want to offer.
How have event planners and business
clients responded to these alternative
spaces?
Really well; the smaller dome is beside
our restaurant terrace at the moment
and creates a talking point for everyone
who visits. The acoustics are outstanding
and if you stand dead centre it’s like you

have a microphone attached, it really
is quite bizarre. It’s fabulous and funky
and corporates love its flexibility. The Big
Dome is really impressive and has added
the space and flexibility to enhance any
product launch, exhibition, conference or
event. Bookings are picking up pace and
it is proving popular for exhibitions and
product launches.
Are the domes available all year round?
The smaller dome structure is up for
Spring, Summer and Autumn on a
hardstanding base with the cover being
put on as required. This is to avoid damage
in high winds. The larger dome is only put
up when booked and only for the duration
of the event. With the space we have at
our fingertips we don’t tend to put it in the
same place twice so no damage is caused
to the grassed areas.
In terms of maintenance and storage,
how have you managed this?
The domes have a purpose built trailer and
are wrapped in a protective covering and
carefully put away in our warehouse.
Are you planning anything else unusual?
We are developing an idea which further
enhances our festival themed event

offering. ‘Pixie Pods’ are the new brainchild
of owner and MD Stephen Hammon. He
designs everything on site himself and the
Pixie Pods will be the newest addition.
They are old aircraft storage domes which
he is converting to be sleeping quarters
for two to four people that can be moved
around the site to suit the event. He is
converting the first one at the moment so
we will keep you posted.
Our shepherd huts are also causing a
stir with people chomping at the bit to
buy them. They are predominantly used
as corporate accommodation in addition
to the rooms in Old Hall House – our 4*
16th Century B&B – the glamping pods
and log cabin. They were again designed
by our MD, and boast en-suite shower/WC
facilities. Each one is designed differently
but to a very high spec.

DETAILS
The Heart of England Conference and
Events Centre
Meriden Rd, Fillongley
Coventry CV7 8DX
01676 540333
sales@heartofengland.co.uk
www.heartcorporate.co.uk
WWW.OPENAIRBUSINESS.COM
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Websites

When did you last really look at your website? Kelly
Chandler helps you take the microscope to your shop
window
I THINK WE all agree that the website of
a business is a vitally important part of
the sales and marketing process. More
and more of us spend our consumer
lives online researching and purchasing
remotely, often with a few easy clicks.
While the selection of a wedding venue
requires a greater level of investment
than the investment in say a new holiday
swimsuit, customers in greater volumes
expect to be able to research in detail
and really get under the surface of their
potential wedding venue virtually before
they will take further steps to get in touch.
Every industry survey reports a
substantial reduction in the number of
in-person showrounds at today’s wedding
locations yet wedding numbers overall
are still relatively stable.
So alongside all aspects of your ‘virtual’
presence, it’s more and more key that
your website really packs a punch and
does a lot of the selling for you. For many,
a website can sit a little untouched and
sometimes unloved so today I invite
you to look (and I mean really look) at
how you can add the wow factor to your
digital offering. Here are some specific
pointers:
24
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EYE CATCHING
Trends in design of modern websites are
ever evolving, with some key elements.
Visuals/photos need to be large and really
pop out – letting the photos lead in any
website is vital these days and those
images need to be of the very best quality.
Millennial couples are used to excellent
photography; we’re all surrounded by
plenty of ‘wedding pretty’ on our Instagram
feeds and Pinterest boards, so your images
have to be the very best they can be.
Alongside those images, what you say
needs to be snappy and to the point. Think
“less is more” on text and certainly on
those initial pages that entice the reader
in – you want to excite them and have
plenty of “Read More” options to convey
your message as a story so that they want
to turn the page and delve in, not feel
overwhelmed by a text-overload.
THE MOVING IMAGE
Video consumption is at an all-time high
by the modern internet user – make
sure you’re making the most of this by
presenting your wedding location in this
format. Whether it’s using past wedding
film clips of events you’ve hosted, or
working on a dedicated short and impactful

promotional film of your own (highly
recommended), make sure your film
footage leads loud and proud, not hidden
in the depths of your website. Don’t forget
the likes of 360 degree filming and virtual
reality tours too, both very valuable tools
for giving the time-short visitor as strong an
impression of what you have as possible.
And a tip: keep films short – 30 seconds for
an initial promotional film is ideal; most
customers will not watch longer!
AUTHENTICITY & STORYTELLING
This is very important in being successful
with the modern wedding customer.
Couples want to really get to know a venue,
the team and what they are all about. Most
modern couples are very committed to
authentically telling their own personal
stories as to how they have connected,
where they have come from, what their
loves, hobbies and passions are, and it’s
important to them that you fit into that
vision for their wedding. Make sure you
present your offering authentically, playing
to your strengths and attributes that make
your venue unique and you’ll attract the
right clients, the ones that are a joy to work
with.
Ensure this is presented on your website
in the tone of voice you use, the information
you give, how you deliver it and how you
entice them to get in touch and work with
you. While every venue is different and a
formal approach may be ‘on brand’ for
some, the majority of wedding venues need
to adopt a less formal, more approachable
customer experience than in the past.
Think about adding features to your
website such as an ‘About Us’ page that
describes the heritage/history of your venue
and its owners, and ‘Meet the Team’, helping
those potential clients e-meet the people
that will be delivering the magic for them,
and what makes them tick as individuals.

FUNCTION VENUES

INSPIRATION
› The moving image/embracing
technology: www.hedsor.com/
hedsor-house-virtual-tour
› Eye catching, modern web design
and a flexible wedding planning
approach:
www.weddingweekends.co.uk
› Authenticity and going the extra
mile for the bride who is a first time
planner of weddings:
www.fetchampark.co.uk/weddings
› Authenticity and nailing their
USP: www.thewellbeingfarm.co.uk

FLEXIBILITY
The couple of 2018 are more
than ever seeking to celebrate
their wedding absolutely their
way, so flexibility of approach
is key. It’s a fine balance as this
audience is inexperienced and
needs guidance and help to
deliver a vision too, but as much
as possible keeping a flexible
approach to the ways you can
suggest they use your spaces,
plan their day, design their menu
etc. is key.
Having some venue restrictions
and guidelines is often
understood, but maintaining an
open, ‘keen to help’ approach
towards fresh ideas and giving
choice where it is absolutely
possible is essential in attracting a
modern audience. Try to prescribe
the day too specifically, according
to past tradition, and they will run
a mile… In website terms, being
able to guide a customer clearly
to a range of options of how they
can use your venue is key, marked
more as ‘inspiration’ than ‘this is
how we always do it’.
FIRST TIME WEDDING PLANNER
While making the point above
about flexibility, make sure
the offering presented on
your website and elsewhere is
specific and helpful enough,
taking account of the fact that

these customers are new to this
wedding planning business!
Yes, they seek flexibility and
absolute personalisation, and
they often have a vision of parts
of their celebration and how they
envisage it to be, but most (unless
event managers themselves)
don’t have any knowledge about
how to get there; they are firsttime event planners, planning the
biggest event of their life. It’s great
to take a bespoke approach but
don’t forget to steer them.
Example features for your
website could be:
› A storytelling approach,
describing with text alongside
photos, the journey through a
typical wedding day/weekend
at your location, showing each
space set up and dressed as you
might often use it
› A bird’s eye view/floor plan
of all your key spaces and
capacities so they can map out
their celebration and see how it

flows
› Frequently asked questions
– all those little things that
you’re often asked; make those
questions accessible from early
in the process to overcome any
potential hesitations
› Exciting gallery pages that show
the wedding day components
clearly (ceremony photos
together, party photos together,
getting ready photos together)
to inspire, in an organised
sense, the potential new
booking.
Don't forget that these customers
have never set foot in your venue
and have no idea of how it all
knits together and works – try to
take a fresh pair of eyes to your
website as if you’d never seen
your venue before and use this to
have a website refresh to really
ensure what you’re presenting
is user-friendly and appealing to
your next clients.

NEED EXPERT HELP?
This kind of website analysis is something that forms a part of
my signature consulting programme ‘Refine & Shine’ where I help
my venue clients on a one-to-one basis look at areas to refine and
improve their wedding offering to increase bookings and/or enter
new markets. If you’d like to explore more, you can find out about
‘Refine & Shine’ and other consulting and training options at
www.kellychandlerconsulting.co.uk/consulting-services

ABOUT THE AUTHOR
Kelly Chandler is a longterm preferred service
provider for exclusive
venues such as Syon
Park, Highclere Castle,
Spencer House and
Stoke Park Club. Kelly’s
consulting services to
wedding venues draw
on prior experience in
international conference
and event planning,
over 15 years of business
management, and
working directly with
discerning couples
planning their weddings
in diverse locations
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the wedding business.
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INDUSTRY INSIGHTS

STANDING

out

Venue marketing expert Andrew White explains the power
of ‘Brand Me’ and how your personality can amplify your
message and bring your venue’s brand to life
BY MY reckoning I receive at least 20
emails from hotels or venues each day
begging me to use their service. Add in
ancillary suppliers, caterers, staffing and
AV companies, and that’s another 10 daily
emails, plus all the other random requests
that come through suggesting I change my
telephone system or cleaning contractor.
I’m not alone by any means. Our inboxes
are all rammed with people vying for our
attention and more often than not it falls
on deaf ears. GDPR has had little effect, in
fact in those last few days of the legislation
coming into force, I was inundated with
venues and suppliers saying they would
continue to mail me unless I unsubscribed.
It was a very quick change in tactic from the
‘you need to subscribe’ school of thought.
Sadly it’s scuppered me having a clear
inbox each day; I neither know nor care
about holding my major conventions in
Geneva, appearing at a property exhibition
in Manchester or getting metres of rapid
racking.
But apparently the information I’m being
sent is of ‘legitimate business interest’ to
me. In my eyes it’s illegitimate junk, none
of which is relevant to me. It’s simply digital
dross that’s being churned out and falling
on deaf ears. None of the emails I’ll look
at unless of course I know the person or
source.
So how can a venue vying for market
position stand out? Ask someone their
favourite supplier or venue and they will
immediately also be able to identify the
people behind it. And if they can identify the
people, they will very likely open the email,
newsletter or digital marketing from them.
To succeed in the very noisy din of
venues after business, not only do you
need a fantastic product that exceeds the
needs of your target audiences, you need a
26
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personality to engage with and to amplify
your messages. Triggerfish has years of
experience in helping clients get noticed
and gain market share. From launching new
events spaces, rejuvenating an established
brand, or crisis communications to
engaging with today’s online influencers,
our tips to stand out would be to bring your
brand to life.
The market has changed significantly –
years ago the more you sent out the more
your message could or would be heard.
Today we are inundated with messages,
so if you want to be remembered, don’t
hide behind your digital presence; have
a personality because the one thing that
doesn’t change is that people buy people.

The Knowledge Guild - speaking opportunity
and event by Speakers Corner and The
Brewery

› HAVE A VOICE
To build awareness of your venue service
and self, look for opportunities where you
can be heard. The local media loves to hear
of business success stories and the events
trade publications encourage comment and
opinion for its readership. Get involved with
commentary and build a relationship with
your media and in particular the editorial
department. The more you comment, the
more you will be asked for your viewpoint
which can only help build your product
brand as well as your inner ‘Brand Me’.

Center Parcs venue showround

› SPEAK OUT
A sure fire way of being seen at the fore of
your industry is to be part of the speaking
content at an exhibition or trade event.
Organisers are always looking for participants
to take part on panel sessions and to share
knowledge, experience and outlooks. Square
Meal Venues & Events is a premier show for
the London event buyer and its content is
held in high regard drawing speakers from
companies such as Secret Cinema and Center
Parcs.
› JOIN THE CONVERSATION
There are numerous associations in the event
sector and it's worthwhile carefully choosing
one to get involved with. Associations are
clamouring for a voice and many overlap,
however joining one and concentrating your
efforts to voice what’s going on behind the
scenes of the industry will again help build
your profile.
› SHOW OFF
Familiarisation (fam) trips, educational visits,
recces - whatever term you use, these are a
pre-requisite of getting potential buyers to see
your product. However, competition to get
people to attend is fierce. Even when they’ve
confirmed they will come, be prepared for at
least a 25% drop out on the day.
Events in the middle of the day don’t work
- event managers and other departments
are far more desk bound and accountable.
However, our experience shows an event
from 8-9.30am or in the late afternoon will
generally get the numbers you are looking for.
We find that an evening event clashes with
personal time and unless it’s extraordinary
and I mean EXTRA-ordinary you’ll be hard
pressed to have a full complement on the
night.
Historic Royal Palaces is an exceptional
example as its venues have become known
for their standout events, with guest lists
filling quickly and numbers on the night
always at a maximum.
What ultimately makes people attend? You.
You are asking people to view your property,
but they also want to spend time with
engaging people. Therefore build ‘Brand Me’.

FUNCTION VENUES

CASE STUDY

KENSINGTON PALACE PAVILION

› Post-event follow up with journalists to
secure content in print and online.
Results:
› Over 400 attendees
› Widespread industry coverage across key
titles which directly generated enquiries
into venue availability – e.g. Conference
News, PA Life, Access All Areas, Stand
Out, Exhibition News, Sports & Leisure
Catering.

CASE STUDY

IET LONDON
SAVOY PLACE

To showcase the venue’s STEM (science,
technology, engineering and mathematics)
capabilities at the end of last year, we
worked with IET to put together an
infographic which illustrated its key
successes and client wins in this area.
This was shared across
social media.

HOLLY CLARK PHOTOGRAPHY

As part of our wider PR activity for Historic
Royal Palaces, we assisted in promoting
the launch of Kensington Palace Pavilion - a
new temporary events space at Kensington
Palace - while vital renovations were taking
place on The Orangery. Our brief was to
raise awareness of the new space within the
industry and showcase the space’s unique
features and capabilities.

What the project included:
› Managing press invites to the launch
event, as well as providing support on the
night
› Social listening post-event to gauge the
impact and track conversation around the
launch

Target your audience
Social media has become one of the best
means of targeting niche buyer types, from
brides looking for a stunning space to festival
organisers on the look-out for a greenfield site
with transport links and parking capabilities for
10,000. Any communications need to be honed
to the target audience and need to use the right
platform.
From what we are seeing Twitter is
increasingly being used as a complaint tool,
LinkedIn is where most interactions and
business is being done with event managers,
Facebook can target weddings and milestone
personal occasions, and Instagram is the
default for anyone under 30!
With LinkedIn under your ‘Brand Me’ banner,

get engaged with the conversation, comment
and join groups that are relevant. Use video
content and embed any promotional video you
may have on your personal profile. And if you
want to be really smart, live stream to potential
clients - an online showround on demand has
to be a winner.
Be seen in the right places
There are numerous subliminal ways to drive
awareness, from presenting a prize at a local
charity event, sponsoring the local business
community annual event or helping the local
wedding shop with a fashion showcase.
Carefully conceived sponsorship can drive
dividends and again keeps the product and
service front of mind.

CASE STUDY

ABSOLUTE TASTE

Absolute Taste sponsored the graduation lunch of female mentoring
programme, Fast Forward 15. The sponsorship gave them access to 200
of the UK’s most influential female event professionals. In the run up to
the event Absolute Taste was promoted as catering partner of choice
and during the event they were given the chance to speak.
Share your news
Be sure to use all of your channels to amplify your messages. For
example, if you’ve got new menus share them on social, with the local
press and with the relevant media, be it wedding or events.

ABOUT THE
AUTHOR
Andrew White is
MD of Triggerfish
Communications,
a specialist in
helping heritage
venues and leisure
attractions build
awareness and
market share in the
business of events.
www.triggerfish.
co.uk

Awards
The ultimate stamp of approval
is an award. There’s a multitude
of awards to go for covering
just about every eventuality!
From Caterer of the Year, Best
Team, Venue of the Year, Historic
Venue of the Year, to Aspiring
Star, awards are a sure fire way
of cementing new enquiries and
building market share. While the
process and time to complete the
application may seem laborious,
it’s hands down worth it!
Ultimately the goal is to drive
higher yields and more business.
This requires awareness, but
the din of digital is making
it hard to stand out. What
ultimately gets people to read
about your product or service is
the knowledge that they want
to hear from you personally
because you have personality
and integrity.
Back to the age old premise people buy people. It’s all about
‘Brand Me’.
WWW.OPENAIRBUSINESS.COM
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PRODUCT IN FOCUS

Heat and
Power

Could your venue benefit from the products
in these case studies?
Company: Arcotherm
Telephone: 0345 600 44 99
Website:
www.arcotherm.co.uk
Venue: Old Royal Naval College,
Greenwich
Units supplied: EC85 heaters
Details: We supplied EC85
heaters to Manor Hire Marquee
and Catering Equipment who
purchased one of our marquee
packages. Our heaters were
consequently used to keep
the actors and actresses warm
between takes during the filming
of 2017 blockbuster Darkest
Hour at the Royal Naval College
in Greenwich.
The EC85 heaters supplied to
Manor Hire have an output of
81kW (275,000 BTUs / Hr) and
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are widely recognised as being
one of the UK's most popular
indirect oil fired heaters for
use in the temporary structure
industry.
The heater can be purchased
with a range of "marquee
packages" designed to suit
both budgetary and practical
requirements. The ducting is
manufactured with a hypalon,
high temperature lead, and
is available in 3m and 7.6m
lengths. Other accessories
available include a two-way
splitter, pneumatic wheel kit
and pre-heat oil filter.
The EC85’s 105 litre fuel tank
is sufficient to support 12 hours'
continuous running in the
manual position (I); however,
the unit is more often operated
in conjunction with a Heavy
Duty Thermostat (02AC582) in
position (II) of the switch. The
thermostat has a temperature
range of -5/+50°C and is supplied
with 10m of cable as standard.

Company: Energy
Solutions (UK)
Telephone: 01634 290772
Website: www.energysolutions.co.uk/leisurefacilities-glamping
Venue: Hadsham Farm
Weddings, Oxfordshire
Description: Located in a
secluded Cotswold valley
in north Oxfordshire,
Hadsham Farm provides
a stunning permanent tipi
wedding reception venue
suitable for up to 200
guests
Product: EasyGrid 10000
with solar array, plus back
up JCB generator
Details: When Charlie
Taylor started looking
at power options for
his business he had
traditional off-grid issues
- no grid connection
available and an
extremely expensive
quote to install one.
Living in an off-grid home
powered by an Energy
Solutions’ EasyGrid he
understood that this
could once again be
the solution he needed
for a cost efficient way
to supply power to the
venue.
Working closely with
the Energy Solutions’
off-grid team, he decided

that another EasyGrid
10000 system would be
perfect for supplying
the power required for
all the catering, lighting
and media at the venue.
A solar array and JCB
generator were linked
to the unit to ensure a
full capacity of efficient
power from the battery
bank at all times.
The venue’s permanent
tipi structures are
home to full catering
facilities, lights, sound
systems and heating,
so power demands can
be significant. The big
advantage of the EasyGrid
system is that it can
supply silent power when
needed (no generator
running during the
speeches!) enhancing
the rural ambience of
the venue. At set stages
the generator will start,
picking up peak loads and
recharging the batteries if
solar power is low.
Feedback: Charlie is
delighted with the system
– they are almost fully
booked for weddings until
2020, so the system will
be working hard while
guests enjoy their day!

For indoors and out, to buy or rent.
01962 877 644 | info@twilight-trees.com

www.twilight-trees.com
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CASE STUDY

Trellyn Woodland
Camping
A woodland glampsite close to the sea that
inspired the creation of the Greener Camping Club
As pioneers of the glamping movement in the UK, Kevin and Claire Bird have worked
hard to stay ahead of competition but maintain over 95% occupancy on week long stays
by oﬀering a “rewilded” environment and unique accommodation. We talk to Kevin.

What’s your back story – your
life before glamping?
I was the owner/director of
a company designing and
manufacturing marketing,
exhibition and display materials.
What made you decide to
start offering glamping
accommodation?
We (my wife and I) had been
running a five pitch campsite
as a supplementary activity/
diversification to our full time jobs,
for two years on the 28 day rule.
One day, a camper was saying
that the pitch they were on would
be great for a yurt. I said “What’s a
yurt?” That was in 2004 when very
few people were familiar with the
30
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structure. I hadn’t realised yurts
have been around for over 2,000
years!
We opened in 2005 with a yurt
and a tipi plus four camp pitches.

“WHAT WE
WANTED WAS
GOING TO BE
BIGGER AND
DIFFERENT
TO THEIR
OFFERINGS...”

How did you research the
business before entering it?
We did a bit of research on
yurts and went and stayed at
Larkhill Tipis. I believe at the
time it was the only holiday
yurt accommodation in Wales.
We could see their potential for
providing a really comfortable
camping holiday experience and
that was enough to spark the
imagination.
In 2004 there were just eight
or so sites in the whole of the UK

that offered openly “alternative”
accommodation. Looking back at
notes from 2004 I could only find
a couple of yurt makers at the
time. What we wanted was going
to be bigger and different to their
offerings, so my wife bought me a
book on how to make a yurt and
brought me many cups of coffee
while I went to work in the shed.
I created what was a unique
interpretation of a yurt, with a
6m diameter, standing clearance
height walls, and a full height door.
It was a mixture of traditional and
modern construction stainless
steel contemporary fixings mixed
with traditional ash frames and a
solid hardwood floor.
Our tipis evolved into colourful
themed tents with the cooperation
of a local artist (Jackie Morris)
and printing courtesy of my
experiments in digital printing on
canvas.
We made sure to plan for the
short and long term, and have
planted literally thousands of trees
to create what we have today.
Situated just 200 yards from the
sea we have taken industrialised
farm land and let it “rewild” with
some planned assistance. This
untamed “wildness” is at the
heart of the landscaping and
space we provide for our visitors.

GLAMPSITES

It is possible, with favourable
conditions and position, to create
a woodland with bluebells and
all that comes with a wooded
area in as little as 12 years from a
potato field. We incorporate it all,
the good and the challenging that
“rewilding” has to offer, including
brambles, moles, bats, bees and
kids - all are welcome here (except
dogs).
Location plays a part in our
success being in the National Park
and so close to beaches, hills,
castles etc. but it’s the other stuff
you can control and influence that
keeps people coming back. The
campsite and experience evolves
yearly to keep repeat customers
interested and also to attract new
visitors.
For a period of time I joined
forces with Gary Loch of Ty Parke
(another glamping site) and we
specified and designed several
other glamping site setups and
oversaw the manufacture and
installation of yurts and geodesic
domes under our own brand.

How did you tackle getting
planning?
We are in the Pembrokeshire Coast
National Park, so full planning
opportunity is practically zero.
But there is another way… by
becoming part of an exempted
camping organisation which
negates planning for the change of
use of the land.
We became a ‘Members Only
Certified Site’ (CS) and joined the

Camping and Caravanning Club
in 2004. We were, for our part,
the very first CS site in the UK to
operate yurts and tipis. It meant
that everyone who stayed with us
had to be a member of the club
and this allowed us to operate for
an extended period beyond the 28
days legally.
More recently, through our
own enthusiasm for creating
great campsites and glamping
holidays, we set up our own
exempted organisation with the
owners of Ty Parke, that focuses
on putting hard cash back into
the environment that our visitors
enjoy, and so the Greener Camping
Club was founded in 2014.
How did you finance the project?
We have mostly self funded the
project and re-invested year on
year to get to where we are. This
business has evolved and enjoyed
steady growth and profits. We
did receive one batch of regional
tourism support for the sauna and
pizza oven as it was then perceived

GLAMPSITES

as a unique added benefit. It’s
important to note we both worked
full time for the first five years
of our business until it provided
sufficient income and all the set up
costs had been covered.
What glamping accommodation
do you offer and why did you
choose it?
We have two 7m geodesic domes
and two 6m yurts, one of which we
have had from the very beginning
having been refurbished several
times over the past 13 years. Our
most recent addition is the unique
two bedroomed “halfling” styled
Hobbit yurt constructed from three
yurts linked together. In its fourth
season, it’s had 95% occupancy on
week only bookings. In addition,
we have five camping pitches
where visitors can bring their own
tents. We even get guests bringing
their own yurts!
Because of geographical
location we operate a short
season due to the very changeable
weather patterns. We open
from the last week in May to
the second week in September.
We find that we are just a bit
too far for sufficient interest in
pursuing the off the shoulder
market of weekend breaks so have
developed a “week only” booking
policy throughout the school
holidays and added many other
extras as standard and included.
How did you work out your
brand and how do you publicise
yourself?
It’s a woodland we planted and
created, so it does what it says on
the tin. We use Cool Camping and
several other directory sites but we
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supply of research and idea
provoking images out there.

don’t use any third party booking
organisations as the business has
matured enough to leave out the
commission agents.
How would you describe your
ethos and unique selling point?
Great holidays delivered with
passion and ethically at good value
for money. A unique selling point
seems to last about one season
until its copied, plagiarised or
someone does it better. Location
and exclusivity is part of the
USP, the hospitality and a two
bedroomed yurt also make us
different to any other site in the
UK.
How did you choose your interior
decoration?
I would think up a theme and
go with it. Be the “sailor” or the
“huntsman” or that “shepherd”
and ask yourself: ‘What would it
look like if I lived there?’
DuckDuckGo it (I don’t use
Google anymore, bit more
awkward to say though) - sites like
Pinterest means there is a plentiful

“A UNIQUE
SELLING
POINT SEEMS
TO LAST
ABOUT ONE
SEASON UNTIL
ITS COPIED,
PLAGIARISED
OR SOMEONE
DOES IT
BETTER”

What challenges have you faced?
Competition(!) - all the new sites
setting up have meant we have
had to up our game year on year,
innovating and adding value.
We were one of the first sites to
offer bushcraft courses on site
in 2006, a sauna and pizza oven
soon followed. Since then, king
size beds, solid oak floors, fresh
lobsters delivered to your door
or pitch, real beds for children
(forget futons - have you ever
slept on one?), all inclusive
facilities, firewood etc. etc. There
is still loads left to do in terms
of innovation and delivering
great holidays and breaks to our
customers.
Weather - it rains everywhere
but not that much in far west Wales
(no really, it doesn’t). It does rain
thought, so we accept it but plan
and provide for it with a covered
outdoor fire pit area for every
structure and camping pitch.
Location - 200 yards from the
sea, yes, but nearly 70 miles from
the last bit of the M4 motorway.
This is a double edged sword
meaning our target customers
are less likely to be looking
for a weekend break than our
competitors that are 45 minutes
from large centres of population.
What are your plans for next
season?
Classified, or you’ll get a jump on
us!

from
£2,6003’
for a 1

Designer of Innovative Dream Solutions

Beautiful Inflatable
Bubble Houses

For extra accommodation in your
backyard or for any occasion for
days or months...

> MODULAR CONCEPT: fully transparent, semi
opaque or fully opaque for more privacy.
> Available from 6.5 feet to 26 feet diameter.
> NO BUILDING permit required.
> 50 min. set up, inflation included.

To buy or to rent We SHIP from FRANCE

e-mail or call us today to discuss your project!

CasaBubble® distributed in France:

+33(0)6 8627 9168

info@CasaBubble.com | www.CasaBubble.com

01269

853957

www.universalglampingpods.co.uk
enquiries@universalglampingpods.co.uk

We supply:
Shepherd’s huts
• Flat pack kits
huts
designed specifically •• Accommodation
Off grid solutions
• Wet-room en suites
for the glamping
• Catering huts
• Bespoke solutions
industry
For more information: Tel: 07903313922

email: cathcaesar@talktalk.net www.plainhuts.co.uk

Universal Glamping Pods is the UK leader
in mobile and bespoke glamping pods
We can supply anything from a
basic structure right up to an
en-suite, fully fitted pod
Our range of premium and flat
pack pods suit all aspects of
glamping here in the UK worldwide delivery available on
our flat pack range

LOOK OUT for two new innovative structures at the
Glamping Show this year - they stand out above the rest
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Describe your average day midseason
Fabulous! From greeting
customers to sharing chopping
wood skills and cutting grass.
The day starts at 8.30am and we
usually answer the last visitor
enquiry at 8.30pm. The hospitality
business holds long hours.
Do you enjoy the business?
Yes… I actually get paid for
building dens in the woods and get
five months off a year.
What are you most proud of?
The two to three calls a year we
get when our customers want to
buy the same mattress we provide
in our structures, indeed the very
same kind we sleep on ourselves.
Available from Mattressman,
the “Hotel 2 Pocket” - a very
comfortable mattress at a very
competitive price.
Now we are involved in
developing new sites in my other
job as director and co-founder of
the Greener Camping Club, we feel
great pride in assisting new and
existing businesses in becoming
successful within the organisation
and seeing their owners enjoy
the “lifestyle” business through
sharing the club’s standards and
values.
What other outdoor hospitality
sectors do you operate in?
The Greener Camping Club which
encourages more sustainable
quality holiday experiences
through camping and glamping
holidays. We are able to certify
sites by conversion from other
34
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clubs, create new sites for
members and negate planning for
change of use.

“YES… I
ACTUALLY
GET PAID FOR
BUILDING
DENS IN THE
WOODS AND
GET FIVE
MONTHS OFF
A YEAR”

What advice could you give
to someone coming into the
industry?
Really it’s like all successful
businesses in any industry but

even more so in hospitality: put
your customer first and at the
centre of all decision making, and
the money and rewards will follow.
Keep your eye on the cash and
remember turnover can be vanity,
profit is sanity. It’s not done in a
year or even two, ours has been a
17 year overnight success.

ADDRESS BOOK
HOBBIT YURT
Rewild Wales
www.rewild.wales
PIZZA OVEN
Vitcas www.vitcas.com
MATTRESSES
Mattressman
www.mattressman.co.uk
INSURANCE
Friar Best
www.friarbest.co.uk

DIRECTORY SITES
Cool Camping
www.coolcamping.com
The Greener Camping Club
www.greenercamping.org
DETAILS
Trellyn Woodland Camping
Abercastle
Haverfordwest
SA62 5HJ
01348 837762
www.trellyn.co.uk

ZERO MAINTENANCE

WHY CHOOSE OUR
CAMPING PODS?

Our pods can be built to fit your needs, any
size, fixtures or fittings, and price range!
Mini Pod – Snug Pod – Family Pod –
Mega Pod – Micro Lodge

ENDLESS
CUSTOMISATION

WARM, DRY, SECURE

All our pods are:
Available with a choice of 3 roof coverings
Manufactured with a steel galvanised base
Fully insulated as standard
Double glazed with multi-point locking systems
Zero Maintenance
Fitted with LED lights, sockets & underfloor
heating

01524 572311 | www.lunevalleypods.co.uk

Straw Insulated
Pods & Lodges!

MULTI-USE
MICROFIBRE
PRODUCTS

Super absorbent towels and
cloths for camping and glamping

Sam Atkinson LLP is now offering bespoke
straw bale pods and lodges, which are
individually crafted and designed
specifically for your site.
Truly unique, these pods are insulated by
straw bales to give a 0.13 u-value,
meaning incredibly low heating
costs. Comfortably usable all year
round with a practically sized
kitchen area, dedicated sleeping
area and en-suite.

Including: The Original ‘3 in 1’
Drying Robe / Dressing Gown / Towel

VIBRANT COLOURS, HIGHLY ABSORBENT
& EXTREMELY FAST DRYING

Highest quality fabric guarantees softness and absorbency.
All of our products have a "no quibble" guarantee to
ensure that you are totally happy with your purchase.

www.gisomicrofibre.com
info@gisomicrofibre.com
07917 147031

For more info contact Sam 07872 012901

www.sacarpentry.co.uk
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GUEST COMMENT

Glamping
Insurance

As glamping matures as an industry, so too
are insurers’ attitudes to risk says Towergate
Insurance’s Jessica Allnutt
GLAMPING IS a relatively young industry,
and in some respects still finding its feet.
For some business owners it presents a
unique and exciting potential to diversify
their business, and for others, a venture in
to something new. It’s not just businesses,
‘camping meets luxury hotel’ has also
inspired many consumers, from holidays to
weddings.
However, historically, this unique
proposition has presented challenges when
it comes to insurance and understanding
the risk in order to provide the right cover
that protects both the business and the
insurer. As the glamping industry matures,
underwriters are starting to learn more and
gain better insight into the risks, separating
them from those of standard holiday sites'.
Although there is a way to go in terms of a
full understanding, the foundations are now
in place.
Insurers have typically viewed glamping
cover as an extension of Site Operator and
Holiday Park Insurance, which provides
a natural fit for many aspects. However,
with the unique proposition that glamping
presents, when you start to build water and
gas plumbing, sanitation and wood burners
into the mix, it is important insurers can
provide sufficient specialist cover as part of
the policy. That’s why it’s really important
that you find an insurer that understands
these aspects to ensure you are properly
covered and protected.
UNDERSTANDING YOUR RISKS
Of course, common sense should rule and
installing a wood burner surrounded by
flammable material without sufficient
measures to prevent damage or risk to
human life is obviously a bad idea.
But there are other risks that are just part
and parcel of the nature of glamping. For
these, insurers will want you to demonstrate
you have identified and are minimising
the risks. It is your responsibility to your
guests, as well as your property, to limit
any hazards. Items such as fire pits and gas
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lanterns are not popular with underwriters
for this reason as they can be hazardous
to the users, the units, as well as the
environment the units are sited in, and
present a higher risk of accidents occurring.
Where you have any heating or live flames,
it is also essential to make sure you have
carbon monoxide alarms installed.
Misuse and accidents are not the only
‘high risk’ you should consider, but also
the potential for storm damage. Insurers
will tend not to provide storm cover for
canvas constructed units as they’re more
susceptible to severe weather conditions. It
is recommended to use winter awnings for
protection, or ideally that uinits are taken
down and stored during the winter months.
If you intend to provide accommodation
during the winter months it will be worth
investing in solid structures such as pods or
lodges.
RISK MANAGEMENT
As outlined above, the key to making
something insurable is managing your risk,
thinking not only about protecting your
property but also limiting the risk of liability.
As yet, clear guidance on this for glamping
isn’t provided in the form of regulation
and legislation. An article recently featured
in Open Air Business by Rob Farrow on
the Glamping Association recognised the
need for some kind of industry regulation
and code of conduct. From an insurance
stand point, this will certainly help towards
creating a framework that insurers can work
with. There are currently only a handful of
insurers able to provide cover for glamping
sites. They can provide some guidance to

sites on what is insurable, such as Spread of
Risk, but each insurer is different and views
risk differently.
With this in mind, at Towergate Insurance
there are some general guidelines that our
underwriters can work with. Simple things
can improve how your site is considered as
a ‘risk’. Here are some brief points to bear in
mind:
› Spread of risk – have a minimum distance
between each glamping unit to minimise
any damage to one unit causing damage
to another unit
› Wood burners should be situated on
a non metallic (stone or similar) hard
standing, ideally in the middle of a
structure
› Soft furnishings should be kept a
minimum distance of two meters away
from fires, and wood should be stored
separately away from stoves (not under
or next to them)
› Your units should be non-smoking with
safe cigarette disposal provided away
from the structure, and clearly indicated,
such as a sand bucket
› Smoke and carbon monoxide alarms
should be installed.
Finally, when it comes to insurance it is
really important that you find an insurer
who can specialise in this type of cover. A
company providing ‘business insurance
cover’ is unlikely to be able to offer the
specialist cover required and, outside of
public liability, without knowledge they may
fall flat when it comes to protecting the site
as a whole.

ABOUT THE AUTHOR
Jessica Allnutt is part of the specialist team at Towergate Insurance,
offering glampsite owners the protection and peace of mind to keep their
businesses running smoothly.
Towergate has taken the time to understand the glamping market,
tailoring cover to individual requirements and specific risk. Call for a chat
about your glampsite - 0344 892 1413 / www.towergateinsurance.co.uk

en-suite campsite facilities

Your guests can have their own private
shower room right next to their accommodation

CampPlus units are plug &
play; just connect them to
water, electric and sewerage
and they’re ready to go

CampPlus DUO
❤ Semi- detached, it serves 2
pitches
❤ Each side has its own hot
water and electrical supply

CampPlus SOLO

❤ State of the art soundproofing
and a floating floor for privacy

❤ Surprisingly spacious with
complete privacy

❤ Superb quality

❤ For your premium pitches
❤ Superb quality
❤ Very good value for money

C O M E A N D S E E U S AT :

❤ Short payback period

Tel. 01908 538 055

info@campplus.co.uk

❤ Excellent value
for money
❤ Very short
payback period

www.campplus.co.uk

TRADITION SINCE 1896
WE MANUFACTURE

WE WASH/REPROOF

WE REPAIR

SEE OUR FACTORY AT WORK:

www.bctshop.co.uk

www.bctoutdoors.com I T: 01274 728 469 I E: info@bctoutdoors.com

Our new
Garden Snug is
the ideal way
for outdoor
lovers to enjoy
their garden
all year round
come rain or
shine.

The Garden Sung can cover existing
garden furniture, a hot tub or BBQ. You
create a covered waterproof area saving
the need to pack everything away at
the end of an enjoyable day.
We turn your ideas into reality to
enhance the experience of your garden
or outdoor space.
Whether seating, dining or sleeping, we
have various sizes to accommodate any
garden, glamping or venue space.

t: 01297 639312 m: 07811264240
e: sales@WoodScott.co.uk

www.WoodScott.co.uk
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OUT & ABOUT
with Kate Morel

Back-to-nature tourism, planning woes,
and when things just don't add up

WELL, HERE we are girls and boys – our beautiful
British summer is now in full flow, and what a
glorious summer it is, with some wonderful long, hot
days and balmy evenings. It’s certainly shaping up
to be a great season for the glamping industry, with
individual glampsites enjoying good booking rates,
and online marketing companies boasting a healthy
increase in bookings on last year. Hardly surprising
really, as more people look for something deeper
than a package holiday, the number of staycations
increase, and the ‘back to nature’ tourism and
leisure movements show no signs of cooling off.
Glamping remains, in my opinion at least, bang on
trend.

ABOUT KATE
A rural, feral upbringing sometimes
pays off. Growing up on a
smallholding has its perks, such as
a mostly unsupervised childhood
spent building woodland dens,
treehouses and blanket tents resulting in an eye for a good stick,
and a creative imagination. Kate
says she could still rustle up a den,
but admits, even though it would be
a low investment project, it wouldn’t
deliver much of an income. Unlike a
glamping site.
These days, Kate’s ‘den building’
is a more sophisticated adventure,
involving a hand-picked team of
industry specialists, adding to
her many years of experience,
knowledge and creativity, all
applied to every project. Above all,
Kate takes pride in providing honest,
impartial business advice that’s in
her clients' best interest.
She is also, rather notoriously,
always happy to talk at length
about glamping, so if you have any
questions about starting a glamping
business, or just want a few pointers,
her contact details are: info@
katemorel.com, 07849 514588, www.
katemorel.com, Facebook Group:
Glamping Business Link.

TRELLYN WOODLAND CAMPING

FROM THE DIARY

I’ve spent more time than usual at
my desk lately, number crunching. In
particular, one project has contributed
to a few late (and sleepless) nights because I was
working out the opposite of what I usually do - how
much revenue a project might have to lose. It was a
unique situation where the quality of the location
was, through no fault of the landowner, about to be
heavily compromised. So much so, I ultimately had
to suggest that the glamping build should not go
ahead. After a year of meetings, landscape design,
bespoke structure design, planning application
issues, and no small amount of investment, it was a demoralising decision.
However, certain criteria are critical to a glamping business’s success, and if one of
them is taken away, we simply don’t have a business.
On a more positive note, I broke away from the desk to visit this month’s case
study glamping site, Trellyn Woodland Camping in Pembrokeshire. I really enjoyed
exchanging ideas and discussing our industry with owners, UK glamping pioneers
Kevin and Claire Bird. In the evenings I took in the other side of the business by
chatting with guests around the campfire and was happily reassured just why
people enjoy and need their glamping breaks “every year, no matter what”.
By Kevin’s own admission, Trellyn does little advertising, and its website could
be a better example of digital marketing. Even so, they run at over 90% occupancy
with a covetable repeat booking rate, and their guests love the place. However,
it took Kevin and Claire some years to achieve this and even though they close
for winter, when they are open they work hard. The type of glamping they offer
falls very much into the ‘lifestyle’ model (see OAB Issue 11 for ‘Glamping Business
Models’) where it is entirely about the space and experiences that we create for our
guests. I’m not going to elaborate on that, however, because after years of having
done so, I know I’ll sound like a broken record.
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WHISK ME AWAY...

GLAMPING PLANNING
APPLICATIONS
Now and then, you’ll see
a new article report that
a planning application
for a glamping site has
been refused. The most
recent one being in an
AONB, on the basis that it
would spoil the character,
a common objection.
Planning is probably the
most common pinch point
where a glamping site gets
stuck, and I’m being asked
more often these days to
write supporting letters.
Sometimes there are
good reasons for a refusal,
and sometimes not. Either
way, it’s a frustrating
barrier to come up against
when many hours of work

and costs have gone into
the project. An experienced
planning consultant should
smooth the process and
head off foreseeable issues,
but if you’re putting in the
application yourself, do
ensure you’ve done your
homework, checked local
requirements, and ticked
as many relevant boxes
as possible. Incomplete
and badly researched
DIY applications can
sometimes be the problem.
If you’re stuck I’m happy
to have a quick chat and
point you in the right
direction if I can, and
sometimes there are other
options.

To Animal World in Disney, Florida, where two lucky people
will experience a glamping stay in the new $500 million
development dedicated to the movie ‘Avatar’. Disney is running
a competition to win a ‘once in a lifetime adventure’ - a three
night VIP experience which includes one night glamping under
the floating mountains of Pandora. Disney promises ‘custom
experiences’ and, as we might expect, the promo video couldn’t
be more spectacular. Having been to Disney in Florida and seen
their level of professionalism and attention to detail, this does
indeed promise to be a once in a lifetime opportunity. Oh - and
if you happen to win, Open Air Business wants the scoop!

INDUSTRY TRENDS
One tourism sector seems to be getting more exposure
lately, and that’s sustainable and ethical holidays. Perhaps
one reason is increasing publicity, and therefore public
awareness, around pollution and ecology issues - one
current example being the volume of plastic in our oceans,
and its devastating effects on marine life.
Glamping started out as a grass-roots, low-impact
holiday option, and while some glamping developments
don’t currently share that ethos, a lot still do by employing
at least some aspects of sustainability. At last, a wider
variety of hospitality businesses are also taking steps in the
same direction, with some big hotel chains announcing a
total ban on single-use plastics by the end of 2018.
It makes sense for the hospitality industry, as a whole,
to do even more, especially when a recent booking.com
survey revealed that 67% of customers are willing to
spend at least 5% more for their holiday to have a minimal
environmental impact. While booking.com won’t represent
every demographic, they are big enough to make these
results noteworthy.
40
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Movers & Shakers
Welsh businessman, Lawrence Jones, has big investment
plans for a former quarry site at Hafod y Wern in Snowdonia,
North Wales, an area which he believes needs more
investment. The plans include a small but iconic hotel and
a glamping development, which he says will create much
needed jobs and increased tourism spend in the area.
Lawrence has spent 10 years looking for a suitable site, and
now that he’s found it, the planning application will be going in
very soon. Let’s hope he doesn’t encounter the same problems
as our friends in the AONB. I see more developments being
planned for Wales, and sure enough, it needs the investment.
One to watch.
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“Revitalise your ability to re-engage with nature”
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If you have the land,
we have the brand.

Wigwam® Holidays
is the UK brand leader in the
provision of glamping holidays in
our unique range of heated wooden
Wigwam® Cabins. With over 80 sites
throughout the UK and a track record in business
start ups there has never been a better time to invest
in your Wigwam® Holidays franchise.

business plan
site survey
marketing
training
mentoring

planning
application
support
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PRODUCT IN FOCUS

Site Facilities
Real life examples of products
adding amenity value for glampers

Company:
Riviera Hot Tubs
Telephone:
01626 367038
Website: www.riviera-hottubs.co.uk
Glampsite: Brownscombe Luxury
Glamping, Devon
Description: A luxury glampsite
comprising four safari tents, a
‘Tabernacle’ and a bespoke cabin close
to Dartmouth in South Devon
Products used: Electric cedar clad
acrylic hot tub
Details: Kate Tregoning asked us to
visit Brownscombe to look at Riviera
Hot Tubs supplying a cedar wood barrel
hot tub with a wood burning stove
to sit next to one of their new safari
tents. There are several wood burning
hot tubs at the farm, not supplied by
Riviera.
Kate believed that the wood burning
hot tubs were the only option for the
safari tents due to the turnaround
times for emptying and re-heating
them between guests, so she was
very interested to hear about our
new acrylic range clad in cedar, tailor
made for the glamping/rental market.
Designed to be hard wearing, superefficient on power consumption (with
excellent heat insulation and fast
heating times for client changeovers),
they offer an exciting bathing

Company: GigLoo
Telephone: 0330 333 8777
Website: www.getgigloo.co.uk
Glampsite: The Soul Camp
Description: Unique group glamping venues
Products used: GL32 toilet trailers and GW6
shower trailers
Details: GigLoo is proud to be able to supply
Pete and the team at The Soul Camp at a
couple of their divine venues. Their high
end and ethically minded approach to
their business sits perfectly in keeping with

experience for guests. We’ve included
the same high-end control systems that
operate our barrel hot tubs for reliability
and ease of use, UV systems for safe water
and Bluetooth compatible speakers for
music - and they look fantastic!
Feedback: Kate said: “I am so pleased
that we opted for the electric hot tub the costs to purchase and run it are very
similar to the wood fired tubs but every
time we put pictures of the Riviera hot
tub on social media we get a flurry of
bookings, and it has helped our whole
site attract significantly more guests this
year.
“Robin and his team have been a
pleasure to work with from start to finish;
fast, responsive and have delivered a
quality product. My guests absolutely
love it and I am looking forward to finally
getting the chance to try it myself this
winter, as it has been fully booked since
the day we installed it in March!”

our products and vision. Their customers
deserve the ultimate service solutions and
we at GigLoo can ensure they look and feel
their best in the field!
Feedback: Pete Jones said: "We love Gigloo;
they've been great every time we've used
them. Not only do they have lovely fresh
white clean toilets and showers, they think
creatively with a solutions approach which
is just what we need so we can focus on
providing excellent group glamping events!
We thoroughly recommend
them."
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Semi-detached, the units contain both
a shower, sink and toilet, and serve two
accommodations. Each side has its own hot
water and electrical supply, and state of the
art soundproofing and a floating floor ensure
that guests have enough privacy.
Guests are happy to pay extra for the
facility and occupancy is about 30% higher.
The increase in income and higher occupancy
has resulted in a short payback period for
the units followed by a long payout period
in which the CampPlus pods provide extra
income. In addition, because the units are
very easy to clean, guests are happy to keep
them clean themselves during their stay. This
results in significant savings in cleaning costs.
Company: CampPlus
Telephone:
01908 538055
Website: www.
campplus.co.uk
Glampsite: Secret Valley
Glamping
Description: Secret
Valley Glamping is set in the foothills of
Somerset’s Quantock Hills, an Area of
Outstanding Natural Beauty. They provide
a wide range of glamping accommodations
including wigwams, shepherd huts, a tipi,
yurts, lodges and bell tents, all thoughtfully
furnished inside and out
Products used: CampPlus Duo en-suite
washrooms

guests really appreciate
the extra comfort and
privacy that an en-suite
shower room gives
them. This results in high
customer satisfaction
and higher ratings.

Feedback: Rob Hardwick said: “The more
luxurious a glamping accommodation is, the
better it sells. Our en-suite accommodations
are always the first to go, even at a premium
price. We like the CampPlus units because
they look good and are very well built. They
are good value for money and an excellent
return on investment.”

Details: Secret Valley Glamping has started
upgrading their glamping accommodations
by adding CampPlus en-suite pods. Their

Company: Plastic Solutions t/a Glampsan
Telephone: 0800 334 5742
Website: www.plasticsol.com
Glampsite: Heart of England Conference &
Events Centre, Coventry
Description: 160-acre site incorporating
glamping pods, lodges and shepherds huts
plus meeting rooms, indoor events and
conferencing facilities, acres of outdoor
activity space, bar and grill, and a 4*
boutique farmhouse hotel
Products used: Above ground, low-profile,
plastic tanks sized at 160-gallons and
500-gallons for the collection of toilet, sink
and shower waste from glamping pods
Details: As both a glamping venue and a
manufacturer offering pods, shepherds
huts and lodges, Heart of England Events
approached Glampsan looking for a
44
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solution to capture waste from glamping
units positioned at a distance from the mains
sewage network.
One approach would be to invest in
some major groundwork development
but planning permission was required, the
installation costs were high and the ability to
reposition pods was limited.
So, Glampsan provided its 160-gallon
“Mini Tuff Tank” and 500-gallon “Tuff Tank”.
These flat, slide-under, low-profile, plastic
waste tanks are easily positioned on the
ground, underneath or adjacent to glamping
units. Once connected to the glamping
pods’ waste outlets, tanks are periodically
serviced by a waste company. This solution
gave Heart of England Events the flexibility
and control they required without expensive
groundworks.

Feedback: Stephen Hammon, owner and
managing director of Heart of England
Conference & Events Centre, said: “We found
Glampsan a great company to deal with.
They were extremely knowledgeable and
quick to respond. They gave us great advice
and offered a perfect and reasonably priced
solution. We really appreciated their help
and are already highly recommending them
to others.”

SLADES FARM LEISURE
Stunning
accommodation
for outside

CAMPSITE |

PARK | ESTATE | GARDEN
e sales@podsnhuts.co.uk
t +44(0)1380 830903
www.podsnhuts.co.uk

Call On:

01527
821848
30 year guarantee on
steel frame & chassis

A RIVERSIDE SHEPHERD HUT CAN BE WHATEVER YOU WANT

View our huts in a relaxed,
domestic atmosphere with a
cup of tea and a slice of cake!
• Insulated walls, floor and roof
for year round use
• Choice of exteriors: Larchwood,
corrugated or red cedar
• Self contained... Ready to rent
out, home office, play room!
You dream it we will build it!
hello@riversidesheperdhuts.co.uk

Unwind, naturally...
At New Leaf Treehouse Company we design and build
beautiful treehouses.
From bespoke commissions to off the shelf solutions for
glamping sites and lucky homes across Europe.

From the 16ft Traditional
Hut… to the huge 30ft
Shepherd’s Lodge
HANDMADE
IN BRITAIN

www.riversidesheperdhuts.co.uk

Our Treehouses are engineered for safety, imagined and
designed for memorable experiences, and to be a profitable
addition to your business.
Visit our website and get in touch to discuss your plans.

www.newleafthc.co.uk
01403 288470 | info@newleafthc.co.uk
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Company: Metro Rod
Telephone: 0800 668800
Website: www.metrorod.co.uk
Holiday park: Talacre Beach Holiday
Park, Holywell
Description: Part of the Darwin Escapes
group who have over 20 luxury holiday
parks based across the UK
Details: Drain blockages are never good
news, and it’s certainly not something
you’d want to encounter while on
holiday. Metro Rod - drain care and
repair specialists - offers a 24/7, 365
service to keep glampsites and holiday
parks running smoothly.
With over 40 depots nationwide,
as well as 30+ years’ experience, they
work with their customers to make sure
they receive the best service possible,
whether it’s reactive works or preplanned maintenance.
A great example of the help Metro
Rod provides to camping and holiday
park sites includes the work done at
Talacre Beach Holiday Park, part of the
Darwin Escapes group who have over
20 luxury holiday parks based across
the UK.
Using specialist equipment, Metro
Rod Deeside’s fully trained engineers
have completed various reactive and
remedial blockage work, as well as
some small excavation digs to put
new pipework in place at the holiday
park. This ensures the site can run
as smoothly as possible and holiday
makers aren’t negatively affected by the
issues that blocked drains can cause!
Feedback: Simon Smith, grounds and
maintenance manager said: “Metro
Rod really do offer a vital provision for
us here at Talacre Beach. As you can
imagine, any drainage blockages which
could potentially cause our customers
to be inconvenienced on holiday are
not good, so it’s great that we can rely
on Metro Rod to put these right, day
or night, and as quickly as possible,
while always maintaining the utmost
professionalism.”

46

Company: Saniflo
Telephone: 020 8842 0033
Website: www.saniflo.co.uk
Location: Avenue Farm, Nottinghamshire
Description: Avenue Farm is located in
a small village to the east of Nottingham
and several times a year opens its doors to
groups of school children and leavers
Product used: Sanifos, an automatic lifting
station that can be used for pumping waste
water when the sewer is at too high a level
for natural gravity drainage
Details: Avenue Farm is located in a small
village to the east of Nottingham and
several times a year opens its doors to
groups of school children and leavers.
The farmer, who is also a governor at the
local school, wants to encourage them
to consider a career in agriculture in the
future.

The rambling farmhouse and grounds
is home to a variety of farm animals,
including sheep and chickens, and the
children learn how to care for them during
their visit.
Up until recently there was no
downstairs cloakroom facility which meant
children traipsing upstairs if they needed
the loo. However, today, thanks to the
Sanifos from Saniflo, an unused ‘lean-to’
building adjacent to the house has been
converted into a downstairs WC.
The Sanifos is perfect for all sorts of
outdoor projects. With three models in the
range - the 110, 250 and 500, and respective
capacities of 110, 250 and 500 litres - the
possibilities are endless. From full toilet
and shower blocks to single WCs, these
products have the ability to discharge
to mains drains, septic tanks or sewage
plants.
Feedback: Builder Nigel Stone said: “The
renovation was only possible because of
the ability to site a pump outdoors that
would take the waste and pump it up 2m
and along a run of 20m to the nearest
drain. Without the pump waste could not
have been discharged by gravity and the
conversion would have been impossible.”
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LICENCE TO BUILD

GLAMPING JUST GOT SERIOUS
Sited underground, below and at a distance away from the mains
drainage or a septic tank, Sanifos is armed with load balancing pumps
and high-performance macerating systems… meaning you can start
expanding your business as aggressively as you dare.
Anything’s possible. Visit saniflo.co.uk to see how.

32022_SanifosGlamping_CaravanIndustry_and_ParkOperator_297x210.indd 1
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CASE STUDY

Bournemouth
7s Festivals
A one of a kind, this ‘Sporting Glastonbury’
attracts over 30,000 sport and music fans
every May

With 1,500 sporting fixtures and a festival over 15 arenas, this unique event is the
brainchild of Roger and Fleur Woodall, who also run a sports branding and promotion
company. We talk to them about what it takes to pull oﬀ a sell out event, now in its 11th
year, with visitors from around the world.
Describe your event and how many
people it attracts?
Bournemouth 7s Festival is the
largest sport and music festival of
its kind in the world welcoming 400
teams annually who compete across
rugby, netball, hockey, dodgeball and
volleyball. Overall, Bournemouth 7s
attracts 30,000 people who attend
to play or watch the sporting action
during the day, before enjoying 15
beautifully themed music arenas. It
really is a celebration of sport and
music over the late May bank holiday
weekend.
The festival attracts people from
around the world and we were
delighted to welcome teams and
players from Dubai, France, Jamaica
and Switzerland in 2018. Not only this,
but we see a large selection of sporting
celebrities in attendance annually,
making the most of our most exclusive
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“THE FESTIVAL
ATTRACTS
PEOPLE FROM
AROUND THE
WORLD AND
WE WERE
DELIGHTED
TO WELCOME
TEAMS AND
PLAYERS
FROM DUBAI, FRANCE,
JAMAICA AND
SWITZERLAND
IN 2018”

area on site, the Legends Lounge which
enjoys views over our Elite National Cup
Pitch.
Explain a bit about your venue and its
history
The festival is held at Bournemouth
Sports Club and has been ever since it
was established in 2008. It is perfectly
situated next to Bournemouth Airport,
which is ideal for those travelling from
around Europe to either compete or
spectate. The festival uses all 65 acres,
primarily to host the 1,500 fixtures that
take place across the weekend, as well
as providing the opportunity to create
a main festival area for the evening
entertainment.
What is the event’s history?
Bournemouth 7s Festival was set up
in 2008 and is still privately owned.
With a background in elite sport and

promotion, the owners used their
knowledge and contacts to create what
is now considered as the ‘Sporting
Glastonbury’.
The response in year one was
incredible and the festival has grown
on an annual basis, creating a very loyal
fan base but also attracting new guests
every year.
How does the relationship work with
the venue you hold the event at?
We have a very strong relationship
with the venue and currently have a
long-term agreement to host the festival
there.
How have you planned the layout of
the event?
We use a compressive CAD system to lay
the festival out each year, liaising with
suppliers, contractors and health and
safety officials to ensure all regulations
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are covered and ultimately our festival
guests are in safe hands. The structures
are hired included things such as big top
dance tents, container structures, large
marquees, bespoke sponsor activations
and platform stages. Each year we
freshen up the offering and look to take
this to the next level.
How did you research and source your
marquees, flooring, bars etc?
We have long standing relationships with
a number of suppliers but like to attend
outdoor shows to gather new ideas and
also build new relationships with other
suppliers and contractors. The overall
look and feel of the festival is the most
important factor and we work all year to
ensure the structures, bars, flooring and
interior design are spot on.
What entertainment do you offer and
how did you choose and source it?
We have a range of arenas on site, each
offering something different in terms
of genres such as dance, urban, garage,
bassline and cheese/karaoke. We
were also delighted to welcome our
biggest act to date, Example, who
performed on the Saturday night,
out of the Carlsberg beer tent; our
biggest structure stretching 65
meters.

In addition to this, the sponsors
and partners that we work with
run experiential activations and
competitions to engage with our
sporting audience; many of which have
a competitive feel to them due to the
nature of our audience and event.
We also like to welcome
entertainment acts such as stilt walkers,
fire performers and roaming acts to
engage with our audience and get them
involved across the weekend.
Every year we introduce a new
fancy dress theme to add to an already
amazing atmosphere. All our guests
are like-minded and really make a
huge effort, making the whole site feel
colourful and vibrant, especially as this
year's theme was Glitter & Glow. We
always welcome suggestions and listen
to what our audience wants as it is
important they feel comfortable with the
overall theme for that year!
What provisions do you make for
power, lights and sound?
The whole site has power
through temporary
generators that provide
plenty of light and
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What are your plans for next year?
The plan is to go bigger and better!
Every year we improve the overall
festival offering, however it is important
that the atmosphere remains the same
because it has such a great feel to it.
We will be looking at new structures,
the festival layout and also the sports
offering to see if we can increase the
participation. Once our new website
launches on 1 September, we will
ensure that any announcements are
made in line with this.

sound across the weekend. As part of
this process, we work with our health
and safety team to ensure that the
impact on the local area is minimal and
all regulations are adhered to.
How do you manage admissions and
visitor safety?
We have a strong relationship with
Eventbrite who we use for all of our
ticketing, and due to the festival selling
out over the last four years, no tickets are
available on the door.
In addition to this, we work with
Showsec who provide all our security
over the weekend including 24 hour
security in areas such as the campsites,
main festival arena and control hub. We
also operate CCTV across the festival site,
which allows us to be extremely reactive
to anything that needs to be addressed.
We also work with ETC who manage
all parking provisions at the festival as
well as ensuring all relevant signage is
in place, making the arrival/departure
process as simple as possible.
What ground protection do you use for
cars and footfall?
We use aluminium trackway for vehicle
routes in and around the festival site
however the whole site drains extremely
well. We also have some hard standing
areas at the venue that are used for
a number of caterers, traders and
sponsors.

“WE WILL BE
LOOKING
AT NEW
STRUCTURES,
THE
FESTIVAL
LAYOUT
AND ALSO
THE SPORTS
OFFERING TO
SEE IF WE CAN
INCREASE THE
PARTICIPATION”

How do you publicise the event?
We use social media a lot as our
following is quite significant on these
platforms. In addition to this, we have a
number of media partners such as Rugby
World, Wave 105 and Fire Radio, all of
whom assist in the promotion of the
festival and are a pleasure to work with.
We are very lucky that we have a loyal
following and see teams, spectators and
festival-goers return annually.
What challenges have you faced?
With any event, you are very much
relying on the weather and in 2014 we
faced a weekend of rain and strong
winds. The site held up extremely
well and the provisions we had put in
place to ensure the safety of our guests
worked extremely well too. Every year
we plan for all types of scenarios and
will continue to do so to ensure the
impact on the weekend is minimal and
ultimately everyone still has the best
time.

What advice could you give to
someone coming into the outdoor
event industry?
Ensure that the relevant research
has been completed and you
have everything mapped out well
in advance. I think some people
underestimate the detail that event
organisers have to go to in order for the
event to happen, so this must be taken
into consideration.
Build strong local/national
relationships with brands, authorities
and companies that can promote to
your target audience and support your
vision. This additional support helps
spread the word and will be extremely
beneficial in the long run.
Finally, build a strong team that
is capable of delivering your event;
Bournemouth 7s wouldn’t be what it
is today without the commitment and
dedication of our team. There are quite
a few long days and late nights as we
get closer to the festival but the end
goal is worth it!

ADDRESS BOOK
DETAILS
25-27 May 2019
Bournemouth Sports Club
Chapel Gate
East Parley
Christchurch BH23 6BD
www.bournemouth7s.com
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OUTDOOR EVENTS
Asset finance and loans

From marquees to event structures, mobile
catering to staging equipment, we have
a range of outdoor and event financing
solutions to help you invest in the equipment
you need and protect your working capital.
01420 481500
bluestarleasing.com/events-finance

Bluestar Leasing is a trading name of Blue Star Business Solutions Limited which is
Authorised and Reegulated by the Financial Conduct Authority.

The UK's Leading Outdoor Cinema
and 'Drive In' Company

Fully inclusive package
Large Screen suitable for up to 750 people, starting from £1,250 + VAT
Small Screen suitable for up to 250 people, starting from £650 + VAT
Any location possible • No obligation quote

Call us Today! 07739710272 | info@skylightcinema.co.uk | www.skylightcinema.co.uk
WWW.OPENAIRBUSINESS.COM
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CSR Best
Practice
Part 2 of Event Insurance Services’ white paper on
corporate social responsibility at events
A STUDY by a A Greener Festival in 2006
indicated that 74% of festival goers agree
or strongly agree that festivals should
implement environmentally friendly
practices, and 91% agreed that festival
organisers should be responsible for
minimising their event's effect on the
environment. With such an environmentally
conscious audience, it is wise for leading
festivals to participate in corporate social
responsibility (CSR) activities - strategies
adopted to assess and positively impact on
the environment and social well being of
the wider community.
CSR AND YOUR BOTTOM LINE
The purpose of implementing CSR within
your outdoor event’s activities is not
specifically for increasing profit, however
the results of your activities can lead to
improved efficiency and an increased
audience, therefore improving your revenue
52
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stream. Here are just a few advantages CSR
offers which can have positive results on
your bottom line:
› Enhanced reputation: One of the main
benefits to any festival or show participating
in socially responsible activities is that it
enhances its reputation. This is especially
true when the event makes a contribution
to the local community, which leaves local
people singing its praises.
For example, Bestival has an on site shop
which sources all of its produce from local
traders, essentially acting as a wholesaler
for them. This keeps local people happy
as the festival is contributing to the local
economy. This also increases the festival's
bottom line as socially conscious attendees
are happier to purchase products from the
shop knowing that it results in a positive
contribution to the local community.
Each type of activity, from the

environmentally friendly to the socially
responsible, enhances the festival’s
reputation in the eyes of potential
attendees and may be the tipping point
to convince people to buy a ticket. These
actions can also result in specific awards,
such as the internationally renowned ‘A
Greener Festival Award’, which Shambala
Festival has won four times, successfully
cementing its reputation as a ‘green’
festival.
› Differentiating from competitors:
Each festival attracts a certain audience
demographic, from lovers of folk music or
cheese and wine enthusiasts. There are still
many options for festival go-ers to choose
from and any factor which differentiates
your festival from the competition is going
to put you at an advantage.
If your audience is environmentally
conscious and wants to attend the most
environmentally friendly festival, they may
be more willing to attend Wood Festival
over the competitors, as Wood Festival
is 100% powered by renewable energy
and has been described as “a beacon of
environmental sustainability” by Julie’s
Bicycle, a leading global charity bridging the
gap between environmental sustainability
and the creative industry.
It’s important for each festival to promote
its socially responsible activities in order
to let its audience make a fully informed
decision when choosing which festival to

EVENTS

It is also key to the success of each festival
to attract the right entertainment and a
good CSR strategy can make this happen.
Glastonbury is a great example of attracting
talent with the right CSR strategy, as Paul
McCartney reportedly accepted a fee of just
£200,000 instead of his usual asking price
of £4 million. This is because he knew that
Glastonbury wasn’t trying to profit from him
as all proceeds generated go to charity.

attend. Any awards won for environmentally
or socially friendly behaviour might just
be the differentiator that encourages your
audience to attend your festival over the
competitor’s.
› Attract highly qualified staff and
popular acts: Improving your bottom
line doesn’t just come from the financial
contributions of attendees; it also comes
from the efficiency of your team and the
attractiveness of the acts performing at
your festival.
Festivals that treat their staff well, pay
a fair wage and offer something extra
are more likely to attract experienced,
hardworking team members whose
efficiency will ensure that tickets sell out,
the event runs smoothly and the postevent clean up is performed efficiently. This
contributes to the overall bottom line as
money is not wasted through unsold tickets,
mishaps during the festival and inefficient
processes.

› Charge a premium: Festival go-ers realise
that it costs more for a festival to adhere to
environmentally friendly practices and for
the most part they will be willing to pay a
little extra for their ticket in order to support
renewable energy, reduced waste and a
cleaner festival. A 2015 survey by Nielson
revealed that 72% of respondents aged
between 15 and 20 are willing to pay more
for products and services from companies
who are committed to positive social and
environmental activities. An increase in
awareness and education of these topics
has resulted in a generation of people who
want to make a conscious effort to preserve
the planet.
THE BENEFITS OF CSR
Besides the aforementioned benefits to
your bottom line, CSR can have a positive
effect on various other aspects of your
business. A well thought out CSR strategy
can springboard your event into the
mainstream and engage your audience in a
truly meaningful way.
› Happier workforce: When you implement
CSR strategies that ensure your staff
are treated fairly and offered a working
environment that suits their personal
needs, you end up with a happier workforce
which offers a real benefit to your festival.
A study by the University of Warwick found
that happy employees were 12% more
productive, while unhappy workers were
10% less productive. Encouraging positive

working relationships, a healthy work-life
balance and offering added incentives to
your staff will make them advocates of your
festival, which will increase your audience
and improve your reputation.
› Building relationships: CSR is a great
tool to help your festival build relationships
with other organisations and communities.
Supporting charities gives you access to
their audience and marketing channels
while portraying your festival in an
empathetic and socially responsible light.
You may also want to connect with
other businesses in order to implement a
joint CSR strategy, and any involvement
with the local community builds stronger
relationships with local businesses which
can result in discounted goods and a more
tolerant community.
› Public relations: CSR activities are
something to shout about, therefore they
make fantastic PR. Consumers are tired
of companies and festivals shoving sales
messages under their noses all the time.
Taking part in CSR activities gives your
festival a positive message to send out to
the world that isn’t sales-focussed, but
simply promotes the good work you have
been doing, which people will be much
more interested in.
› Positive impact: Despite all the benefits
CSR has in a business sense, it shouldn’t
be forgotten that the purpose of these
activities is to have a positive impact on
the environment and the community as
a whole. Reducing emissions, increasing
recycling efforts and using renewable
energy sources all have a positive impact on
the health of our planet, which is something
all businesses should be working towards
in the modern world. Supporting local
communities ensures that the social well
being of those most impacted by the festival
is looked after.
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CSR at Glastonbury
Glastonbury Festival is one of the best at
implementing CSR strategies. With the
festival’s organiser, Michael Eavis, being
from a humble farming background, his
sense of social responsibility has come
naturally to him and the festival is focused
on pleasure over profit.
Glastonbury is particularly active when
it comes to addressing its environmental
responsibilities. In addition to its efforts to
cut emissions for attendees travelling to
the event, organisers are keen to reduce
the amount of waste going to landfill and
therefore regulate what staff, contractors,
sponsors and traders bring into the venue.

GETTY IMAGES

RECYCLING
Glastonbury is very active in its recycling
efforts, with half of all waste generated at
the 2014 festival being recycled (around
983 tonnes). The total cost of cleaning up
after the event is £780,000, which is money
that could be better spent elsewhere, so
organisers try to encourage people to clean
up after themselves with various campaigns,
such as ‘Love Worthy Farm, Leave No Trace’
and ‘Take It Don’t Leave It’.
SUSTAINABLE ENERGY
There is also a real effort to use sustainable
energy sources in order to power the festival.
Solar power and wind power are used for
the Theatre and Circus and Shangri-La
areas, as well as all the cafes, stalls, showers
and stages above the old railway line in the
Green Fields.
Combine that with the use of hybrid
generators and Glastonbury is certainly
looking more and more like a ‘green festival’.
Worthy Farm (Glastonbury’s location) also
has the largest privately owned solar PV
array in the UK, with 1,500 square metres
of solar panels generating around 250KW
of power on a sunny day, which is used to

power the farm, with any remaining energy
being redirected to the National Grid.
REDUCING WATER USAGE
Glastonbury also concentrates efforts
on preserving water and reducing its
usage. Its ‘Don’t Waste A Drop’ campaign
encouraged attendees to conserve water
and cut down on their usage for nonessential tasks such as cleaning mud off
boots. Organisers have even built their own
reservoir that holds 1 million litres of water,
with plans to build another one, and have
introduced a reusable water bottle, which
is available on site to reduce plastic bottle
wastage.
SOCIAL AND COMMUNITY
RESPONSIBILITIES
The list of environmental protection
methods used by Glastonbury is vast,
from reducing road deliveries and CO2
emissions to planting trees and providing
compost toilets. Social and community
responsibilities are also a priority for the
festival - all tea, coffee, sugar and hot
chocolate sold on site is Fairtrade, with
stallholders being actively encouraged
to stock Fairtrade products. This shows
Glastonbury’s commitment to the social
wellbeing of those providing these goods.
THE LOCAL COMMUNITY
In terms of the local community,
Glastonbury contributes a substantial
amount of time and money into the
renovation and rejuvenation of the area. For
example, since the year 2000, it has provided
a new Pilton Working Men’s Club, a football
pitch, tennis courts and a pavilion in Pilton
Playing Field. It has also delivered a housing
project which provides affordable homes for
the offspring of villagers who cannot afford
Pilton prices.

It has also renovated and repaired
numerous buildings, including the
Glastonbury Abbey Tythe Barn, Pilton
Paris Church, Pilton Methodist Chapel,
Glastonbury Library and several footpaths
and childrens’ play areas. Michael Eaves also
employs people all year round to keep the
area clean and tidy by litter picking, clearing
streams and ditches and removing graffiti,
among other jobs.
The local community benefits
economically from the festival too. Records
show that Glastonbury Festival spent over
£6 million with local companies in 2007, with
the net value of the festival, including spend
from attendees in the local area, being
valued at over £35 million in the Mendip
area.
The local community aren’t the only ones
to benefit financially though, as the festival
donates a generous sum to several different
charities, including Oxfam, WaterAid and
Greenpeace. These charities are given the
opportunity to take part in the festival itself,
enabling them to recruit like-minded people
and spread their message further.
Glastonbury is a shining example of
how festivals and shows can take part in
corporate social responsibility activities
which benefit the environment, community,
economy and social wellbeing of all those
involved. Depending on the size of your
event, it may be unrealistic to try and
cover as many areas as Glastonbury does,
however it is advisable to find at least one
area, for example the environment, and
concentrate your efforts there.
ABOUT THE AUTHOR
Event Insurance Services was established in
1996 to provide aﬀordable, reliable insurance
for all scales of events. The team works with
companies and individuals across the full
spectrum of events, as well as supporting a
broker network of over 2,500 brokers and 450
of the country’s top venues and hotels. www.
events-insurance.co.uk
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Managing
Cancellation

Philip Day, NOEA council member and partner at Laceys
Solicitors, looks into how the cancellation of an event
affects stakeholders and why well considered contracts are
so important
THE RECENT DECISION to cancel the second
day of the Mutiny Festival in Portsmouth
has concentrated the minds of many as to
how they would react and cope with such an
event.
Over the last couple of years, I have
unfortunately been involved with a number
of outdoor music events that had to be
cancelled at short notice. In each of the
cases that I dealt with, the problem was
directly associated with licensing issues,
largely because the organisers had left it far
too late to make the necessary applications
and to prepare all the documentation that is

essential for any event of a significant size.
In these cases, the organisers failed to
secure an appropriate Premises Licence and
had no choice but to call the event off. In
other cases, cancellation resulted from the
insolvency of the promoter.
There are of course occasions when
cancellation is forced upon the organiser for
reasons entirely beyond their control, most
frequently adverse weather conditions or a
sudden illness (or even the death) of a star
performer. In some respects, the reason for a
cancellation is irrelevant – people will feel let
down and disappointed and many will end

up out of pocket regardless, but in terms of
managing (and, more importantly, planning)
for what some regard as unthinkable (and
chose to ignore), the “why did that happen?”
is crucial.
Probably the best example of that is
cancellation due to adverse weather for the
simple reason that it is possible to insure
against such an eventuality. The same
applies to cancellation due to unavailability
of the star performer at a planned concert.
However, many promoters consider that
the cost of insurance is prohibitive and
don’t bother, and even those who do bother
will find it impossible to obtain cover that
compensates all those affected for every
penny that they have lost.
In financial terms, one needs to consider
the position of the following categories of
stakeholder:
› Ticket holders
› Performers
› Suppliers
› Land owners
› Concession holders
› Promoters and investors.
WWW.OPENAIRBUSINESS.COM
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TICKET HOLDERS
Most festivals rely on advance ticket sales
to finance expenses incurred before the
event takes place, including (but by no
means limited to) the cost of advertising
and promoting the event, and paying
deposits to suppliers and performers.
Tickets are sometimes sold direct by
the promoters but more often than not,
a third party agency is employed to sell
tickets. The rights of the ticket buyer
depends in part on who they bought
the ticket from and how they paid for it.
Some promoters try and write in the small
print that there will be no refunds in the
event of cancellation, but in legal terms
it is difficult to write such a condition in
a manner that can be relied upon – not
least because the buyer will usually be
a consumer and protected from “unfair
contract terms”. Those who paid by credit
card or through PayPal have a right to
claim their money back from the credit
card company, but inevitably those
companies have the right to make their
own claim against the promoter/organiser
of the event.
No matter how they paid for their
tickets, the hapless would be event-goer
will find it well-nigh impossible to obtain
compensation for things like train or coach
tickets bought in advance.
One increasingly common “solution” is
for the promoter to make arrangements to
re-schedule their own event or to make an
arrangement with another event organiser
who agrees to accept and honour (without
further payment) tickets sold for the
cancelled event at a different (but similar)
event. Why do this? In short, it increases
footfall at an event that might otherwise
be undersubscribed and allows the second
promoter to profit from spend during the
event by those additional attendees.
PERFORMERS
It may seem obvious that, if a cancellation
is caused by the absence of a performer, he
or she is not entitled to be paid and should
be liable for any consequential losses
arising as a result. That however may not
be the case as it all depends on the terms
of the contract between the promoter and
the performer. The protection afforded to
consumers against unfair contract terms
will not apply and most “star acts” will
have employed a small army of agents
and lawyers to ensure that their liability
in the event of a cancellation is strictly
limited. The message is to carefully
consider and negotiate contract terms
so that all concerned are clear about the
consequences of cancellation.
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SUPPLIERS
Most suppliers will have their own standard
forms of contract. Again, as the customer
will be the event promoter, it is important
to consider the small print and, despite the
“take it or leave it” attitude of many, the
rule is that nothing is non-negotiable and
the message again is to carefully consider
contract terms.
LANDOWNERS
It is common to find that agreements
between organisers and landowners,
particularly in the early years of an event,
are based on little more than a handshake.
Sooner or later, one or other party realises
that it might be an idea to have something
in writing but it is not uncommon to find
such agreements written “on the back of
a fag packet”. The absence of a properly
thought out written agreement will
inevitably cause disputes in the event of
cancellation, particularly if that arises from
an “Act of God” such as adverse weather
conditions. However, the starting point
would usually be that the landowner
is entitled to his/her/its “rent” (licence
fee) unless the reason for cancellation is
clearly a consequence of the fault of the
landowner, unless the contrary is clearly
spelt out in a written agreement.
CONCESSION/STALL HOLDERS
The position here is very much under the
control of the promoter/organiser as it
is he/she or it that determines the terms
upon which concessions are granted,
but yet again it is frequently the case
that either no written agreement exists
or that the agreement simply deals with
the question of fees, profit sharing and
dates of payment – cancellation clauses
are frequently overlooked. In the absence
of anything specific to the contrary, a
concession/stall holder would be entitled
to repayment of any deposit or fee paid
as well as any losses or expenses incurred
directly as a result of cancellation.
However, it is extremely difficult for a
concession holder to claim a loss of profit
(although a claim for loss of opportunity to
make a profit might succeed, resulting in a
relatively small award of damages).
If an event is cancelled mid-way
through, the position becomes far
more complicated and that underlines
the desirability of a properly drafted
agreement.
PROMOTERS AND INVESTORS
Ultimately, this is where the buck will
almost inevitably stop, particularly
with regard to refunding advance ticket

sales. It is often the case that advertising
and promotional material (including in
particular websites) do not make it clear
who the promoter actually is. I frequently
find myself asking the question “who/
what exactly is my client here?” and those
dealing with event organisers might easily
find themselves in the same situation,
knowing full well that they have a claim but
in considerable doubt about who the claim
should be made against.
Hiding the true identity of the organiser
might be a ploy to avoid claims but it is
illegal and ultimately the individuals who
have been dealing with suppliers etc. may
well find themselves on the receiving end of
claims, even if the true position is that they
are not actually responsible.
It is far better to be completely upfront
about the contracting parties. Organisers
and promoters can provide themselves
with a considerable degree of protection
by forming either a limited company or
limited liability partnership (LLP) to be the
contracting party with all concerned. Some
suppliers (and lenders) will require personal
guarantees from directors, particularly if the
LLP or company is a new one with no track
record of successful trading, but at least
if everything does go disastrously wrong,
the liabilities and losses of the individuals
concerned will be restricted to their
investment in the business and the extent of
any such guarantees.
A final note or warning – in certain
circumstances, directors can be held
personally (and criminally) liable for,
among other things, fraud and obtaining by
deception. Selling tickets for an event that
does not at that time have the necessary
consents and licences, without making it
clear in promotional material that that is
the case, is an extremely risky thing to do.

NOEA
To learn more about the National
Outdoor Events Association (NOEA),
search for a quality event supplier, or
join its membership, please visit noea.
org.uk or contact Susan Tanner - 01749
674 531 / susan@NOEA.org.uk
For more information on the NOEA
Annual Convention on 22 November,
visit noea.org.uk/annual-convention

Event insurance cover,
come rain or shine
If you have an important event coming up, we have a policy to keep you, or
your clients, protected. And with options including Adverse Weather Cover,
Non-Appearance Cover and Terrorism Cover, as well as standard Liability
insurance, let us tailor your policy to the size and scale of your event.
We have provided peace of mind to over 200,000 policy holders, so you
know that we’re a company you can trust – from festivals and fetes, to high
profile weddings, conferences and more.
Get a quotation today a www.events-insurance.co.uk

Cancellation cover

If you need cancellation cover in excess of £100,000 or if your event is non-UK
based please contact our Key Account Manager Tracey Ackerman directly.
tracey@events-insurance.co.uk or call 01425 470360

Event Insurance Services is a limited company registered in
England and Wales. Registered number: 3238686. Event
Insurance Services Limited are authorised and regulated by the
Financial Conduct Authority, Ref No. 309998. ID000083 03/18

Tel: 0345 600 44 99
Email: sales@arcotherm.co.uk
www.arcotherm.co.uk
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PRODUCT IN FOCUS

Professional Services
How finance helped one event organiser expand and insurance kept another afloat
Company: Bluestar Leasing
Telephone: 01420 481500
Website: www.bluestarleasing.com

Lorem ipsum

Details: Bluestar Leasing recently
assisted an events company based in
County Durham with their new asset
purchase. The customer’s primary
market was stag and hen dos, and
corporate events. After looking at
ways to expand the business and offer
more to their customers the decision
was made to include a catering
service within their events packages.
To achieve this goal they required
two new refrigerated trailers costing
£15,650+VAT to transport food and
drink to multiple event locations.
To protect working capital the
customer decided to use Bluestar’s
flexible finance solutions to help
spread the cost. Bluestar Leasing
financed the entire cost of the
equipment over a 36 month hire
purchase agreement. No initial
rental was required and the monthly
payments came to £589 a month.
The customer can now increase their
offering and be at the top end of what
is a highly competitive market.
Feedback: “Using Bluestar Leasing
has really opened up a whole new
world of possibilities when it comes
to growing our company. It's great to
have Bluestar behind us as we look
to grow our business. Professional
in every step of the process, we can't
fault them in any way.”
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Services supplied: Finance for new
refrigerated trailers

Company: Event Insurance Services
Telephone: 01425 484860
Website: www.events-insurance.co.uk
Event: Blackburn Harriers Ribble Valley
10k
Description: The Blackburn Harriers is a
voluntary, non-profit organisation. The
Ribble Valley 10k is a long established
premier road race which takes place
annually on the 27 December in Clitheroe,
Lancashire. It is organised by the
Blackburn Harriers & Athletic Club and is
open to runners of all levels including a
number of top class athletes

Services supplied: Event insurance
Details: The Ribble Valley 10k event had
been relatively unaffected by winter
weather in previous years, however
adverse weather conditions caused
major problems one year. After two
hours of continuous snowfall in the early
hours of the morning before the race,
the course was ruined and was deemed
unsafe to compete on, so the race had to
be cancelled.
In keeping with the Blackburn
Harriers’ commitment to athletes, its
pride in the race and its aim to be as
professional as possible, the organisers
returned the entry fee to every
applicant. The Blackburn Harriers had
taken out insurance that provided them
cover for adverse weather conditions
and within days after the cancellation
of the event, the organisation received
a cheque that covered the irrecoverable
costs as a consequence of the
cancellation.
Feedback: “Being a householder and
car owner I have been involved with
insurance claims before, but I have never
received such a responsive service. The
team at Event Insurance really showed
their experience and made the process
of the claim so simple.”
WWW.OPENAIRBUSINESS.COM
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Spot light

A roundup of products for the outdoor hospitality industry

At Barkers Marquees we have
been making ‘peg and pole’
marquees for over 100 years.
Our marquees are stunning
and particularly suited to rural
venues with their wooden poles
and finials. Each marquee
is modular in design, so can

be extended to any length.
Our marquees meet British
Standards for structural
stability and fire retardancy.
Barkers Marquees offers three
types of pole marquee: Celeste,
Petal and Traditional, in a range
of translucent fabrics that glow
at night time events. We offer
free training on construction,
de-rigging and maintenance
upon marquee collection from
our workshop (Surrey/Kent
border, Junction 6, M25).
ULTIMATE INSULATION WITH
STRAW BALE PODS
SA Carpentry
0787 201 2901
www.sacarpentry.co.uk
With 10 years of experience
building with straw bales, we’re
now focussing on designing
and building luxurious
glamping pods and lodges.
Our team will work closely
with you to design bespoke
glamping units ensuring

IMMERSE GUESTS IN QUIET
LUXURY
New Leaf Treehouse Co.
07947 341400
www.newleafthc.co.uk
Here at New Leaf we design,
create and install beautiful,
sustainable treehouses. We want
to draw you away from the typical
structures that adorn every
glampsite, towards something
that will immerse your guests in

Customers love to stay in remote
scenic spots with stunning
views. Unfortunately these don’t
often come with an electric hook
up and mains sewerage! This hut
from Plain Huts can be placed
anywhere there is running
water. It uses solar power for
the lighting and sockets, gas for
WWW.OPENAIRBUSINESS.COM

they are perfect for your site.
Construction is completed in
our workshop before the pod/
lodge is transferred to your
location, resulting in minimum
disruption. The straw walls have
amazing insulating properties
so these pods and lodges
are useable year round with
minimum heating required.
They are built to an incredibly
high standard, with both
your needs and those of your
customers in mind.

nature’s quiet luxury, creating
a unique experience to be
remembered and shared. We are
building up a small but perfectly
formed range of treehouse
designs (from £15,000) that will
help to bring your woodland to
life. Take a look at our website,
sign up to our mailing list or visit
us at our show site and workshop
in West Sussex. Everyone should
wake up in a treehouse.

OFF GRID GLAMPING
Plain Huts
07903 313922
www.plainhuts.co.uk

62

FLORIDA MARQUEES

SETTING UP A WEDDING
VENUE?
Barkers Marquees
01883 337099
www.barkersmarquees.co.uk

the thermostatically controlled
shower and single hob, and
incorporates one of Plain
Huts’ own, in-house designed
compost toilets.
With the wood burning
stove, memory foam bed, and
your stunning location, your
customers will be coming back
for more.

PODS, HUTS AND GLAMPING
ACCESSORIES
Slades Farm Leisure
01380 830903
www.podsnhuts.co.uk
Slades Farm Leisure has
expanded its own successful
glamping site by producing pods,
huts and glamping accessories of
its own.
Our emphasis remains a strong
rustic exterior with a fresh lime
washed wood interior that gives
WIGWAM® HOLIDAYS AT THE
GLAMPING SHOW
Wigwam® Holidays
0131 450 7126
www.wigwamholidays.com
Wigwam® Holidays, one of the UK’s
leading glamping accommodation
providers, will have pride of place
at the Glamping Show 2018. We’ll
have an en-suite Running Water
Deluxe Wigwam® Cabin for guests
to explore and experience.
It’s easy to see how Wigwam®

Holidays is still a market leader
in the glamping industry, and did
you know we’ve been offering
‘great holidays in the great
outdoors’ for nearly 25 years?
So whether you’ve got land
which could be used for your
own glamping site, or you want
to be become a Wigwamer, we
look forward to seeing you in
September! Come and see us on
stand 70.

POWERPACK 100+
Portable Power Technology
01474 761051
www.portablepowertech.com
Our compact, lightweight and
efficient Powerpack 100+ is a
rugged, versatile system that will
prove itself to be a vital part of
your site! The Powerpack 100+
can power and charge a variety of
small devices including phones,
radios and laptops, and is the
ideal product to power lighting in
‘NO QUIBBLE’ MICROFIBRE
PRODUCTS
GISO Microfibre
07917 147031
www.gisomicrofibre.com
Our microfibre products are
made from the highest quality
fabric ensuring maximum
absorbency, softness, quick
drying and light weight. We have
a range of bath, hand, hair and
pet towels, super soft throws,
automotive cloths and a super

the quality of luxury glamping.
A classic arched glass entrance
harnesses the views that capture
the essence of an outdoor
staycation.
Our pods provide an all season
letting opportunity offering
strong returns after investment
costs. Exterior and interior design
can be entirely the choice of
the purchaser, which allows the
design to fit your budget. Why not
visit and try for yourself, we're
based in Wiltshire!

glamping pods.
Consisting of a 100w inverter and
efficient Li-ion battery, this unit
can be charged by grid, solar or a
car’s 12v socket. PPT offers a wide
range of off-grid power solutions
so use our expertise to customise a
system to suit you! Call us now on
01474 761051.

lightweight 3in1 dressing gown,
drying robe and towel, available
in six adult sizes and four vibrant
colours. All of our products are
popular for a whole range of uses
including caravanning, camping,
glamping and motorhoming
because of their light weight and
quick drying capabilities. We
offer a "no quibble" guarantee
with confidence as we know the
quality of our products speaks
for itself.

WWW.OPENAIRBUSINESS.COM
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Classified Directory

Exhibition Trailers • Sale or Hire
020 8441 0813 • info@showmobiles.co.uk

www.showmobiles.co.uk

LEADING LIGHT
AND POWER
FOR THE EVENTS
INDUSTRY

0345 409 0280

Luxury Toilet Trailers, Event Loos,
Themed Toilets, Shower Units &
Accommodation Hire

01256 384 134
www.site-equip.co.uk
event@site-equip.co.uk

Introducing
the Garden Snug...
If you need help with the
Safety, Security or
Stewarding at your events,
please get in touch

The ideal way to enjoy the outdoors
come rain or shine

01483 266486 / 020 8545 2492

t: 01297 639312 m: 07811264240
e: sales@WoodScott.co.uk

info@theeventpartnership.co.uk

www.WoodScott.co.uk

www.eepsafety.com

EVENT HIRE
INSTANT POWER

A SPECIALIST COMBINATION

Sewage Treatment Systems
For all residential, commercial
and industrial applications

FREEPHONE

0800 458 5701

eventhire@cwplant.co.uk

www.cwplant.co.uk

For all your
EVENT EQUIPMENT needs
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MOBILE FRIDGE & FREEZER
TRAILERS
01684 311811
mail@coldtraila.co.uk
coldtraila.co.uk

01295 236101 • info@theseptictankstore.co.uk

www.theseptictankstore.co.uk

CLASSIFIED DIRECTORY

BARKER Marquees
Fabric Engineering at its Best

Keeping Things
Together

Traditional and
Modern Marquees,
Linings and Accessories

Probably the largest selection of textile fasteners in the UK

Hand crafted in the UK for over 100 years

www.twilight-trees.com

01883 337099 • sales@barkersmarquees.co.uk

www.opas.co.uk

www.barkersmarquees.co.uk

Avoid a messy
situation with

0800 66 88 00
metrorod.co.uk

Bespoke Built Shepherd Huts
30 Year Guarantee on Steel Frame & Chassis
Finance Packages Available

IT ALL STARTS WITH TEA & CAKE
Call: 01527 821848

hello@riversidesheperdhuts.co.uk

www.riversidesheperdhuts.co.uk

HANDMADE
IN BRITAIN

Get Your Copy
Launching at The Glamping Show 2018
Advance copies available from www.crownandcanopy.co.uk

E:

D
SI

IN

• Site Appraisal
• Establishing a Philosophy and Design
• Creating Location Plans and Designs
• Preparation and Planning
• Preparing the Site and Landscaping
• Business Modelling

• Materials use and Finish
• Added Value Items
• Safety and Usability
• Marketing
• Day to Day Running

Originally created for The National Trust, Crown and Canopy’s practical business manual is a
no-nonsense guide to setting up a glamping business from conception to completion.
This book takes the reader through a comprehensive step by step approach from choosing the right
location through to day to day running. It’s a one stop shop for all the information necessary when writing
business plans, going through the planning process and creating and installing your retreat.
The author Edward Busby, co-founder of Crown and Canopy, has been working in the glamping industry for
the last seven years. In this time, he has been involved in every aspect of the business from building to
managing entire retreats. He now provides professional services across the country as well as working with
and alongside leading enterprises such as Canopy and Stars and The National Trust.

www.crownandcanopy.co.uk
WWW.OPENAIRBUSINESS.COM
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Ask Periwinkle
Tongue in cheek advice from our resident rural entrepreneur

Q

Dear Periwinkle, my husband and
I have been running our wedding
venue for 18 months now and I think it
is time we took on some staff – any tips?
Lorraine, Flintshire

A

I don’t envy you your position. I am
a strong believer in ‘if you want a
job done properly…’ and all that, but
with your wedding business firing on all
cylinders you’ll need to step away from
the day to day activities to enjoy your
earnings, and being smug on social media
can be quite time consuming too.
If you don’t want to erode the profits
too much, go for the 16 year old school
leaver/A-level student. Cheap as chips and
handy for vague drinks pouring and half
arsed cleaning. They are monosyllabic but
often pretty.
At the other end of the work ethic scale
you have the over ambitious ‘sweety
darlings’ so attracted to this line of work.
Their OTT ‘service with a smile’ manner
and hysterical attention to detail can work
in your favour, but may be a bit off putting
if you’re allergic to spreadsheets and like
to ease into the day rather than boinging
into the office at 7.30am. They do require
paying but if you’re lucky, you'll find one
that can be remunerated mainly in over
enthusiastic praise.

Q

Dear Periwinkle, I am very excited,
my Dad has just given me ten acres
to set up a glampsite. It’s super cool
with a valley, stream, flower meadow
and views of the coast. How should I
approach the site layout?
Daniel, South Devon

A

Dear Daniel, you are a lucky boy, but
your father clearly has more money
than sense. A parcel of land that size on
the English Riviera should be disposed of
with more care in my opinion.
You should start with what I call a
‘helicopter view’ - I don’t mean in the
corporate speak sense of the word (fly
high above the issues and see how the
whole picture forms) but literally how it’s
going to look from a helicopter. This is
very important nowadays, especially if you
want to capture the end of the market that
delivers the highest returns – the affluent
millennial, which Forbes describes as
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“redefining the luxury industry.” They want
experiences, but also convenience, and
aesthetics are important.
So, think about laying out your
pods, huts or tents in the shape of an
apple – it will have the connotations of
a wholesome, natural snack, but also
resonate on a more subliminal level
- Apple being the number one brand
for millennials according to ad agency
research. And as all of your young guests
are likely to have iPhone Xs (as, I suspect,
do you Daniel if your family is loaded
enough to entrust such prime acreage to
your inexperienced hands) they’ll feel right
at home.
Oh, and make sure you figure out where
you’re sighting the helipad. If you have a
precision mower and some skills, a sharp
edged ‘H’ etched out of the wild flower
meadow could be nice.

Q

Dear Periwinkle, could I ask for
some advice on alternative event
toilets? I was thinking of composting
systems – do they work for public
events?
Linda, Hampshire

A

As much as I like to be considered an
expert in alfresco affairs, the fact that
bogs sit within this territory has always
made me uncomfortable. Luckily for you,
I do have a smattering of experience and
my overwhelming advice here would be to
‘go pro’.
In my opinion, if you are going off-grid

with your sanitation, you’d better have a
truck load of chemicals on hand. If you are
adamant you want to employ technology
from the dark ages to handle your festival
slurry then a professional toilet alchemist
must be employed. Someone with the
knowledge, product and, let’s face it, gall
that allows them to somehow turn human
waste into something fit to feed your
vegetables. How do they do it? I have no
idea but they do and apparently with little
fuss – there is clearly some dark art at play
here.
Anyhoo, what you must not do is
attempt a longdrop all by yourself. An
ex business partner of mine attempted
exactly this – dug a hole, installed a
bottomless trailer over the top with bench
seats and employed a team of school
leavers to shovel straw atop the turds.
All was going swimmingly until a deluge
disturbed the water table to the extent
that a long vacated badger conurbation
channelled the shite to the swimming
ponds down the hill. The Littledale Wild
Swimming Championship 2017 was an
event that will go down in history – 80% of
competitors left with dysentery.

PERIWINKLE& CO.
MAKING MONEY FROM PEOPLE
O U T D O O RS S I N C E 2 0 1 6

Stay Somewhere
Magical
Quality Unearthed hand-pick alternative abodes
for quirky, quality holidays in the most beautiful
spots across the UK. From spacious yurts to luxury
treehouses, from smart eco cabins to cleverly
converted carriages, we provide all the ingredients
for a magically memorable British break.

visit qualityunearthed.co.uk
call 01348 830922

stay somewhere different

If you’re looking to start your own glamping business, give our team a call on 01348 830922

