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DOUBLE STACKER

RACK & RAIL

TRIPLE & QUAD STACKER

LIFT SLIDING

SUSPENDED PLATFORM

FREE-ROAMING ROBOTIC VEHICLE TRANSFER SYSTEM
FOR AUTOMATED STORAGE & RETRIEVAL ON TRAYS

FIXED-RAIL ROBOTIC SHUTTLE SYSTEM
FOR AUTOMATED STORAGE & RETRIEVAL

INDEPENDENT HYBRID PUZZLE STACKING SYSTEM
FOR SELF-PARK STORAGE & RETRIEVAL

pARKPLUSINC.COM

• INFO@pARKPLUSINC.COM

8-444-pARKPLUS
FOLLOW US ONLINE

#pARKPLUS

2-POST, 2-LEVEL VEHICLE LIFT FOR
PARKING CARS ONE ABOVE ANOTHER

4-POST, 3 & 4-LEVEL VEHICLE LIFTS
FOR PARKING CARS ONE ABOVE ANOTHER

2-HIGH SUSPENDED SYSTEM WITH BUILDING
INTEGRATION FOR COLUMN-FREE STACKING

PARKPLUSINC.COM

• INFO@PARKPLUSINC.COM

8-444-PARKPLUS
FOLLOW US ONLINE

#PARKPLUS

SPECIAL TAMPA SHOW EDITION 2018

3

table of

CONTENTS
TAMPA 2018

10

08

osha 10 training
safety for
construction
workers

safety training for
your construction team

16

ESSENTIAL GUIDE
TO CONSTRUCTION
EQUIPMENT
MANAGEMENT

30

TOP THREE
STRATEGIES FOR
GOOGLE ADS IN
CONSTRUCTION

36

THE BENEFITS OF
REVIT 3S FOR RETAIL
DESIGN

CONSTRUCTION MONTHLY SPECIAL
TAMPA SHOW EDITION
October 24-25, 2018
333 S Franklin St, Tampa, FL 33602
Exhibit Floor: 10am - 3pm
Seminars start at 9:30am

4

CONSTRUCTIONMONTHLY.COM

the difference between consultant mep
models and contractor mep models

18

38

34

6 fascinating facts about
caterpillar

insurance coverage and
the hazardous industries

T AMPA ’ S PRE MIE RE BUIL DING & CONS T RUC T ION SHO W
OC T OBE R 24 & 25 , 20 18 F OR DE AL S & SHO W SP E C IAL P R IC ING
EXHIBITOR LIST

22

FLOORPLAN

23

SEMINARS +
WORKSHOPS

24

Buildexpo
Build business with build expo

SPECIAL TAMPA SHOW EDITION 2018

5

T A M P A
The “Construction Monthly Team” is excited to bring you an amazing
industry-specific publication to the National Market! For the first
time, the entire national building and construction industry will have
a publication that will represent the growing commercial construction
industry as a whole. Everything from architecture, design, finance, business...all the industry specific information that you need.
Our circulation has grown in the 25+ years that Build Expo USA has
hosted and produced tradeshows, and now being able to take that networking experience to over 300,000+ national direct emails, thousands
in social media, and building relationships and reaching commercial
and residential construction firms, developers, engineers, government
agencies, and top-level professionals...which Construction Monthly will
now reach EVERY MONTH!
Our publication welcomes your support and is looking forward to working with the professionals that are exploring their careers and businesses, and would love to see participation from YOU.
We thank you for being with us from the beginning and look forward to
the journey we take with our audience.

Thank you from the
Construction Monthly Team!

PUBLISHER
JP BRYANT
EDITORIAL DIRECTOR
CHRISTINA MASCARO
chris@constructionmonthly.com
ADVERTISING + SALES
AMY SHOULDERS
amy@constructionmonthly.com
SOCIAL MEDIA COORDINATOR
SHANNA MARQUEZ
shanna@constructionmonthly.com

13740 Research Blvd., Building I
Austin, Texas 78750
www.constructionmonthly.com
1-877-219-3976

WRITE AN ARTICLE

Construction Monthly Loves
to hear from YOU
As experts in the field, we love to hear from our readers! You’re invited to submit an article between 400 to 1200 words, and will let you know
if we use an article!
Would you love to see your expertise and knowledge in our magazine? Please email them to the editor and check out
constructionmonthly.com online for more information on what types of articles to submit!
Our contributors submit articles, info-graphics, videos, podcasts, listings, etc., which are published on our website daily.
chris@constructionmonthly.com
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VIP invitation
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SEE & DEMO THOUSANDS OF PRODUCTS
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SAFETY

FOR YOUR
CONSTRUCTION
TEAM
By: Arthur Vitale

CONSTRUCTION SAFETY TRAINING IS
SOMETIMES LEFT UP TO THE SAFETY
MANAGER, WHO EITHER TAKES OVER THE
JOB OF TRAINING THE CONSTRUCTION
TEAM OR DESIGNATES OTHER PERSONNEL
SUCH AS A SITE SAFETY COORDINATOR
OR SUPERVISOR TO DO THE TRAINING
IF THE MANAGER IS TOO BUSY WITH
CONSTRUCTION PROJECTS AND OTHER
IMPORTANT MATTERS OF BUSINESS.

D

oes your construction team require
safety training? Construction safety
training is sometimes left up to the
safety manager, who either takes over the
job of training the construction team or designates other personnel such as a site safety
coordinator or supervisor to do the training
if the manager is too busy with construction
projects and other important matters of business.
While it certainly is feasible to have one of
your own to be in charge of construction safe-
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TRAINING
ty training, sometimes the lack of personnel, the lack of experience in safety
training, and the lack of the knowledge, skills, and abilities necessary to
perform such a task makes everything
a little more complicated. For example, whoever is in charge of training
will have to spend considerable time
planning and preparing for the actual
safety training, particularly if they’ve
never done it before. If the safety manager has the required knowledge and
experience, but lacks the time to do it,
then he or she will need to spend time
anyway training the designated trainer.
If this is the case for your construction
team, why don’t you consider hiring a
certified safety trainer to come in and
do the training for you? Even if you
have someone on staff available to train
your construction team, hiring out is a
worthwhile option to consider. Certified safety trainers, as the name would
suggest, are trained in and knowledgeable of all matters related to safety (in
general) and construction safety (in
particular), so you would know that
your construction workers would be
receiving accurate, thorough, and topnotch information.
In addition, construction safety trainers are trained and experienced in ef-

fective safety training methods and
also possess an understanding of how
adult learners learn, which essentially
means if you choose a good trainer,
that is that you can be assured your
construction team members will not
only receive the information, but actually remember it and become involved
in the safety-training process.

Y

es, hiring a certified safety
trainer will cost you money up
front, but it could also save you
a lot of money in the long run. Because
of the high-quality safety training
your construction team will receive,
you are helping to prevent future accidents that could put out some of your
workers as well as damage equipment
that would have to be replaced. In addition, you’ll be saving a lot of time,
seeing as you won’t have to prepare to
teach safety training yourself, or spend
time training a potential trainer who
has never done this before. Finally, it’s
simply so much more convenient to
hire out than to attempt to undertake
the task of training your construction
team yourself.
Perhaps you don’t personally know of
any local construction safety trainers
who might be available to come and
train your team. So where do you find

one? One idea is to ask around and see
if anyone you know, or other construction companies, have hired out certified safety trainers, and whom they
might recommend. You can also check
your local business listings, but you
might have more luck searching online. Some construction safety trainers
travel to different locations throughout the U.S. to train different construction companies in proper safety
procedures.
When considering a number of seemingly qualified certified construction
safety trainers, make sure they have
the required education, certifications,
and other necessary training; that they
are experienced in their job; and that
they have references to back them up.
Compare their rates, but don’t necessarily go with the lowest (assuming it’s
the best deal) or the highest (assuming
you’re getting the best quality). Check
out each candidate carefully.
When researching construction safety
manuals, make sure you hire a qualified trainer to keep your team safe.
Article Source:

http://www.articlebiz.com/article/1051537982-1safety-training-for-your-construction-team/
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OSHA 10

Training Safety For

Construction Workers
Construction workers should complete
an Occupational Safety and Health Administration (OSHA) course. There is a
requirement that workers have certiﬁcation in identifying workplace hazards
and avoiding injuries. This certiﬁcation
ensures that workers have basic training and knowledge of workplace safety
issues and avoidance.
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O

SHA has designed a 10-hour course for construction workers. The OSHA 10 training
course educates workers regarding workplace
safety. Although the courses are designed by
OSHA and the actual curriculum must be approved, the courses are presented by certified trainers who
have themselves passed an educational regimen prescribed by
the government agency. Upon completion of the training, the
worker is issued a card that can be presented to employers as
proof of training and compliance.

THE OSHA 10 TRAINING COURSE FOR CONSTRUCTION WORKERS COVERS SEVERAL TOPICS THAT ARE RELATED TO THE CONSTRUCTION TRADES. A STANDARD CONSTRUCTION
WORKERS COURSE WILL BEGIN WITH AN
OVERVIEW OF THE ACT AND REGULATIONS.
WORKERS ARE THEN INTRODUCED TO GENERAL ISSUES REGARDING SAFETY AND HEALTH

The general curriculum required by the agency in an OSHA
10 training course requires that workers become knowledgeable about electricity and how to safely handle electricity and electrical power tools at a workplace. Training in
this area teaches construction workers the safest way to use
power tools while avoiding contact with live electrical lines
which can be potentially deadly. Safety around wet areas is
also stressed.
The correct use of hand and power tools to avoid injury to
oneself and others is supplemented by a section on using
the proper personal protective equipment. Construction
personnel are required to have proper hearing and eye protection as well as hard hats and harnesses when working on
certain types of projects. These requirements are all discussed
in the OSHA 10 training course.
Additional sections include the correct use of ladders and
scaffolding, fall protection and what to do in a situation where
a worker is struck by or caught between equipment while on
the job.Upon completion of the course an exam is administered. All persons who pass the exam are issued a certificate
and will receive an OSHA 10 training card in a few weeks.

AT THE WORKPLACE.
Once a worker can identify the safety and health issues, it is
important to be able to communicate the information to a
supervisor so that remedial action can be taken. The course
describes the correct way of doing this along with how to handle hazardous materials that may be present on the worksite.
Once the worker is able to identify and control general issues
the course shifts to more specific types of hazards.

Author is a freelance copywriter. For more information about
OSHA 10 training, please visit http://www.natlenvtrainers.com/.
Article Source:
http://www.articlebiz.com/article/1051425318-1-osha-10-training-safety-for-construction-workers/
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YOUR CHALLENGES
OUR SOLUTIONS
Managing your company is stressful enough.
Managing your company’s insurance shouldn’t be.

Speak with our advisors today!

BOOTH #241
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infoFL@hilbgroup.com | www.hilbgroupfl.com | 1 (800) 776-3078

0 P/C Age
10

y
nc

Top

At the Hilb Group, we share a passion for service and creative problemsolving to the complex challenges facing clients in today’s dynamic
and competitive business environment. From traditional offerings to
specialty and custom programs, we help clients thrive to achieve new
heights of success.

FLORIDA

★

2018

★

Come meet us
at Booth #322!

Trades Masters is skilled labor provider
that specializes in the Construction
Industry. We maintain a large, full-time
skilled labor workforce, which we provide
to our clients on an as-needed basis.

www.tradesmasters.net
1-888-357-5276

Booth #210

ASPHALT PAVING
NEW ASPHALT
MILLING AND PAVING
PAVEMENT REMEDIATION

VISIT BOOTH #224
ALTOCONSTRUCTION.COM
813-241-2586

take
advantage

of show specials!
Get bids on products and services
for your upcoming projects.
Buildexpo
Build business with build expo
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WWW.HALLWAYUSA.COM
NOTIFICATIONHALLWAYUSA.COM

4044804255
3630 NORTH PARKWAY
CUMMING, GA 30040

COMMERCIAL &
RESIDENTIAL PLUMBING

FOR CONTRACTORS

HALLWAY PLUMBING SPECIALIZES IN MULTIFAMILY, SENIOR LIVING, HOTELS, AND RESIDENTIAL NEW CONSTRUCTION.
OUR TEAM IS DEDICATED TO ENSURE YOUR PROJECT IS SUCCESSFUL.

BOOTH

Booth 521

# 421

SOLAR CONTROL
WINDOW FILMS
COMMERCIAL, RESIDENTIAL, AND AUTO

24 BROADCOMMON ROAD
PO BOX 851
BRISTOL , RI 02809

• Energy savings and solar control ﬁlms

• Safety and Security

• Privacy

• Green Building

• UV protection up to 99%

• Designer Film

• Anti Vandalism and Grafﬁti Protection

• Wraps, Logos, Heat, and UV for Autos

When it comes to window tinting and graphics, Economy Glass Tinting is your preferred choice.
We feel our customers deserve the highest quality products and qualiﬁed technicians.
This is why Economy Glass Tinting stands above the rest. Our focus is customer saitiﬁcation, which builds relationships for life.

800.252.1330
topdog@baddogtools.com
W W W. B A D D O G TO O L S .C O M
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Parking
Solutions
for
Crowded
Cities
PARKPLUS
NEW COURSE EXPLORES EFFICIENCY AND
SUSTAINABILITY OF HIGH-DENSITY PARKING SYSTEMS.

The U.S. Department of Transportation determined
that 50% of traffic in a typical urban core is vehicles looking for places to park. There are, however, cost-effective solutions that make better use of
available space for parking, known as high-density parking (HDP) systems. Widely used in Europe,
but still relatively novel in the U.S., HDP includes
a range of systems that increase the land-use efficiency of vehicle parking, improve air quality, and
offer the hope of relieving traffic congestion.
To help architects and engineers become better
acquainted with the possibilities and potential of
high-density parking, PARKPLUS, the leading provider of HDP solutions, is offering a free continuing

education course. “Introduction to High-Density
Parking Systems” is a one-hour (1 LU) course available online on the AEC Daily website under ‘Park
Plus Inc’. It is approved for credit by AIA and numerous other professional associations. The course will
also be offered as a live presentation in select locations.

The course also details the many sustainable benefits of HDP systems, including improved air quality, reduction of energy consumption for ventilation,
reduction of materials consumption for construction, and high-recycled content of the materials
used to build the system, materials that are also fully recyclable and sometimes reusable.

The concept of high-density parking is to store two
or more vehicles in the footprint traditionally used
for one car. There are a variety of available systems
ranging from attendee-operated stacking systems
to semi-automated and fully-automated systems,
including fully autonomous robots that lift up cars
and carry them to the right parking space. Many of
these HDP systems can be installed in existing outdoor parking lots, sometimes without significant
sitework, at relatively low cost. They can also operate as indoor parking systems, including concealed
underground parking. HDP systems have a broad
range of applications in commercial, multi-family,
and single-family residential locations.

One thing that most HDP solutions have in common is that the vehicles do not drive into their parking spots. They are not running while they’re being
parked, drastically reducing emissions from idling
and slow-cruising cars, and eliminating the damage
caused by human drivers.

The course explains in depth how HDP can help
free up precious downtown land, allowing the best
and highest usage of high-demand real estate. Simple stacking systems, the oldest of the HDP technologies, can park up to four cars in the space formerly used by a single vehicle. Semi-automated
and automated systems use a variety of techniques
to store and retrieve vehicles, including concepts
learned from the computerized warehouse systems
that have been so successful for companies like Amazon and others.

In addition, “Introduction to High-Density Parking Systems” presents an extensive study of design considerations, to enable architects and engineers to better understand the issues specific to
high-density parking and how they are solved.
With many urban centers suffering from paralyzing
traffic congestion, and the demand for downtown
space continuing to increase, HDP systems that
were once considered ‘futuristic’ are very much the
solution for the problems we confront right now.
The course is approved for credit by AIA (HSW
credit), GBCI, AIBD, AIC, BOMI, RCEP, InterNACHI, NAHB, NARI, CSC, and numerous state and
provincial professional associations.

SPECIAL TAMPA SHOW EDITION 2018

15

Essential Guide to
Construction
Equipment Management
BY: ZEN SWIFT

When you manage something you are in charge
of it and you guide and direct all operations
thereof. This even rings true when your talk
about the management of construction equipment. It means that you are supervising all of
the construction company’s construction equipment. As a supervisor you need to have an innate understanding of the things that motivate
people so you can enable them to be more productive. It might sound like a very basic task,
however it is crucial to a successful overall performance.
PART OF THE JOB IN CONSTRUCTION EQUIPMENT
MANAGEMENT IS LEARNING HOW TO GET THE
HIGHEST PRODUCTION LEVELS AT THE LOWEST
COST PER HOUR FOR THE LONGEST LENGTH OF
TIME, all while ensuring that you will still get a high sales
value at the end of the equipment’s life. Effective construction equipment management can assure that this is
all possible.
A CONSTRUCTION COMPANY’S EQUIPMENT COSTS
CAN END UP BEING AS MUCH AS A THIRD OR A HALF
OF THEIR OVERALL ASSETS WITHIN THE COMPA-
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NY. The costs that are associated with operating expenses and
equipment ownership beats out
all of the other expenses within
the company. Most companies
will tell you that equipment is the
absolute largest expense in any
construction project, even more
than material and labor costs as
well. This knowledge confirms the
importance of effective construction equipment management as
a means of earning more profit
in each construction project. The
total cost of all equipments for
owning and operating must be
as minimal as possible in order
to gain a competitive advantage
over the competition.

A VERY WELL PLANNED AND CAREFULLY EXECUTED PROGRAM MUST
BE IN PLACE FOR EFFECTIVE CONSTRUCTION EQUIPMENT MANAGEMENT. The best thing you can do to
start off properly is to purchase the
right type of construction equipment.
What this means is to ensure that you
purchase equipment that has the lowest total cost, but that is of a premium
grade and can withstand your toughest

working conditions. What the lowest
total cost means is not that it is cheap
or on-sale, but that the equipment offers the highest production yet maintains a low operating and investment
cost overall. If you were to purchase
equipment based upon its production
or price, you will rarely ever achieve
the goal for the lowest total cost.

EFFECTIVE CONSTRUCTION EQUIPMENT MANAGEMENT MEANS BEING ABLE TO DRAW A DEFINITIVE
LINE BETWEEN A LOSING COMPANY AND ONE THAT IS PROFITABLE
AND SUCCESSFUL. Currently there
are a lot of challenges facing construction companies today so they are reducing their expenses as a result. Construction companies that are finding
continued success even in the current

economy are finding new ways to lower operating and maintenance
costs, optimize their utilization, reduce downtime and increase
profits. A good construction equipment management system can
help you to achieve this.
Zen writes review posts about metal building kits and finds the
cheapest and best steel metal building kits online.
Article Source:
http://www.articlebiz.com/article/1051393855-1-essential-guide-to-construction-equipment-management/
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By Kuldeep Bwail

The Difference Between
Consultant MEP Models and
Contractor MEP Models

THE LIFE BLOOD OF ANY CONSTRUCTION OR ENGINEERING PROJECT, MEP
(M&E) BUILDING SERVICES ARE ESSENTIAL COMPONENTS OF COMFORT
FOR THOSE WHO WILL ULTIMATELY
OCCUPY THE CONSTRUCTED SPACES.
FLAWLESS MEP SERVICES REQUIRE
DETAILED AND EFFICIENT MEP DESIGN FOR DESIGN DECISION-MAKING, ACCURATE DOCUMENTATION,
PERFORMANCE AND COST-ESTIMATION, CONSTRUCTION PLANNING,
MANAGEMENT AND OPERATION OF

18
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THE CONSTRUCTION PROJECT. MEP
MODELS, AND HOW THEY ARE USED,
ARE KEY TO COMPREHENSIVELY CREATING MEP DESIGN. MEP MODELLING
INVOLVES CONSULTANT MEP MODELS
AND CONTRACTOR MEP MODELS. IT
IS IMPORTANT TO UNDERSTAND THE
DIFFERENCES BETWEEN MEP CONSULTANTS AND MEP CONTRACTORS
AND THEN UNDERSTAND THE MODELS THAT SERVE THEM BOTH.
IN BRIEF, MEP CONSULTANTS EVALUATE CLIENT REQUIREMENTS AND

PROVIDE PROFESSIONAL ADVICE ON
THE PREFERRED WORK PROCESS,
WHILE MEP CONTRACTORS GENERALLY EVALUATE CLIENT REQUIREMENTS
AND EXECUTE THE WORK.
MEP consultants specialise in providing expert advice on materials to help in design
decision making for MEP services. They can
analyse and foresee MEP issues and then
solve them. MEP consultants create MEP
models, mostly with Revit MEP, which is becoming a increasingly preferred in the indus-

try, without being overly concerned with
all clashes.
MEP contractors control the MEP services, the scheduling of the work, the
labour and ensures that MEP work is
completed according to the guidelines,
standards and schedules that have been
agreed on and ensures that all the services are clash-free. MEP contractors add
detailed data, such as various materials
quantities, etc., to the MEP models received from MEP consultants. They consult structural and architectural models
and produce clash-free MEP models primarily using Revit MEP and Navisworks.
A more detailed evaluation of MEP consultants, MEP consultant models, MEP
contractors and MEP contractor models
follow:

Consultants
The term MEP consultant is generally
used interchangeably with MEP designer
or MEP engineer. Looking at what it entails
to be an MEP engineer, it is relevant to understand that there are 3 main groups of
MEP engineering professionals and specific services they provide. They are as
follows:
Mechanical Engineers design heating,
ventilation and air conditioning (HVAC)
systems.

Design Elements:
•
•
•
•
•
•
•
•
•
•
•

Air distribution
Central utility plants
Utility master plan and design
Steam, chilled and hot water distribution
Exhaust system design
Infection control HVAC
Process piping
Building control system
Building energy modelling, analyses
and audits
Renewable energy system design and
analyses
Electrical Engineers design electrical
systems.
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Design Elements:
•
•
•
•
•
•
•
•
•
•
•
•
•

Standby power systems
Power distribution
Lighting
Renewable energy system design and analysis
Power quality assessments
Harmonic analysis
Electrical and communication systems master plan and design
Telephone/data layouts
Call systems
Security systems
Fault current analyses
Arc fault analyses and labelling
Plumbing Engineers design the plumbing systems.

Design Elements:
•
•
•
•
•
•
•
•

Domestic hot & cold water
Natural gas piping
Gas systems, distribution and alarms
Storm drainage systems
Acid waste piping
De-ionized water systems
Reverse osmosis systems
Water softening systems

MEP consultants or engineers ensure that structures are safe, inhabitable
and comfortable. They manoeuvre through a number of constraints to
produce a well-planned, analytical design that should work seamlessly and
reliably. The MEP drawings that consultants create must depict the above
systems individually and in coordinated form.
These drawings are derived from MEP designs with reference to client
needs and whilst there is some reference to making their drawings clash
free, this is not a primary concern for the consultants, or at least it has not
been historically.
BIM is changing much of this for consultants because it requires the production of 3D models to create those drawings. With 3D models, clashes
can be more easily identified and can sometimes make a decent design
look very bad. As such consultants are paying more attention to production of 3D models that do not have obvious clashes, particularly in areas
such as plant rooms, risers and main corridors runs.
The need to pay closer attention in this way has also challenged the way in
which MEP consultants design and how they organise their design workflow. Historically, MEP consultant teams were able to work in design silos,
where the HVAC designer and drafter worked on a building in one area of
the office and the piping or electrical design and drafting team worked in
a different area of the office. Whilst all had access to one another, other
than some agreement on vertical and horizontal spacing at the start of the
project, the teams were left to lay out the services (using 2D drafting tool)
in the areas as they saw fit - approaching the design of a building with a
‘building service approach’. As there was no way to clash test 2D drawings
easily, they were then issued to contractors to manage the coordination
accordingly, usually resulting in several design changes by the consultant
as a result of space not being planned accordingly. With 3D and BIM the
approach is different and more closely mirrors a ‘building zone approach’,
whereby consultant modelling teams look at an area together and model
20
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services in that area together. This more collaborative approach is further
assisted by tools such as ‘work sharing’ in Revit, where users can work on
the same area together and see the impact of a team member’s modelling
work instantly.
The MEP design drawings which are created from BIM models by consultants are therefore better than they were, but there are still some shortfalls that are not always addressed and these include the need to allow for
fitting or hanging, access and lagging. Furthermore, the models may have
been created using standard/library elements which may be too small or
too large compared to actual procured parts that a contractor may use.

Contractors
Although on-site organisation may be prepared in advance, conflicts and
delays may still occur for the MEP contractor. MEP coordination drawings are created primarily to prevent these problems before they have a
chance to occur and minimise any on-site clashes. Some of the issues faced
by MEP contractors include installation conflicts and time-consuming redesign of MEP elements. MEP coordination drawings tie up a project cohesively. The process of BIM (Building Information Modelling) contributes
substantially to making this a reality. MEP BIM coordination consists of
HVAC BIM, piping BIM, and plumbing BIM coordination services for MEP
contractors. This helps in creating detailed plans, elevations and section
drawings for MEP services.
The coordinated and individual service drawings help installation teams
during construction. MEP contractors thus provide MEP shop drawing
services and coordination services, producing realistic and ready-for-installation shop drawings. MEP contractors use BIM coordination and
clash detection services to amass the information they need to identify
and solve clashing interfaces between different building systems, resolving issues in the pre-construction stage and saving costs and time. Several
MEP contractors also use Scan to BIM modelling services, since it uses 3D
laser scanning technology to map an as-built environment and then transfers the data into BIM software, such as Autodesk Revit and Navisworks.

The checks and modifications carried out using these services by MEP
contractors falls in into the process of VDC (Virtual Design and Construction). The VDC process reduces a project’s cost and time, principally by using coordination drawings to review the pre-construction design
stage and include details of MEP system layouts. The coordination takes
into account horizontal and vertical views, avoiding clashes between
structural framing, ceilings, partitions, equipment, lights, mechanical,
electrical, plumbing, conveying systems and other services.
Models for MEP contractors represent mechanical, electrical, plumbing,
HVAC systems that are clash-free. To create contractor MEP models,
the architectural and structural models are consulted in detail, and structural elements, such as concrete beams, steel cores, slabs, columns, etc.,
as well as architectural elements, such as stairs, doors, windows, internal
walls, cladding systems, etc. are studied in conjunction with existing consultant MEP models to produce further detailed and efficient models.
These models help contractors detect clashes and work out clash-free
solutions and ultimately provide material for shop drawings or installation drawings or MEP construction coordination drawings, which can be
utilised on site.
Unlike consultants, MEP contractors are responsible for fitting and commissioning of MEP services and therefore their models will incorporate
additional aspects such as:

component technical drawings, underground and above-ceiling coordination, sheet metal drawings, ductwork drawings, pipe fabrication drawings, plumbing drawings, equipment placement, etc.
Other than the use of Revit as a delivery platform, the MEP contractors’
process or approach for MEP coordination is vital, as it is a ‘building zone
approach’, whereby his modelling and coordination teams look at all services within each area as they model and remodel their BIM 3D models,
utilising Revit’s worksharing feature to see each other’s work as they
progress. This way, clashes are minimised during the initial phases, and
although interference analysis checks are regularly undertaken, they are
there to check tolerances as opposed to identifying modelling errors and
significant clashes.
MEP 3D modelling services, MEP BIM, HVAC BIM and construction
documents are extensively useful by MEP consultants and MEP contractors in the construction industry. Services that involve 3D MEP coordination and clash detection ensure both efficiency and cost saving for
residential, commercial, healthcare and education sectors. Appreciating
the difference between MEP consultant models and MEP contractor
models, the depth of information they provide and the related drafting
and modelling services available helps plan and execute construction
projects expediently.

Fitting feasibility

Kuldeep Bwail is a Director at XS CAD Limited. He has more than 18
years experience driving brand sales and marketing strategies. He has
been actively involved in XS CAD’s planning, sales, marketing and operations since 2002. He has worked closely with leading homebuilders,
architects, retailers, MEP consultants and MEP contractors in various
regions including the US, UK, Australia and Canada. Kuldeep completed
has a BA Honours Degree and also a post-graduate qualification for marketing strategy in the UK.

The 3D models will sometimes feature clevis and trapeze hangars to ensure that the services can be fitted to ceilings and walls

Article Source: http://EzineArticles.com/expert/Kuldeep_
Bwail/1225997

Accurately specified components
Instead of library items, they will use models that will be fitted on site as
these may differ in size or connection detail.

Accessibility considerations
As services require maintenance during a building’s life cycle, the MEP
contractor’s models will include access hatches and access space to
reach the elements of the services that may require maintenance.
Fabrication intent - MEP contractors are increasingly pushed for faster delivery on site and therefore creation of engineering modules for
areas such as plant rooms, risers and corridors may also be incorporated in their 3D models. This will usually result in off-site manufactured
steel-based frame structures that hold all of the core services, such as
ductwork, piping, drainage, electrical and fire services.
In many ways, the above elements cannot be considered by consultants,
as they are creating their models too early in the process. However,
some aspects (such as accessibility) are increasingly starting to feature
in consultant models too.
Revit MEP is a popular software tool among MEP contractors to create
3D models, as well as builder’s working drawings, fabrication drawings,
shop drawings, collision detection, detailed section reviews, schedules
and bill of materials etc. Shop drawings portray plans, elevations and
sections. They depict structural grids, composite drawings, electrical
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Exhibitor List
BOOTH

22

COMPANY

BOOTH

COMPANY

540

A KILBRIDE INSURANCE

240

KEMP 3D

436

ACTS - FLORIDA

316

LANDSCAPE EQUIPMENT SUPERSTORE

111

ADVANTAGE IMPORT EXPORT LLC

135

L.R.E GROUND SERVICES INC

216

ALL PRO STAINLESS PRODUCTS

316

LESS OF TAMPA BAY

224

ALTO CONSTRUCTION COMPANY INC

117

MAGIC PACK / SLADE ROSS INC

124

ALTO RECYCLING, LLC

334

MISUMARU USA CORP

127

AMERICAN GUARDIAN TITLE

230

MOBILE MINI

632

ANGELO’S RECYCLED MATERIALS

428

MWI PUMPS

424

APOC

535

OAI VISUAL BRANDING

327

APPLICANT INSIGHTS

121

OWL POWER SOLUTIONS

528

ARCW INSURANCE

640

PARK PLUS

421

BAD DOG TOOLS

115

PAYCHEX

340

BELLA CORE

101

PELICAN INTERNATIONAL

324

BOUCHARD INSURANCE

122

PEOPLE READY SKILLED TRADES

233

BUDGET BLINDS OF GREATER TAMPA

107

PHENOMENAL PROTECTIVE SECURITY SERVICES

221

BUILDER FINANCE, INC.

105

PLANGRID

433

BUILDERS FIRST SOURCE

216

PREMIER OUTDOOR LIVING & DESIGN

434

CERTIPAY

227

PROMOTION MARKETING

621

CITY BLUE DIGITAL IMAGING

439

RAPID RESPONSE TEAM LLC

427

CONCRETE DESIGNS OF TAMPA BAY

215

RING POWER

317

CONSTRUCTIONBUILDS.COM

239

SONFAST

109

CONTRACTORS INSTITUTE INC

627

SOUTHERN FOAM INSULATION INC

328

COPPER MOON INC

622

SOUTHERN ROOFING COMPANY INC

137

CUSTOM KLOSETS AND CABINETS

435

SPECIALIZED PIPE TECHNOLOGIES

103

DEERE -SCAPE LANDSCAPE SERVICES

415

STONE MART MARBLE & TRAVELERTINE GROUP

234

DIVISION VII OF FLORIDA

440

STRUCTALL BUILDING SYSTEMS

210

DOBBS EQUIPMENT LLC

321

SUN STATE INTERNATIONAL TRUCKS

634

ECO-FRIENDLY HOMES LLC

527

SUNCOAST ROOFERS SUPPLY

521

ECONOMY GLASS TINTING

422

SUNRISE IRRIGATION

536

EDGE METALS RECYCLING

119

TAMPA BAY MARBLE & GRANITE

636

FLOOR MAX DIRECT

125

TERMINUS SURVEYING LLC

128

FLORIDA PIPE-LINING SOLUTIONS LLC

423

TGP BUILDING MATERIALS

532

GO GREEN

241

THE HILB GROUP OF FL, LLC

341

GULF COAST LAKES & WETLANDS

322

TRADES MASTERS

116

H.I.S. CABINETRY INC.

129

TRENCH PLATE RENTAL COMPANY

522

HANDY CAN INC.

330

TROJAN LABOR

140

HUBBARD CONSTRUCTION

333

UNITED VISUAL BRANDING LLC

228

HUGHES TOOL SUPPLY

133

UNIVERSAL ENGINEERING SCIENCES

630

INNOVATED TECHNOLOGY

541

WEST FLORIDA FENCE

123

INTEGRAL SYSTEMS LLC

315

WITZCO TRAILERS INC

131

ITALIANO INSURANCE SERVICES INC
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622

116

215
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415

416

515

516

615

616

125

119
117
115

317
315

111
110
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Show Floor

Maximizing Associations to Gain Customers : keynote

WEDNESDAY :: 1:15PM - 2:15PM
PRESENTED BY TOM WOODCOCK
Target Audience: Architects, General Contractors, Subcontractors, and Suppliers

Many contractors never join relevant associations that can produce revenue for them. Even worse they spend the dues
money and don’t maximize the effectiveness of the association.We will layout how to determine what associations to
join, how to work them and get business from your involvement. The single greatest way to find grouped customers and
network contacts is right in your backyard association! Work them to the fullest and you’ll never make a cold call again!
Show Floor

Beating the Low Bid Game:
Closing Deals in Construction: keynote

THURSDAY :: 1:15PM - 2:15PM
PRESENTED BY TOM WOODCOCK
Target Audience: Architects, General Contractors, Subcontractors, and Suppliers

Stop letting price be the determining factor in winning projects! This topic deals specifically with the pressure to always be low.
Learn the sales tools necessary to get the inside track in the bidding process. The goal being to consistently win projects and raise
profitability on those projects. The most common mis-takes made in bidding are revealed and countered.

Room
36

SHARPEN YOUR SALES TOOLS
9:30AM - 11:00AM - WEDNESDAY
PRESENTED BY TOM WOODCOCK
Target Audience: Architects, General Contractors, Subcontractors, and Suppliers

Construction sales is an ever moving target. Techniques that worked years ago are less effective, yet some traditional sales
methods still produce. Which do and which don’t? How do you know which? What new technologies and sales systems do you
adopt? Does social media really produce opportunity in construction sales? Where do you put your sales time and attention?
These are all great questions and will be answered. Here are some key points addressed:
• What new technologies should I incorporate
• What truly works in construction sales

Room
36

• How do I manage my sales effort
• What is working currently in regards to construction selling

10 COMMON MISTAKES IN CONSTRUCTION SELLING
9:30AM - 11:00AM - THURSDAY
PRESENTED BY TOM WOODCOCK
Target Audience: Architects, General Contractors, Subcontractors, and Suppliers

Many in the construction industry consistently make the same mistakes that kill their opportunity. There are many common
errors and mentalities that hinder sales success. We’ll put a light on these problems and give the behaviors that counter
them. Make sure your approach to the customer base is the most effective possible. These errors are often made without the
contractor even realizing they’re making them. This cripples their chances of winning profitable projects.
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Room
39

GOOGLE SPECIALIST TEACHING – 2019 WEBSITE STRATEGIES (PART 1OF 2)
9:30AM - 11:00AM - WEDNESDAY
PRESENTED BY JOSHUA RAMSEY
Target Audience: Architects, General Contractors, Subcontractors, Builders, and Engineers

Learn the newest updates from Google. How to improve your website to drive more leads. Additionally learn: How SEO
works. How to hold your SEO person accountable. Receive Free Access to THE MOST Comprehensive SEO Testing Tool
Available Online. Offered only to attendees, A complimentary gift from Build Expo.
Following the teaching session there will be a Q & A forum and optional website review.
E-Mail support@strategicpointmarketing.com before the show and receive 3 Free Google Tools added to your website.

Room
39

GOOGLE PARTNER TEACHING DEEPER ONLINE STRATEGIES (PART 2 OF 2)
9:30AM - 10:30AM - THURSDAY
PRESENTED BY JOSHUA RAMSEY
Target Audience: Architects, General Contractors, Subcontractors, Builders, and Engineers

1. Be Found By Your Customers
2. Generate More Online Leads
Teaching material will include:
1. Google Upcoming Changes (additional from day 1)
2. Voice Search – What Does the Future Look Like?

3. Improve Online Visibility
4. MORE contacts and leads from your existing website
(exact strategies you can use THAT DAY!)

If you have been wondering what Google is looking for and doing behind the scenes, are confused by online sales people
and don’t trust what they’re saying… This is the class you MUST attend. We’ll Explain Step By Step What Google Wants
You To Know. Then In Closing You Can Ask Anything You Have Ever Wondered About SEO to the Google Partner and Get
Direct, Honest, Unfiltered Feedback to Your Questions.
FRAMING FOR SUCCESS
9:30AM - 10:30AM - WEDNESDAY
PRESENTED BY STEPHANIE REES
Target Audience: Architects, Engineers, Builders, Contractors, Code Officials, & Suppliers

1 AIA

Room
35

Based on hundreds of jobs site inspections, APA staff have identified the most common wood construction framing and
sheathing errors found in today’s construction market. This session will examine the consequences of these common
errors, provide practical solutions for avoiding them and recommendations when “fixes” are needed.
ADVANCED FRAMING FOR WOOD-FRAME CONSTRUCTION
9:30AM - 10:30AM - THURSDAY
PRESENTED BY STEPHANIE REES
Target Audience: Architects, Engineers, Builders, Contractors, Code Officials, & Suppliers

1 AIA

Room
35

As energy codes become more stringent builders and designers are seeking options for energy-efficient construction that
maintain strength, durability, sustainability, and cost-effectiveness. Advanced framing is a system of construction framing
techniques designed to optimize material usage and increase energy efficiency. The primary purpose for most advanced
framing techniques is to eliminate unnecessary framing members, reducing construction costs, while simultaneously
minimizing thermal bridging and increasing insulation volume in the thermal envelope of the building.
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Room
38

PROJECT PLANNING & SCHEDULING FOR CONSTRUCTION OWNERS DURING THE PLANNING &
DESIGN PHASE
9:30AM - 10:30AM - WEDNESDAY
PRESENTED BY SALEH MUBARAK
Target Audience: General Contractors, Builders, Sub-Contractors, Developers, Home Builders,
Remodelers, Interior Designers, Property Owners and Managers, Architects, and Engineers

Construction owners include a wide range of individuals, corporations, and governments. Their knowledge in
construction project management also differs vastly. Owners hire contractors to build projects for them obviously
because the contractor possesses the knowledge and capability to do so. The question remains: what is the owner’s role in
monitoring the project, and how can he/she/they do it effectively? It is like taking your car to the mechanic for repair: it is
the mechanic’s duty to do the job and get the car in a good running shape, but the owner needs to be aware of the process
so he/she can make sure what is said to him/her is indeed the truth; both the diagnosis and the repair.

Room
38

PROJECT PLANNING & SCHEDULING FOR CONSTRUCTION OWNERS DURING THE EXECUTION CONSTRUCTION PHASE
9:30AM - 10:30AM - THURSDAY
PRESENTED BY SALEH MUBARAK
Target Audience: General Contractors, Builders, Sub-Contractors, Developers, Home Builders,
Remodelers, Interior Designers, Property Owners and Managers, Architects, and Engineers

In construction projects, the owner and contractor are held to the agreement (contract) they signed, which defines
the deliverable and constraints as well as the rights and responsibilities of each party. However since construction is a
technical matter, the owner must have the minimum level of knowledge to allow him/her/them to follow and monitor the
construction process, be able to verify payment requests, be able to make proper decisions, protect himself from potential
claims, and –in general- not to be fooled.

Room
31

5 KEYS TO UNLOCKING GREATER SUCCESS IN SMALL BUSINESS
9:30AM - 10:30AM - WEDNESDAY
PRESENTED BY BRANDON PAGE
Target Audience: Success oriented individuals who are seeking to increase their creativity, personal
productivity, and income.

The focus of this course is to encourage, empower, and inspire people from all professions to take their personal
productivity to the next level. Attendees of this class will come away from this session with fresh ideas and a renewed
sense of direction enabling them to innovate and overcome challenges at work and in their personal lives.

Room
37

WHAT IS TRENCHLESS TECHNOLOGY AND HOW DOES IT WORKS
9:30AM - 10:30AM - WEDNESDAY
PRESENTED BY DAVID BAKER
Target Audience: Success oriented individuals who are seeking to increase their creativity, personal
productivity, and income.

The focus of this course is to encourage, empower, and inspire people from all professions to take their personal
productivity to the next level. Attendees of this class will come away from this session with fresh ideas and a renewed
sense of direction enabling them to innovate and overcome challenges at work and in their personal lives.
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INTRODUCTION TO GEO THERMAL SYSTEMS COOLING TECHNOLOGY IN TROPICAL CLIMATES
9:30AM - 10:30AM - WEDNESDAY & THURSDAY
PRESENTED BY JAY EGG
Room
Target Audience: Architects, Engineers, Building Owners, Facility Managers, and Students in relevent
33
fields
This course is a high-level overview of what is needed to understand how geothermal heating and cooling can work for a
given building. The presentation will cover geothermal design overview, variations in ground source heat pump ground loop
systems, how to choose the right geothermal HVAC system, and a review of the benefits of geothermal systems.

1 AIA

Takeaways: Attendees will be introduced to:
• The context and verbiage of the (geothermal) technology
• The importance, adaptability, and benefits of the technology as vital to infrastructure and building construction
• Find out why the technology is important to health, human safety, and imperative industry goals
• Provide attendees with a primer that will help them to offer, specify, & apply the technology in any applications going
forward

Room
32

5 STRATEGIES THAT WILL CHANGE EVERYTHING YOU KNOW ABOUT MARKETING!
9:30AM - 11:00AM - WEDNESDAY
PRESENTED BY ANDY KING
Target Audience: Architects, General Contractors, Subcontractors, Builders, and Engineers

Too often we spend money on marketing and advertising that just doesn’t work. The reason—most marketing and
advertising advice is bad advice. Bad advice leads to a salesperson selling you marketing and advertising that’s not going
to increase sales. It’s time to stop the insanity! There’s a better way. A way to get a high ROI on every dollar you spend on
your marketing and advertising.
• How to overcome the Transactional vs Foundational
Marketing Paradox
• How to easily identify when and where advertising
dollars are wasted

Room
32

• Why most mass media fails
• How to create a Unique & Compelling Value Proposition
• Why consumers buy
• Why we lose most sales

3 SIMPLE STEPS TO PROFITABLE & SUSTAINABLE MARKETING
9:30AM - 11:00AM - THURSDAY
PRESENTED BY ANDY KING
Target Audience: Architects, General Contractors, Subcontractors, Builders, and Engineers

Most business owners understand the importance of marketing, but implementing marketing that’s profitable and
sustainable is often their biggest challenge. Proven marketing systems help organizations grow and become profitable.
The more systematized your marketing is the more profitable you will be.
• How to implement Foundational Marketing
• Why a clear marketing objective must be defined for success
• How to build your marketing message

• What media to use when marketing and advertising
• How to build a customer list
• Which online marketing tools you should use
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Room
34

MAX POWER LITE, 500 PSI SYSTEM
9:30AM - 10:30AM - WEDNESDAY & THURSDAY
PRESENTED BY JUAN CASANOVA
Target Audience: General Contractors, Home Builders

Safer, faster and more powerful way to shoot to shoot wood of light gauge steel into concrete and steel.

FLORIDA PROOF FLOORING
11:30AM - 11:45AM - WEDNESDAY + THURSDAY
PRESENTED BY STAN ALDRIDGE
Demo Stage
Stone Plastic composite is an amazing new flooring that eliminates many worries and issues with your floor.
Stain resistance and soil resistance
Water proof & moisture proof
Non voc no adhesive needed
Fade proof from sunlight
Easy and simply click installation
Abrasion and scratch resistance
Extremely durable w a limited commercial warranty

INSTALLING AND SETTING UP BRITEOWL
12:00PM - 12:15PM - WEDNESDAY + THURSDAY
PRESENTED BY ROBERT TOWNSEND
Demo Stage
briteOwl is a replacement to the standard duplex and decora cover plate in your home. briteOwl bring emergency
backup lighting when the power goes out and there is no ambient light. briteOwl can also be setup as a nightlight as well
as a backup light!
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Room
37

GROWING YOUR HOME AND COMMERCIAL BUILDING BUSINESS WITH WINDOW COVERINGS:
STRATEGIES TO CREATE VALUE THROUGH KNOWLEDGE AND ADD PROFIT TO YOUR BOTTOM LINE
9:30AM - 10:30AM - THURSDAY
PRESENTED BY JOELLYN ROCHA
Target Audience: Medium to Small home builders/ local and national. Commercial builders- Multi Family,
Government, Senior Healthcare, Retail, Restuarants, Hotels/Hospitality

The focus of this course is to encourage, empower, and inspire people from all professions to take their personal
productivity to the next level. Attendees of this class will come away from this session with fresh ideas and a renewed
sense of direction enabling them to innovate and overcome challenges at work and in their personal lives.

Room
30B

QUICKBOOKS FOR CONTRACTORS CLASS- GETTING THE FOUNDATION SET CORRECTLY
9:30AM - 10:30AM - WEDNESDAY
PRESENTED BY DENISE MAGEE
Target Audience:contractors of all kinds that want to setup their QuickBooks to be more functional for
their job costing as well as practical for their accountant/taxes.

Understanding proper setup of your QuickBooks system to properly Job Cost as well as Accounting. In this class you will
leave knowing how to setup your accounting for jobs and job costing, as well as adding customizations so you can get even
more reporting out of QuickBooks. It sounds simple and easy, yet every time I teach this to contractors, they learn at a
minimum of 1 thing that will improve how they work, how they bid jobs, and/or how efficiently they or their team are at
doing their job. In any of those scenarios, it equates to making more money or spending less to get the same results.

Room
30B

QUICKBOOKS FOR CONTRACTORS CLASS 2- BUILDING THE REST OF THE HOUSE
9:30AM - 10:30AM - THURSDAY
PRESENTED BY DENISE MAGEE
Target Audience:contractors of all kinds that want to setup their QuickBooks to be more functional for
their job costing as well as practical for their accountant/taxes.

Now that you have QuickBooks setup to maximize the setup to properly report on jobs and accounting, now we will dive
deeper into the transactions behind the getting your reports, providing shortcut tips throughout the session. Estimating,
Invoicing, Purchase orders, Bills, Credit Card Charges, Checks, as well as Job Costing reporting will be covered.
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TOP THREE
STRATEGIES FOR
GOOGLE ADS IN
CONSTRUCTION

andy@k3.marketing

IF YOU ARE LOOKING TO GROW YOUR
CONTRACTING BUSINESS, GOOGLE
ADS IS A GREAT TOOL TO CONSIDER.
SEATTLE WAS NAMED THE NATION’S
TOP EMERGING MARKET FOR
CONSTRUCTION AND DEVELOPMENT,
ACCORDING TO EMERGING TRENDS
IN REAL ESTATE® 2018 REPORT. THIS
IS GREAT FOR BUSINESS; HOWEVER, IT
POSES THE CHALLENGE OF TRYING TO
STAND OUT AMONGST COMPETITORS.
Chances are your competitors are already using Google Ads. Google Ads is a pay-per-click program that can be extremely profitable.
The program will funnel through google searches to display your
ad in front of people who most likely need your services. It’s not
necessary to hire an advertising agency but, if your ads are set
up incorrectly, you may attract unqualified customers and waste
money on dead-end leads.
To market effectively online, you must structure your ad campaigns
accordingly. Here are three strategies for Construction companies
to consider when using Google Ads:

1: CREATE RELEVANT LANDING PAGES.
People are lazy. When searching online, they expect to find exactly
what they are looking for in the least amount of time. Users leave
web pages within 10-20 seconds on average. Creating unique
landing pages with relevant content can increase user engagement
and drive qualified leads. Consider the following scenario: On a
rainy day Ashley is home and notices water spots on the ceiling.
She Googles “leaking roof repair” hoping to find a local, reliable
30
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a sale? This data is powerful and it’s crucial to
analyze on a routine basis. Remember, the goal
is not to get as many clicks to your website as
possible, the goal is to display your ad in front
of people who need your services and will most
likely to convert into a sale.
After about six months of running your ad
campaign, you can look at your campaign data
and compare your actual sales. After analyzing
the data, you can tailor the campaign to focus on
proven strategies. This will help you avoid costly
mistakes and strategies that don’t work.
Some examples of metrics you can measure are:
• Age and gender demographics
• Which ‘key phrases’ lead to sales
• What time and day sales are most likely to 		
occur
• Percentage of mobile and desktop searches
• What area of town you attracted sales
These are just examples. Your data may not be
this clear and simple, but any correlation that
shows a trend is great!
company to hire. She clicks on two separate ads that give different
experiences.
Ad 1: Ashley clicks on an ad titled “Roofing Repair.” She lands on a
generic home page for a roofing and siding company. It’s not clear
whether they offer roof repair so she looks for a phone number. She
browses through the site but after 45 seconds, gets frustrated and
exits back to the search results.
Ad 2: Ashley clicks on an ad titled “Tampa Roof Repair” and is directed
to a custom landing page for a local Roofing company. Prominently
displayed on the page is a business phone number and customer inquiry
form. Ashley can see customer reviews from around the web, boosting
her confidence in the company. Within 30 seconds, Ashley decides to fill
out the contact form to schedule an appointment for services.
The second ad was specifically designed to provide information
relative to the user’s search. All the information Ashley needed was
easily accessible and shown above the page scroll. This ad probably
cost less because it implemented Google’s best practices. Google
rewards companies that structure their campaign like this. The two
scenarios may seem very similar, but those subtle enhancements to
Ashley’s experience makes all the difference.

2: SET UP CONVERSIONS.
Whenever a business owner asks me about their marketing strategy,
my first question is always the same, “Who is your target market?”
This key piece of information creates a fundamental foundation for
understanding how to reach potential clients.
Imagine this. You set up a Google Ads campaign and extremely excited to see the results. Clicks come in but, which key phrases attracted
actual leads? More importantly, which key phrases converted into

3: CONSTANTLY UPDATE KEYWORDS.
This is paramount and essentially what drives search engine results.
A keyword is any word or phrase an internet user may type in order
to obtain the desired search results. In Google Ads, there are different types of keywords.
•
•

•

•

Broad match: Roofing. Your website could show up for anything
Google finds relevant to “roof” or “roofing”
Broad match modifier: +repair roof. Your website could show
up for anything Google finds relevant to “roofing repair,” but the
word “repair” has to appear in the search.
Phrase match: “roofing repair” Your website could show up for
anything Google finds relevant to “roofing repair,” but the phrase
“roofing repair” has to be searched in that order.
Exact match: [roof repair]. Your website would only show up for a
search that includes the words “roof repair” (or close variations).

Negative Keyword: These are the keywords you determined are not
relevant to your client’s search. Anytime a user searches using one
of your negative keywords, Google will not display your ad.
A negative keyword tells Google to hide your ad if that word is typed
into search. In the example above, you would want to add “DIY”
as a negative keyword. That way, anyone who searches “DIY Roof
Repair” will not be shown your ad. Looking at the search terms regularly and updating your negative keywords accordingly refines your
strategy over time.
Although there are many strategies that work well for Construction,
these are the top three that should make your Google Ads program
better almost instantly. Understanding Google Ads and checking it
regularly goes a long way.
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THE BENEFITS
WE SPECIALIZE IN ALL ASPECTS OF CONSTRUCTION
INCLUDING:
Design Build and Public-Private Partnerships, Site
Development, Bridges, Heavy Highway, Underground
Utilities, Storm Drainage, Concrete, Full-Depth
Reclamation, and Recycling

OUR AWARD WINNING ASPHALT PLANTS OFFER FULL
ASPHALT SERVICES IN THE JACKSONVILLE, ORLANDO,
AND TAMPA MARKETS
Competitive Pricing, Total Service Quality Control, Base
and Paving, Milling and Resurfacing Operations, Warm Mix
and Other Green Technologies

GET IN TOUCH
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www.hubbard.com
info@hubbard.com

1936 Lee Rd., #101, Winter Park, FL 32789
(407)-645-5500
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Insurance Coverage and the
Hazardous Industries
BY M W YZANSKI
Workers Compensation from the providing in- Hazardous material haulers need this kind of tailored coverage.
Motor Carrier Coverage Insurance Form is generally used for
surance companies is more concerned about the The
commercial auto liability and commercial physical damage. Noneseverity of injuries than the frequency of inju- theless, modifications to the general liability business coverage
ry occurrence. Underscoring the concept is the can be made so that specific pollution exposures can be provided.
requirement for all policyholders to institute a The MCS-90 endorsement is for hazardous materials can be offered as well, as per the Motor Carrier Act.
sound risk management program so that injuries
and seriousness of injuries can be prevented or Hazardous Waste Storage and
minimized.
Disposal Facilities Insurance

What businesses are offered
this type of coverage? The following are included among other enterprises:
• Logging Companies
• Trucking Corporations
• Agriculture produce and servicing businesses
• Oil or Gas Suppliers
• Maritime Operations
• Some Manufacturing Companies
• Construction Contractors
• Hazardous Material Hauler Insurance Coverage
34
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Coverage

The US Environmental Protection Agency is also referred to as
the EPA. It stipulates that owners and operators of hazardous
waste treatment, storage and/or disposal services are required
to have either related insurance or present financial papers that
prove they have the ability to pay for third party damages caused
by sudden accidents or damages that occurred from a non-sudden accident hazardous material occurrence.
The United States Department of Transportation is also known
as the DOT. Its MCS-90 endorsement is a mandated requirement
by the US Motor Carrier Act and is incorporated when found to
be necessary.

Hazardous Waste insurance protects businesses that are engaged
in generating, processing, transporting or disposing of related
waste. Varying coverages include:

leading insurance companies can do the shopping to locate a tailored program at the most competitively priced premium.
For more on insurance related to the hazardous industries, consult with a knowledgeable independent insurance agency.

• General Liability
• Commercial Auto Liability
• Workers Compensation
• Umbrella Liability
• Commercial Property Liability
Of particular note is that commercial general liability typically includes high limits and a broad range of deductibles. By design, the
coverage incorporates all compulsory EPA or individual state vernacular by endorsement and certificate and is accessible from the
providing insurance underwriters.
Of course, each commercial enterprise has its own specific protection needs. It is therefore essential to speak to an insurance professional about the differing affected variables. Together, you and
your broker will outline a plan of requirements. Once this has been
done, the independent agent that works with a wide network of

HAVE A PRIME DAY™! PRIME Insurance is an experienced
award-winning independent agency. Winner of numerous industry-awards and recognized for its excellence by being appointed to
do direct business with scores of the leading insurance companies,
PRIME scouts its network to find customized policies at competitively lowest quotes. For all forms of NJ, NY, PA, FL, MI and other
state P&C coverage, including general liability, homeowners, auto,
business, workers comp, umbrella, life insurance and more, visit
us at https://www.primeins.com/ or email us at PRIME@primeins.
com or call us at 732-400-5242.
Article Source: http://EzineArticles.com/expert/M_Wyzanski/2158115

404-903-5200

Visit us at the
Tampa Build Expo
October 24-25, 2018

BOOTH 317

Free sign up for Tampa Build Expo 2018 attendees
SPECIAL TAMPA SHOW EDITION 2018
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THE BENEFITS OF

Revit 3D for Retail Design
By: Kuldeep Bwail

The design and presentation of retail space is an important element of the retail experience and therefore a fundamental representation of the retailer’s brand. The use of Building Information Modelling (BIM) in retail projects
has helped designers to improve the accuracy of design data produced during the planning and pre-construction
stages. By using Autodesk’s Revit Architecture platform, retailers and retail designers are able to create BIM retail
design in a collaborative environment, however the benefits are broader than collaboration alone and include:

Database Design For Controlled Changes: A retail design in Revit can be easily modified throughout the pre-construction and design stages of the project. Revit allows users to make changes to one area, such as a plan or a
section, and that change will then update all other areas of the Revit model such as a schedule or an elevation due
to the database structure of Revit. This makes others involved in the project aware of the changes, eliminating the
wastage of time.
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Creation Of Intelligent Models: Revit is a more intelligent tool compared to traditional drawings and design software. The use of parametric 3D models instead
of poly-lines helps to obtain accurate data from the project which can then be
used for procurement purposes. The models themselves are built as ‘families’
allowing pre-built variations to be used in 3D models. The data within the 3D
models can include sizing data, manufacturing data, servicing schedules, installer data, view of the retail project right from its beginning to the post-construction phases and so much more.

Material Take Off: One of the more salient features of Revit is that if set up
properly, it calculates the required materials and component parts, based on the
design, into schedules. This helps to avoid manual checking and therefore can
prevent human errors. As a result, procurement managers have access to more
accurate data to allow more accurate budgeting.

Rendered Views: Whilst it is not a standalone rendering tool, Revit does have
excellent rendering tools and capabilities that will allow designers to use Revit
views directly from the model as opposed to a separate rendered solution using
a specialist package such as 3DS Max. Furthermore, the renders can become
part of the drawing set so that users can see 3D views with accurate finishes as
well as the standard 2D elevations and 2D ﬂoor plans that Revit can produce.

4D Models & Time Lines: In modern construction, it is absolutely essential for
effective coordination between the personnel involved in a retail project during
construction. Creation of Revit BIM models during retail design helps project
managers to track project progress through integration with time-liner tools for
all stages of the construction phase.

The many advantages of Revit Architecture and BIM generally mean that leading retailers around the world are increasingly adopting Revit Architecture for
retail BIM modelling. As mentioned, it has helped them to manage the design
process more effectively, create clash free drawings that are based on clash free
models, extract accurate procurement data and use 3D views in their design
data. Collectively this helps retailers to reduce costs and create more certainty
in terms of timescales and live dates for store openings. With BIM becoming a
mainstream development in construction generally, retailers have rightly started to adopt it and benefit from the advantages of a BIM solution.

Kuldeep Bwail is a Director at XS CAD Limited, a leading pre-construction planning company providing BIM modelling services to retailers and retail designers
operating in the UK, US, Australia, Canada, Europe and India.

Article Source:
http://www.articlebiz.com/article/1051634147-1-the-benefits-of-revit-3d-forretail-design/
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6

FASCINATING
FACTS ABOUT
CATERPILLAR

1

By: National Plant And Equipment

HUMBLE BEGINNINGS
BELIEVE IT OR NOT, CATERPILLAR DIDN’T BEGIN
WITH BIG CONSTRUCTION VEHICLES SPORTING

THE CAT LOGO ON THE SIDE. CATERPILLAR WAS ORIGINALLY A FARM-EQUIPMENT COMPANY. THE COMPANY
WAS FORMED IN 1925 BY BENJAMIN HOLT AND DANIEL
BEST, WHEN HOLT MANUFACTURING COMPANY AND
BEST TRACTOR COMPANY MERGED TO FORM THE CATERPILLAR TRACTOR CO.
These two men were considered pioneers of the agricultural industry. Until the 1940s, farm tractors were Caterpillar’s
primary product. In 1986 the company changed its name to
Caterpillar Inc and in 2002, Caterpillar sold its farm-equipment business to AGCO and the company began its transition to become a leading manufacturer of construction and
mining equipment.

2

FROM GREY TO YELLOW
CATERPILLAR MACHINES AND EQUIPMENT ARE RENOWNED FOR THEIR BRIGHT YELLOW COLOUR. WHILE

THIS MAY BE THE CASE TODAY, ORIGINALLY CATERPILLAR
EQUIPMENT WAS GREY.
In 1931, the company decided to change the colour of its machinery
to the distinguishable “highway yellow” used today. The yellow hue
they use now is actually a bit different and is trademarked as “Caterpillar yellow”.

Caterpillar has been one of the biggest names in construction and mining machinery for
years, and for good reason. Their equipment is some of the best in the business. Since its
inception in 1925, the company has grown from serving one industry to serving 27, and
has expanded its reach from one country to 180. The company is celebrating its 90th
birthday this year, and in that time it has gone through some changes, as any company
does. Today, we’ll take a look back and show you six fascinating facts about the Caterpillar Company that you may not know.

ARTICLE SOURCE:
HTTP://WWW.ARTICLEBIZ.COM/ARTICLE/1051636231-1-6-FASCINATING-FACTS-ABOUT-CATERPILLAR/
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3

OLD PLAYERS, NEW GAME
SINCE ITS FOUNDING IN 1925,
THE CATERPILLAR COMPANY

HAS GROWN INTO A STRONG AND
WELL-CONNECTED DEALERSHIP NETWORK. IN FACT, SOME OF THE DEALERS
THAT CURRENTLY WORK FOR CATERPILLAR HAVE BEEN WITH CATERPILLAR
SINCE ITS FOUNDING YEAR.
Currently the Caterpillar dealership network’s net worth is around $23.4 billion
with a dealer employee count of around
161,700.

4

ENGINE INGENUITY
WHEN MANY PEOPLE THINK
OF ENGINES AND CONSTRUC-

TIONS, THEY THINK OF THE COMPANY
CUMMINS. THIS WAS NOT, HOWEVER,
ALWAYS THE CASE.
Caterpillar has been designing and creating diesel engines since 1931. In fact, for a
short while following 1997 (after acquiring
Perkins), Caterpillar was regarded as the

world’s largest diesel engine manufacturer. Furthermore, the company has also
been manufacturing natural-gas engines
and generators since 1941.

5

6

VERY BIG BUSINESS
CATERPILLAR IS A WORLD-RENOWNED

COMPANY,

BUT

EXACTLY HOW BIG IS THE BUSINESS

DEDICATED DEALERS

OVERALL? THE FIGURES MIGHT SURPRISE YOU. OF THE 150 TOP GLOBAL

USUALLY A COMPANY IS LARG-

LICENSORS FOR 2014, CATERPILLAR

ER THAN ITS DEALERS, BUT IN

CAME IN AT NUMBER 26. THAT’S AN

CATERPILLAR’S CASE, IT’S ABOUT EVEN.

EVEN HIGHER RANKING THAN OTH-

THEIR DEALERSHIP NETWORK RE-

ER WORLDWIDE GIANTS, SUCH AS

MAINS VERY STRONG. IN FACT, SOME

WORLD WRESTLING ENTERTAINMENT,

OF THEIR DEALERS HAVE BEEN WITH

COCA-COLA COMPANY AND SONY

THEM SINCE THE VERY BEGINNING,

PICTURES. THEY HAVE 107 DIFFERENT

BACK IN 1925.

LIFESTYLE STORES IN VARIOUS LOCA-

Their present day dealership network has
a massive net value of about $23.4 billion.
Another surprising statistic is that CAT has
111,247 employees, while their dealerships employ some 161,700 people.

TIONS, AND THEIR SALES OF RETAIL
MERCHANDISE REACH OVER $2.1 BILLION, A VERY IMPRESSIVE FIGURE.
Whether you’re looking for Caterpillar
machines for sale or just looking to rent
some top quality mining equipment for
your business, look no further than National Plant & Equipment. We have the
right equipment for all your construction
and mining needs.
SPECIAL TAMPA SHOW EDITION 2018
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TAMPA resources

Tampa

CONSTRUCTION RESOURCE GUIDE
ARCHITECTURAL RENDERING
KEMP 3D — BOOTH 240
KEMP3D.COM
18921 BOYETTE ROAD / LITHIA, FL 33547
(813) 957-5927
Kemp 3D provides you with the photo-real 3D Visualizations that you need to help you sell homes, get government approval,
and get funding for all your building projects. Builders and developers choose Kemp 3D for their personalized customer service,
affordable pricing, accurate graphics, and beautiful results.

CIVIL CONSTRUCTION

HUBBARD CONSTRUCTION — BOOTH 140
HUBBARD.COM
1936 LEE RD. / WINTER PARK, FL 32789
(407) 645-5500
Hubbard is one of Florida’s largest heavy civil construction companies. We are proud to be a part of Florida’s history and we are
eager to continue to serve the Florida market and beyond.

FLOORING

WOODWUDY WHOLESALE FLOORING
WOODWUDY.COM
163 GLEN STREET NORTH / FAYETTEVILLE, GA 30214
(877) 966-3983
Woodwudy Wholesale Flooring offers hardwood, waterproof flooring (LVT/LVP) & flooring supplies at wholesale prices online and in store for our
customers.

FOAM INSULATION

SOUTHERN FOAM INSULATION — BOOTH 627
WWW.SOUTHERNFOAMINSULATION.COM
880 MAGUIRE RD SUITE C / OCOEE, FL 34761
(407) 654-1251
We have been a foam insulation contractor since 1998, and we specialize in spray foam insulation and block insulation.

HEAVY EQUIPMENT SALES & RENTAL
DOBBS EQUIPMENT — BOOTH 210
DOBBSEQUIPMENT.COM
2730 FALKENBERG ROAD / RIVERVIEW, FL 33578
813.620.1000
Founded in 2017, Dobbs Equipment, South Florida’s John Deere Construction and Forestry dealer, is headquartered in Tampa,
Florida with full service locations in Lutz, Orlando, West Palm Beach, Miami, Ft. Myers, and parts only locations in Riverview and
Pompano Beach.

INSURANCE

THE HILB GROUP OF FL, LLC — BOOTH 241
HILBGROUPFL.COM
3438 COLWELL AVENUE / TAMPA, FL 33614
(813) 636-4000
At the Hilb Group, we share a passion for service and creative problem-solving to the complex challenges facing clients in today’s
dynamic and competitive business environment. From traditional offerings to specialty and custom programs, we help clients thrive
to achieve new heights of success.

MARBLE & GRANITE

TAMPA BAY MARBLE & GRANITE — BOOTH 119
TBMARBLEGRANITE.COM
11425 66TH STREET N STE B / LARGO, FL 33773
(727) 545-6500
TB Marble & Granite has been at the forefront of fabricating & installing quality granite & marble with over 11 years of experience
in the industry. We provide commercial & residential engineered and natural stone FABRICATION services for homeowners, interior
designers, contractors & builders.
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TAMPA resources

Tampa

CONSTRUCTION RESOURCE GUIDE
ONLINE CONSTRUCTION SEARCH

CONSTRUCTIONBUILDS.COM — BOOTH 317
WWW.CONSTRUCTIONBUILDS.COM
457 NATHAN DEAN BLVD STE 105303 / DALLAS, GA 30132
Constructionbuilds.com was created with all construction needs in mind. Your one stop shop for all construction needs (materials,
legal documents, insurance, general contractors, sub-contractors, equipment rental and many other construction needs), in one
location.

PARKING SYSTEM

PARK PLUS INC — BOOTH 640
PARKPLUSINC.COM
83 BROAD AVE, / FAIRVIEW, NJ 07022
844-472-7575 (8-444-PARKPLUS)
PARKPLUS designs, installs, manufactures and maintains our patented solutions for Automated Vehicle Storage and Retrieval
Systems (AVSRS), Car Stackers® and Display Units.

PLUMBING

HALLWAY PLUMBING
HALLWAYUSA.COM
3630 NORTH PWKY / CUMMINS, GA 30040
(678) 640-6985
Hallway Plumbing is a High Energy Plumbing Contractor, Providing Professional, Ethical, and Efficient Plumbing Services for General Contractors, and
Builders. We are dedicated to ‘Making It Happen’ through Strong Relationships, Quality Service and unmatched ‘Family Oriented’ Teamwork.

PROMOTIONAL MATERIAL

PROMOTION MARKETING — BOOTH 227
MYPROMOTEAM.COM
34650 US 19, SUITE 204 / PALM HARBOR, FL 34684
(727) 626-2700
We are a promotional product distributor and proud member of the Advertising Specialty Institute. Promotional products, also
known as ad specialties, make up a nearly $22 billion dollar industry and are used by virtually every business in America.

SITE DEVELOPMENT CONTRACTOR

ALTO CONSTRUCTION COMPANY INC — BOOTH 224
ALTOCONSTRUCTION.COM
4102 CAUSEWAY BLVD / TAMPA, FL 33619
(813) 241-2586
For over 35 years, Alto has been a leading civil site development contractor in Tampa Bay and we now serve central FL counties
outside of Tampa Bay!

STAFFING

TRADES MASTERS — BOOTH 322
WWW.TRADESMASTERS.NET
6532 LBJ FRWY / DALLAS, TX 75240
(214) 369-7227
Trades Masters is skilled labor provider that specializes in the Construction industry. we maintain a large, full-time skilled labor workforce, which we
provide to our clients on an as-needed basis.

TOOL SUPPLY

BAD DOG TOOLS
WWW.BADDOGTOOLS.COM
24 BROADCOMMON ROAD / PO BOX 851 / BRISTOL, RI 02809
800.252.1330
Since 1988, we’ve been busy creating innovative tools that are sold across the USA in over 250 trade shows each year. These tools
are equally at home cutting plugs in a home workshop, drilling out rivets in a local machine shop, or trimming down the conduit for
an HVAC installation.

SPECIAL TAMPA SHOW EDITION 2018
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TAMPA resources

Tampa

CONSTRUCTION RESOURCE GUIDE
TOOL SUPPLY

HUGHES TOOL SUPPLY — BOOTH 228
WWW.HUGHESTOOLSUPPLY.COM
1208 LAND O LAKES BLVD. / LUTZ, FL 33549
(813) 949-0441
Hughes Tool Supply proudly offers a wide variety of specialty products to meet your needs. Professional quality tools and fasteners
backed by service second to none.

TRUCKING

SUN STATE INTERNATIONAL TRUCKS — BOOTH 321
WWW.SUNSTATEINTL.COM
TAMPA | SARASOTA | DAVENPORT | FT. PIERCE | CLEARWATER
800-741-7566
Sun State International is an authorized franchise of International Truck, with 6 locations in West Central Florida. We sell both new
and used trucks and tractors, including our flagship line of International products. We are also an authorized dealer of IC Bus,
Hyundai Translead trailers, Fontaine trailers, and XL trailers.

TURF - ARTIFICIAL GRASS
GO GREEN SYNTHETIC LAWN SOLUTIONS — BOOTH 532
GOGREENSYNTURF.COM
294 HENNON WAY / DALTON, GA 30720
(706) 280-0280
Water. Environmental concerns. Digging, mud puddles, and pet stains. Natural grass that just won’t grow. These are only a few of the issues that
homeowners deal with in pursuit of that sought after lush, beautiful, green yard.

WINDOW TINTING

ECONOMY GLASS TINTING — BOOTH 521
ECONOMYWINDOWFILM.COM
1114 E. HINSON AVE / HAINES CITY, FL , 33844
(863)-422-3408
Combing exceptional skill an window film knowledge with advanced technology and techniques, we make sure your vehicle
comes back to you looking like new. When it comes to automotive, commercial, and residential, we are proud to be the preferred
choice of customers from around the greater FL, area.
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DON’T MISS THE BUILDING &
CONSTRUCTION SHOW OF THE YEAR

FOLLOW US!

products & Services
you’ll see at the show
3D PHOTOGRAPHY
AUDIO VISUAL
BUILDING MATERIALS
CABINETS
COMPUTER SOFTWARE
CONCRETE
CONTRACTOR TRAINING
DOORS
DRUG TESTING
EMPLOYMENT AGENCIES
ENGINEERING
EQUIPMENT
FENCING
FINANCIAL SERVICES
FLOORING
FOUNTAINS & WATERFALLS
GLASS
GLASS TINTING
HOME AUTOMATION
HVAC
INSULATION
INSURANCE
INSURANCE-COMMERCIAL
IRRIGATION
KITCHEN & BATH ACCESSORIES
LANDSCAPE EQUIPMENT
LANDSCAPE LIGHTING
LANDSCAPING
LIGHTING
MARBLE, GRANITE & STONE
MARKETING

MOISTURE PROTECTION
ONLINE MARKETING
OUTDOOR LIVING
PARKING SOLUTIONS
PAVING
PAYROLL SERVICES
PIPE RESTORATION
PORTABLE STORAGE
PORTABLE TOILETS
RECYCLING
REPROGRAPHICS
RESIDENTIAL BUILDER
ROOFING
ROOFING MATERIALS
SECURITY PERSONEL
SECURITY SYSTEMS
SIDING
SIGNS
SPRINKLERS
STAINED & DECORATIVE CONCRETE
SURVEYING
TOOLS
TRUCK CENTERS
VEHICLE WRAPS
WATER PUMPS
WINDOW FILM
WINDOW TINTING
WINDOW TREATMENTS
WINDOWS
WOOD VENEER

the show for:
• architects

• building managers

• engineers

• building owners

• designers

• state planners

• general contractors

• spec writers

• building superintendents

• government agencies

• commercial builders

• municipalities

• home builders

• facility mangers

• subcontractors

• property management firms

• developers

VIP COMPLIMENTARY REGISTRATION FOR YOU AT WWW.BUILDEXPOUSA.COM
OR CALL 877.219.3976
SPECIAL TAMPA SHOW EDITION 2018
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WE CREATE.
WE CONNECT.
WE INNOVATE.
WE POWER THE
POSSIBILITES.
Electrical Contracting, Systems Integration,
Energy & Sustainability, Business
Continuity, Building Intelligence

1.800.554.4761 • www.mecojax.com
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WHEN YOU NEED

SIGNS

WHY GO ANYWHERE ELSE?
A lot of companies make ADA-compliant signage,
but there’s only one you need to remember: signmojo.com.
Visit the link below to see just a few of the perks of choosing signmojo.com!

www.signmojo.com/choose-mojo

Visit us at the Atlanta Build Expo: Booth #121
t: 800.348.1349 | signmojo.com
| emailus@signmojo.com
SPECIAL TAMPA
SHOW EDITION 2018
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AUGUST 14-15, 2019
houston build5expo
DECEMBER
& show
6, 2018
Nashville Build Expo Show

Successful creativity is a fundamental principle at Huber Engineered Woods. We search for new ways to solve problems. We never settle for
the expected or accepted norm, and always search for methods that will help us deliver the highest quality products and service possible. It's
a different way of doing business. Not just innovative thinking, not simply maverick approaches, but creativity that makes a difference.

STRENGTH + POWER.

Fewer steps result in faster installation. In fact, ZIP SystemTM tape installs 40% faster
when compared to traditional housewrap. It’s a one-of-a-kind structural roof and wall
system with a built-in energy-efﬁcient barrier that keeps moisture out and reduces air
leakage, while still allowing panels to properly dry. Plus, it installs in two easy steps: 1.
Install the panels, 2. Tape the seams.
www.zipsystem.com
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SPEC IT RIGHT.

Rated #1 in quality every year for over a decade in Builder Magazine’s
annual nationawide survey of builders. No other subﬂoor panel
matches the award-winning quality and performance.
www.advantechquiet.com

5

Beneﬁts of Attending
Trade Shows for
Businesses

EVERY YEAR AROUND THE WORLD, THOUSANDS OF COMPA-

by By Darryl Neal
writer for ezinearticles.com

designs that make your offerings stand out from the crowd.

NIES SET UP EXHIBITION STANDS AT TRADE SHOWS, AND MIL-

TENDING THIS KIND OF EVENT?

Expertly developed booth designs will help draw customers to
your exhibitions stand, give you the opportunity to explain what
you have to offer and win over potential new customers. To make
sure that your booth is set up for maximum effectiveness, consult
with a trusted exhibition stand designer for a detailed plan on how
to achieve this.

One of the main benefits of attending a trade fair is the fact that
it gives many companies the chance to scope out the market and
what their competitors and associates are doing. Many businesses
will invest in the best booth designs that will allow them to show off
the projects they are working on in an interactive way, meaning that
visitors can really get to grips with developments.

There are many other opportunities that arise at trade shows,
and one of these is the possibility to take part in any number of
educational talks and lectures, which can give you an insight into
various aspects of your industry. This can help you become better
educated in order to develop your own projects further, and therefore pass the benefits of your knowledge on to clients.

LIONS UPON MILLIONS OF PEOPLE ATTEND THEM. IN ALMOST
EVERY INDUSTRY THERE IS A TRADE FAIR OR CONVENTION
THAT IS CONSIDERED A “MUST-ATTEND” EVENT, YET WHAT
ARE THE REASONS FOR THIS, AND IS IT REALLY WORTH AT-

AS WELL AS MAKING USEFUL INDUSTRY CONTACTS, MEETING POTENTIAL NEW CUSTOMERS AND SCOPING OUT
WHAT IS HAPPENING IN YOUR SECTOR, THESE KINDS OF
EVENTS ALSO ALLOW YOU THE OPPORTUNITY TO UNWIND
AND ENJOY SOCIALISING WITH LIKE MINDED INDIVIDUALS, NOT TO MENTION KEEP YOU AND YOUR COLLEAGUES
MOTIVATED TO KEEP ON DOING GOOD WORK.

This is crucial information to glean for any business, as in all
industries new developments are being made all the time, and old
ones are falling by the wayside. Attending an event can therefore
provide an important insight into exactly what is happening in your
industry, right now.
As well as learning what the competition is up to in the way of
developing new projects, products and services, attending a trade
fair is also a great way to meet valuable industry contacts in the
flesh, which is why these events are often melting pots where a lot
of professionals come together and share ideas.
Regardless of the industry you are in, there will be undoubtedly
another company or professional in attendance at the fair that will
catch your interest, perhaps as a potential future associate or business partner. This kind of trade show also gives the opportunity to
catch up with existing colleagues and associates who you may not
see face to face very frequently otherwise.
Thirdly, going to a trade fair is a great way to make contact with
potential customers. This works best, of course, if you are actually
exhibiting at the fair yourself, and have invested in some good booth

This can be especially true at events that are organised with
an intent to educate - many business development events will not
only feature exhibitions stands and booth designs from a variety of
professionals, but there will also be a heavy focus on learning and
business growth, which can have many benefits for your company.
Fifthly and finally, one reason why attending trade fairs is a
great idea is that it allows business owners and employees to have a
little bit of fun! Travelling and networking with other experts in the
industry are some of the perks of any job, and it can add variety to
any business’s routine.
CEI Exhibitions is a world leader in the exhibition design and build industry, with
over 15 years’ experience working with major international brands and companies. The strengths of CEI Exhibitions are encapsulated in the creative energy
of its designers, the skill of its carpenters and the experience and dedication of
its project managers and installation engineers. CEI Exhibitions provides clients
with a complete exhibition stand solution, including initial consultation, project
management, design and build, logistics, installation and dismantle and storage
services. CEI Exhibitions is dedicated to providing an uncompromising quality of
service to develop creative solutions that reinforce clients’ brands and communicate effectively with their audiences. To ﬁnd out more, please visit:
www.ceiexhibitions.co.uk
— Article Source: http://EzineArticles.com/9191651
SPECIAL TAMPA SHOW EDITION 2018
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SHOWCASE NEW PRODUCTS

NETWORK!

ATTEND FREE WORKSHOPS!

An Exhibition Is The Only Marketing Medium That:
Brings the most qualified prospects and customers to you
Allows you to demonstrate products, answer questions, overcome objections and meet your
market face-to-face
Enables you to concentrate your efforts on the most active buyers in your area

Building and Construction industry professionals are invited to attend the seminars and
visit the exhibits free of charge.
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(877)966-3983
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UPSHOW

NASHVILLE
BUILD EXPO SHOW

Music City Center
December 5 & 6, 2018
DALLAS
BUILD EXPO SHOW

AUSTIN
BUILD EXPO SHOW

Palmer Events Center
January 9 & 10, 2019
LOS ANGELES
BUILD EXPO SHOW

Kay Bailey Hutchison Center LA Convention Center
February 5 & 6, 2019
March 6 & 7, 2019
HOUSTON
BUILD EXPO SHOW

MORE SHOWS
COMING SOON!

Houston NRG Center
August 14 & 15, 2019

EXPAND YOUR with
TARGET MARKET

Build
Expo

13740 Research Blvd., Austin TX
512-249-5303
info@buildexpousa.com
www.buildexpousa.com

877-219-3976
@buildexpousa

@buildexpousa
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